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2021 Leadership Board

2021 Home Builders
Association of West Florida
Board of Directors

Go Blue

Even in the Dark = ’ v .

Kim Edgar, Joe-Brad Construction

- Amir Fooladi, Encore Homes
- S — Fred Gunther, Gunther Properties

. . ‘ Blgi_“e. Flynn Chad Edgar Dax Campbell Lowell Larson, Venture Construction
- resident Ist Vice President Treasurer . o i
‘ Flynn Built Joe-Brad Construction, Inc. Campbell Construction & Company  1aylor Longsworth, East Hill Building and Design
Ronnie Johnson, J. Taylor Homes

Mac McCormick, Florida 1st Home Construction
— e Russ Parris, Parris Construction Company
o 3 : i Karen Pettinato, Pettinato Construction
- — . r: Jennifer Reese, Reese Construction Services
= ' _ : . =0, Newman Rodgers, Newman Rodgers Construction
y £ Douglas Russell, R-Squared Construction
Eric Shaffer, Shaffer Construction
David Teague, Timberland Contractors
Chris Vail, Urban Infill Corporation
Thomas Westerheim, Westerheim Properties

Be Storm Ready With Natural Gas
Typically, natural gas customers do not lose service at all during severe weather and no special storm
prep is required. Natural gas lines are buried deeper than most utilities so outages are rare and typically

caused by uprooted trees puncturing the line. Since there are so few outages, Pensacola Energy is very A oot Slex Miedermayer sty Rich Associate Members
qUiCI( to respond. Encore Homes Underwood Anderson & Associates University Lending Group Bill Batting, REW Materials
Bill Daniel, Mobile Lumber
3 Steve Geci, Geci & Associates Engineers
Most natural gas appliances work even when the power is out, providing comfort for your family during and g . Laura Gilmore, Fairway Ind. Mortgage
) ] i s A Jill Grove, Pensacola Energy
after the storm, when you need it most. - , e T Jeff Hatch, Gulf Power Company

John Hattaway, Hattaway Home Design
Chris Thomas, Fisher Brown Insurance
Shellie Isakson, Supreme Lending

Natural gas grills - function ' ' 3 o . )
Natural gas ranges and normally. without bower and - o 3 Bill Morrell, Coastal Insulation Company
ovens - cooking functions tho t{ile worr F;F St | : | Ric Nickelsen, SmartBank
. withou Y unni / David Redmond, Supreme Lending
work normally, without power. out of gas. 87 ' Marty Rich, University Lending Group

Brian Richardson, Builders FirstSource
Charlie Sherrill, CenterState Bank
Wilma Shortall, Trustmark Mortgage
Bruce Carpenter Alton Lister Josh Peden Gary Sluder, Gene’s Floor Covering

Natural gas tank water Natural gas clothes dryers Past 2nd Vice President Immediate Past President Financial Officer .

9 . . 9 . 4 Home Mortgage of America Lister Builders Hudson, Peden & Associates Paul Sta_nley, The ,.:”St Ba.”k
heaters - function normc||y, - function normo||y, without Marcus Tipner, Aegis Exteriors
without power. power. Scott Wagner, Interior/Exterior Building Supply

' ) Curtis Wiggins, Wiggins Plumbing
Natural gas whole house Council Chairs
Naturf:I gas °u'd°°r.l'9h“"9 generators - restores electricity B - o _
- functions normo”y, without s eI S G0 aeeaia B Doug Whitfield, Doug Whitfield Residential Designer
power. A fail , : 1 ' ' Cost & Codes Chair
arier a power failure. - . L - o Suzanne Pollard-Spann, Legacy Insurance Brokers
A PUBLICATION OF THE HOME BUILDERS ASSOCIATION OF WEST FLORIDA . .
Membership Chair
Mary Jordan, Gulf Coast Insurance,
(850) 476'0318 Tradesman Education Chair
4400 Bayou Blvd., Suite 45, Pensacola, Florida 32503 Lindy Hurd, First International Title,
Learn more at PensacolaEnergy.com or call (850) 436-5050. $ = www.westfloridabuilders.com Sales & Marketing Chair
. . . . . @ tone is published for the Home Builders Association of West Florida b
Note — Some appliances require that you manually light the pilot, and this should be done Stephen Moorhead Nicholson Publishing and distributed t its members. Reproduction in whole or Pensacola Association of Realtors Liaison
according fo the appliance manufacturer’ insiructions. Moo &l Gounsel e e g Al comons o Philip A. Ross

Law Group accepted from various individuals in the industry to provide a forum for our readers. Ross and Co. Real Estate Partners
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Warning Signs That
Contractors Are Not Legitimate

There are thousands of legitimate, ethical contractors in busi-
ness around the country. Unfortunately, there are also scam
artists looking to cheat you out of your money who pose as

legitimate contractors. These “fly-by-night” operators often show up in commu-
nities impacted by natural disasters to try to scam distressed home owners into paying for
shoddy repairs or work that they will never show up to perform.

Here are some warning signs to look out for:

e Doesn’t have license and insurance. All professional contractors should be
insured and able to show their certificate proving such insurance. Although all states
do not require licensing, contractors in states requiring licenses should have it and
be able to provide a copy.

¢ Asks you to sign anything before you’ve hired them. If they want you to sign an
“estimate” or “authorization” before you’ve made the decision to hire the contrac-
tor, look out. They may be trying to get you to sign what is an actual binding contract.

¢ Doesn’t write contracts. Professionals have clear contracts that outline the job,
process, the cost, and helps clarify how problems will be managed. If you don’t have
a contract, you are not protected when something goes wrong. Don’t hire anyone
who tells you a contract “won’t be necessary.”

¢ Requires cash or payment in full before starting the job. Shady contractors de-
mand cash and then run with the money. Many home owners have been stranded by
paying in full up front. A deposit towards materials is common, but only pay it once
you have a contract signed by both you and the contractor. It’s also suspect you’re
asked to pay cash to a salesperson instead of a check or money order to a company.

¢ Vastly underbids all other contractors. They may have the best price, but that
doesn’t guarantee the best work. Such contractors may cut costs on quality, which
can end up costing you more when you have to have the substandard work redone.

¢ Offers “special” pricing. If you’re told you’ve been “chosen” as a demonstration
project at a special, low price, or you’re told alow price is good only if you sign a
contract today.

e Cannot provide customer references. Professional contractors should have cur-
rent references they can provide from current and past clients — and you should be
able to reach those references, not just an answering machine.

¢ Difficulty contacting the contractor. Professionals have a physical office, mail-
ing address, phone, and email. They should respond to your queries in a timely man-
ner. Make sure you can verify the contractor’s business address. If they only have a
p.o. box, be wary.

o Tells you to obtain the building or remodeling permits. Professional contrac-
tors go to the county or state offices and get permits for their work themselves. Ask-
ing the home owner to doitis a sign that they are not a legitimate contractor.

Your best bet is to take your time, do your research and choose someone you feel complete-
ly comfortable with. If your state requires contractors to be licensed, look them up on the
state licensing website even if you’ve seen a piece of paper that looks like a license.
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“These “fly-by-

night” operators

often show up in
communities
impacted by
natural disasters
to try to scam
distressed home
owners into pay-
ing for shoddy
repairs or work
that they will
never show up

to perform.”
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Ulhere Are
They MNow?

Oliver Gore

Met Euery Challenge
To Become Building
Industry Icon

By PauL TaomPsoN

They say adversity doesn't
create character, it reveals it.
Certainly that's the case for
Oliver Gore, the longtime
Pensacola-based building
supplier and iconic member
of the Home Builders Asso-
ciation of West Florida.

Quite literally, fire could not consume
him. Hurricanes could not destroy him.
Devastating recessions were no match
for his indomitable will. Through the ups
and downs of the past 50 years, he and his
family-owned Builders Specialties Supply
have not just survived but thrived as one
of the leading building suppliers in West
Florida and South Alabama.

"My grandfather was a carpenter and my
father was a builder so I always felt it was
my destiny to be in the building business,”
said Gore. "They got up and went to work
every day, rain or shine, so I saw first-hand
the kind of dedication it would take to
overcome the obstacles and be successful
despite them.”

Gore had onlybeen in business a few years
when the local building industry collapsed
amid a financial crisis. Area builders were
going bankrupt left and right, leaving sup-
pliers to suffer with unpaid bills. Not long
after weathering that blow, a fire destroyed
all of the company’s inventory and records,
but through sheer grit, the business was
operating in a new location just three days
later. In 2004 Hurricane Ivan blew through
Pensacola, uprooting homes and busi-

nesses, including Builders Specialties, and
just six months ago, wind damage related
to Hurricane Sally forced the company to
relocate to anew location on Sears Blvd.

"Every setback just made us stronger and
more determined to succeed,” said Gore,
whose company has 32 employees operat-
ingin a 30,000-square foot manufactur-
ing/distribution from which they faithfully
supply builders with windows, doors, and
specialty construction products. The com-
pany installs 98 percent of the products

it sells and its service area has expanded
from Pensacola and Escambia County east
to Baldwin County, Alabama and west to
the Panhandle counties of Santa Rosa,
Okaloosa, Walton, Bay, Franklin and Gulf
counties.

While he readily admits that hard work
was in his DNA, Gore is quick to point out
that his business accomplishments were
far from a solo act. “No way I could have
accomplished anything without Virginia
atmyside,” says Gore, speaking of his
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business partner and wife of 58 years. “We
complimented each other really well.
Virginia has a sharp mind for finances and
operational details while I was more of the
ambassador for the business. I was always
optimistic while Virginia was realistic. It
was a nice balance and as devoted as we
were to the business, we were equally de-
voted to our marriage and our family.”

Of course, business and family often inter-
sect with the Gores. In fact, the legacy that
Oliver and Virginia spawned now spans
multiple generations with daughter Tina,
granddaughter Ashley, and grandson Josh
all working for Builders Specialties.

Another pillar of Gore’s enduring business
success was the respect he earned from
his builder-clients like veteran Pensacola
area builder-developer Jim Cronley. “The
question I and other builders ask about
any supplier is can they deliver on the
promises they make,” said Cronley. “With
Oliver, you knew he would always do what
he said he would do. He provided quality
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products, delivered them on time, and
stood behind them. You always knew with
Oliver that his word was his bond.”

Gore also won the admiration of his peers
by pouring heart and soul into his involve-
ment in the HBA of West Florida. “It was a
labor of love,” says Gore. “When we stand
shoulder to shoulder and work for the
HBA, we feel like we were making our com-
munity better and helping people.” Over
the years, Gore gifted products, money,
time and corporate resources to the
association-sponsored Parade of Homes®
and spearheaded the creation of the HBA’s
popular Home & Product Expo. Together,
the Parade and Product Expo produced the
funds needed for the HBA to invest in local
service projects.

Another important aspect of Gore’s
long-term success was his ability to adapt
to change, not only in product develop-
ment, delivery, and installation, but also

in the nature of the building industry

itself. “When we started our business, we
were working with builders who knew

the business from the ground up,” says
Gore. “They were hands-on in the con-
struction process and very good at what
they did. Over time, as younger people
entered the field, they were more educated
and perhaps more business savvy. They
tend to rely more on their suppliers and
subcontractors to create a quality product.
Neither approach was ‘right’ or ‘wrong’ but
as a supplier, we strived to stay ahead of
the curve in terms of what builders needed
to succeed.”
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Gore stands out as one of the HBA of West
Florida’s most dedicated and recognized
members ever. He was the first member
to hold the office of “Second Vice Presi-
dent,” making him part of a senior officer
team otherwise comprised of builders.

He was the first associate member to win
the “White Hat Award,” which recognized
HBA members who brought honor to the
industry through community service. And
he served as aregional leader of the Florida
Home Builders Association.

His philanthropic efforts were not limited
to the HBA. When the Association of
Retarded Citizens (ARC) needed renova-
tions to one of their group homes, they
approached the HBA for help and Gore
was put in charge of the project. “I found
out some of the good things they were do-
ing, trying to get people who are physically
challenged back into society and able to
live independently,” Gore explained.

“We were happy to help achieve such a
worthy goal.”

Gore also invested his leadership skills in
other organizations, serving as a Charter
Member of the Pensacola North Rotary
Club, earning a 50-year career service pin
from the Masonic Lodge, and achieving
32nd Degree Scottish Rite Freemason sta-
tus for his many years of principled living
and humanitarian compassion.

Never one to rest on his laurels, Gore is
at the office nearly every day, fulfilling
his commitment he made more than five
decades ago to his builders, his industry
and his community. But he has taken the
time to smell the roses, cherishing every
moment with Virginia, their three chil-
dren, five grandchildren and three great
grandchildren, many of them spent at a
100-year-old home on a rural retreat in
Alabama where he loves to hunt and fish.

At the end of day, Gore can look back at his
business career and life, and put every-
thing in perspective. “You never know
what life is going to hand you,” says Gore.
“But if you stay true to your mission and
core values, work hard, and treat people
right, things will turn out for the best.”

Clearly, Oliver Gore always gave his best,
especially to the HBA of West Florida,
where his leadership, dedication, and gen-
erosity set a standard for members today
and for generations to come.

Paul Thompson is the former Executive
Director of the HBA of West Florida and the
Florida Home Builders Association.
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JOINT CENTER FOR HOUSING STUDIES OF HARVARD UNIVERSITY

Housing Prices Likely

to Remain High as
Supply Remains Low,

Disproportionately
Affecting Minorities

Housing demand remains strong amid tight
supply, a tight credit market and low inter-
est rates, while major urban areas experi-
ence higher-than-average vacancy rates and
declines in rent as renters shift to suburban
markets.

However, the pandemic has not only created a shift in demand; it
has also shone a brighter light on housing disparities, according
to The State of the Nation’s Housing 2021 report from Harvard
University’s Joint Center for Housing Studies (JCHS).

Data from the report note that households of color and renters
are more likely to be behind on payments — a concerning factor
as forbearance and eviction moratoria policies begin to expire.
Many households were already cost burdened — i.e., paying more
than 50% of their income toward rent — prior to the pandemic,

placing additional financial burden on them. Overall, 17% of
renters are in arrears, with a greater percentage of Black (29%),
Hispanic (21%) and Asian (18%) renters behind in payments than
white (11%) renters.

Homeowners have fared somewhat better, with a majority of the
7.1 million loans in forbearance either current or paid off as of
March 2021. But the 2.3 million borrowers that have not resumed
payments may face challenges, especially if the missed payments,
property taxes and insurance premiums exceed the value of the
home. Racial disparities are present here as well, with Black,
Hispanic and Asian homeowners making up a greater percentage
(15%+ each) of borrowers in arrears than white homeowners (less
than10%).

Spikes in home prices will also challenge housing affordability
moving forward. The market’s historically low supply — which
dropped below two months for the first time ever — will need to
catch up for the market to moderate.

“I don’t think we’re in a bubble,” noted Chris Herbert, JCHS man-
aging director, during the report’s livestream release. The factors
contributing to the current rise in housing prices is substantially
different from the rise seen before the Great Recession, he added,
which was fueled in large part by a less stringent lending market.

“The Joint Center for Housing Studies 2021 report confirms
NAHB’s overview of the housing market over the past few years,”
said NAHB Chief Economist Rob Dietz. “The housing market
lacks supply, and residential construction has been challenged by
anumber of issues such as regulatory burdens, building material
availability, land/lot access, and a skilled labor shortage.”

Rising home prices are likely to continue as supply remains low,
due in part to sharply rising material costs. This will continue to
price people out of the market, particularly people of color. The
report notes that neighborhoods in which minorities comprise
more than half the population saw price increases on average of
14.3%1 — 3.5 percentage points higher than the average for metro
areas overall.

“The best solution to tame recent unsustainable gains in home
prices, and to similarly ease rent burdens is more supply: more
single-family and multifamily construction and more remodeling
of the existing housing stock,” Dietz added.
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Another Issue with the

2020 Electrical Code:
Ranges Tripping on GFCis

The Association of Home Appliance Manu-
facturers (AHAM) has released new recom-
mendations for home builders and electrical
contractors aimed at reducing nuisance trip-
ping due to the use of ground fault circuit in-
terrupters (GFCIs) for electric ranges in new
construction and major remodeling projects
per the current electrical code.

AHAM issued the recommendations in response to a 2020 Na-
tional Electrical Code (NEC) requirement that 240-volt outlets
located within six feet of a sink must be connected to a GFCI
device in new construction and significant remodels. These NEC
changes were not submitted for consideration to the safety stan-
dard for electric ranges, UL 858. As aresult of this misalignment,
nuisance tripping with electric ranges has become more common.

The move by a major trade association to address the GFCI
requirement in the 2020 NEC is the latest red flag sent up by the
housing industry that portions of the code were not written with
real-world feasibility in mind. Last month, Texas had to take
emergency action on the 2020 NEC over tripping concerns with
HVAC systems.

PARADE OF HOMES

HOME BUILDERS ASSOCH VEST FLORIDA J

AHAM, in arecent white paper, recommends that builders take
proactive steps to reduce the frequency of nuisance tripping of
electric ranges that may be placed within six feet of a sink:

e Relocate the outlet greater than six feet from a
kitchen sink.

¢ Consider asking the appropriate local authorities to
invoke section 90.4 of the NEC, which allows the code
toroll back to the 2017 edition, eliminating the need
for a GFCI breaker.

AHAM and electric range manufacturers have formally submitted
atechnical update to UL 858 that aims to improve compatibility
with GFCI devices in household ranges going forward.

NAHB recommends home builders work their local HBAs to con-
tactlocal code bodies and encourage them to either roll back the
relevant sections of the 2020 NEC or to reconsider adopting the
2020 code. Many states are in the adoption process currently, and
changes can still be made to avoid the tripping issues GFCIs are
causing with common home appliances.

HOME BUILDERS ASSOCIATION
OF WEST FLORIDA

HOME
EXPO

2021 Parade of Homes « Sept.11-19
Weekday Hours: 3:00 p.m. - 6:00 p.m.
Weekend Hours: 12:00 p.m. — 6:00 p.m.

No fee to tour homes!

+ Appliances * IGF construction

= Bricks and pavers » Kitchen and bath

- * Builders and remodelers
* Cabinets

Home Ideas for Better Living

= Mold prevention

Green Technologies < s * Pools and spas
I + Door hardware * Plumbing fixtures
. . * Floaring * Roofing materials
Energy-Saving Solutions . e s S
* Garage doors » Shutters
for Yt_)ur Home * Granite countertops » Solar s
— panel
2 * Generators o
» Haating and A/C z: 1
* Home entertainment * USiity companies
* Home insulation + Water filtration systems
- Home security * Windows and doors

Bring s coupan for
$ 2 OFF
. ENTRY
ENTRY FEE: $5.00 - KIDS FREE - FREE PARKING
Free admission: Sunday from 3 p.m. -5 p.m.
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Company Name:

Contact Name :

September 11—19, 2021
PARADE OF HOMES
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PARADE OF HOMES]  sponsoR INFORMATION

HOME BUILDERS ASSOCIATION OF WEST FLORIDA

Home Builders Association of West Florida’s Parade of Homes event has been going strong for
years! This event draws between 3000 and 4000 consumers annually over the course of nine ex-
citing days. The Parade of Homes is supported by a powerful marketing campaign and sponsor-
ship ensures immeasurable exposure to consumers in the market for a new Home.

2020 PARADE OF HOMES Sponsor Information
BE ONE OF ONLY SIX PRIMIER SPONSORS OF THIS EVENT
COST PER COMPANY—$1000

Deadline : July 19, 2021

Benefits Include:

=

=

U

Limited to Six Premier Sponsors

Sponsor recognition in the 2021 Parade of Homes Guide. 12,000—18,000 copies to be distributed at the
BUILDERS ENTRY HOMES, the HBA Office and all Ballinger Publishing distribution locations, 400 across the
Pensacola area, with over 40,000 readers, and mailed to 4,000 individual subscribers and local businesses.

Your Logo and/or audio mention included in all paid media

Exclusivity of business type (e.g., one bank, one auto dealership)

Sponsor recognition and company profile in Cornerstone magazine (HBA’s monthly publication distributed

to over 360 HBA members).
Mention in any editorials or media, whenever possible

Logo and link to your website from HBA website/ Parade of Homes / HBA Facebook

Submit form with payment information to Vicki Pelletier at vicki@hbawf.com.

Need receipt? e-mailed mailed

E-mail or Telephone:

Charge my (Visa / MC / AmEXx) in the amount of S

Card Number:

Expiration:

CVV Code:

Signature:
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COULD RISING MATERIALS PRICES
LEAVE YOU WITHOUT ENOUGH

INSURANCE COVERAGE?

As building material
prices continue to rise, home
builders and remodelers are
reevaluating some of their
normal business operations
to increase inefficiencies and
protect their bottom lines.

One area that may not immediately come
tomind is the impact of rising prices ona
project’s insurance coverage.

During a home construction or
renovation project, builders and remodel-
ers carry policies that provide coverage
forrisks to the project or property. The
ever-changing nature of the property cov-
ered creates unique valuation issues in the
eventofaloss.

Coinsurance clauses, which are
found in many insurance policies, require
the insured to maintain coverage toa
specified value of the property, usually
between 80% and 100%. It also stipulates
that if the insured fails to do so, it must
bear a proportionate part of the loss. The
term “coinsurance” is also applied to situ-
ations where the insured is contractually
obliged to insure part of the risk with a
second insurer. If the insured fails to carry

a sufficient limit to satisfy this provision, a
penalty is applied.

Coinsurance provisions also are
commonly found in builder’s risk com-
pleted-value policies. Because a builder’s
risk policy applies to a property that is
undergoing construction and therefore
its value increases over time, reporting
cost overruns that increase the completed
value is important to ensure that you do
not inadvertently become subject toa
coinsurance penalty.

According to Treacy Duerfeldt,
CEO of Nationwide Contractors Alliance,
and a member of NAHB’s Construction
Liability, Risk Management, and Building
Materials Committee, this is particularly
pertinent now, “because as aresult of the
rising cost of building materials, it would
not be uncommon for the initial estimate
of the completed value to be understated,
potentially triggering the penalty clause.”

When the actual cost of the
project exceeds the initial estimate, it
may be necessary to increase the limit ora
coinsurance penalty may result.

To ensure that you have the right
amount of coverage and to avoid a coinsur-
ance penalty, consult with your insurance
advisor or agent.

July 2021 | www.westfloridabuilders.com
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Innoations for the
Post-COVID Kitchen

As we’ve seen over the past year, the
pandemic has propelled consumer interest

in home renovation projects to new heights.
From innovative designs in the laundry room to reimagining
outdoor living spaces, consumers are demanding more from
their homes than ever before. Nowhere is this more evident than
in kitchen, where interest in multi-functional appliances has also
skyrocketed.

Asbuilders and designers are creating new projects, it’s
paramount that the kitchens of tomorrow are outfitted with prod-

Mol W

ucts that are designed around the way people live.

Kitchen-Turned-Restaurant: With the pandemic
craze of taking on artisanal cooking like baking, winemaking, and
even the art of dinner party hosting, consumers are investing
in pro-style appliances and specialized gadgets like pasta mak-
ers, sous vides and bread makers. The intensity of time spent at
home in the past 15 months has encouraged home owners to seek
appliances that better suit their lifestyle needs — and see them
as much more than just a functional, utilitarian product. In fact,
recent research shows more than 40% of consumers expect to
continue to spend more time cooking post-COVID.

One product that addresses the evolving needs of the
new wave of at-home chefs is Signature Kitchen Suite’s 36-inch
dual-fuel pro range, which packs the punch of multiple modalities
such as built-in sous vide, induction and gas — all on the cooktop
— along with a steam oven below. Home owners will appreciate
the power and flexibility of the range, while builders will appreci-
ate the low level of ambient heat to help avoid the installation of
an expensive make-up air system. The first-of-its-kind innovation
captured two 2021 Best of IBS Awards in the Home Technology
and Indoor Product categories.

“With clients continuing to seek more flexibility and
balance to their busy daily schedules, their new focus is on dis-
covered or lost culinary skill sets and the satisfaction of sharing
these new skills with gatherings of family and friends,” notes Alan
Zielinski, past NKBA national president and owner/president of
Better Kitchens.

This summer, Signature Kitchen Suite is launching an-
other industry-first innovation to offer home owners more flex-
ibility both in and out of the kitchen: an undercounter dual drawer

[ At REW Materials, we have people with the technical expertise to
help contractors, architects, and owners stay on top of new methods

in construction. Unique to the industry, REW has a team of
representatives and leading edge techonology to help our customers
l'g\develop the best possible solutions for today's complex applications. ™

REW Materials
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refrigerator/freezer with multiple temperature zones that can
convert to either a refrigerator or freezer space, depending on the
need. This functionality makes it ideal for placements in various
areas of the home — from the kitchen or the wine room/bar, to
the home office or game room. Need extra fridge space for Friday
night’s dinner party and the ability to switch to freezer mode in
prep for anice cream party with the kids? It can easily do both.

Kitchen designer Nadia Subaran of Aidan Design adds
that her firm has seen a growing trend, even stemming pre-pan-
demic, of multi-functional “breakfast” bars, where this under-
counter refrigerator would add value. “Homeowners are really
looking for their spaces to support everyday activities — it’s all
about the function and designing these areas with the
products to support the way people want to live,” she
notes. “From juicing to smoothies and a coffee station
in the morning, then seamlessly transitioning toa
wine and cocktail bar for evening entertainment, these
areas are complete with appliances, a separate sink
and storage. We can expect the demand for designs
that creatively use every space of the home to con-
tinue.”

Stay Smart: The pre-COVID trend of smart
appliances is now becoming the norm, both with new
home cooks in need of a digital sous chef and a new
cadre of tech-forward consumers who want their
digital lifestyles to follow them into the kitchen. Think
wine column refrigerators that manage your personal
collection with photos of labels, notes on shelf place-
ment and learning your preferences in order to make
pairing recommendations, like the those with the

Signature Sommelier app from Signature Kitchen Suite.

Even as people tire of staying indoors, recent Harvard re-
search found that 81 percent of individuals want to work remotely
or have a hybrid schedule. And although many won’t be spending
quite as much time at home, they will demand much more from
their homes now and will be much more intentional about how
they use their space to live full lives. This presents an opportu-
nity for builders to create spaces that work harder and smarter
throughout the home, especially in the kitchen.

To learn more about how Signature Kitchen Suite is
respectfully disrupting the luxury appliance industry, visit
Signature Kitchen Suite.

entricity-
. centered
around you

STAND OUT FROM THE REST

Structural New Home Warranty Warranty Administration Residential Energy Guarantee

iConnectProtect General Liability & Builders Risk AppliancePak

CONTACT YOUR REGIONAL SALES*"MANAGER TODAY!

Doug Wenzel

Direct Toll Free 866.440.7271 | dwenzel@centricity.com
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III HUD News
HUD MOVES TO REINSTATE AFFIRMATIVELY
FURTHERING FAIR HOUSING RULE

WANT TO START GETTING

The Department of Housing
and Urban Development will
formally propose a revised
version of the Obama-era Af-
firmatively Furthering Fair
Housing (AFFH) rule in the
Federal Register tomorrow
and seek to have the rule of-
ficially go into effect on July
31, 2021.

This 2021 version of the rule will not re-
quire local governments to report progress
inidentifying and addressing affordable
housing barriers back to HUD as the
Obama-era rule did.

Under the 2015 AFFH rule, as a condition
of receiving certain HUD funds, state and
local governments and public housing
agencies (PHAs) had to work to identify
barriers to fair housing choice, ensure
that their practices and policies did not
promote racial segregation, and complete
costly, administratively burdensome As-
sessment of Fair Housing plans.

For decades, HUD has required recipients
of federal financial assistance such as

FHBI

states, local governments, insular areas,
and PHAs to engage in fair housing plan-
ning. Such planning has previously con-
sisted of the Analysis of Impediments to
Fair Housing Choice and the Assessment
of Fair Housing and was done in connec-
tion with other types of planning required
by program requirements, such
as the consolidated plan, an-
nual action plan, and PHA >
plan. The Trump ad- Q
ministration repealed &
the AFFH rule as Q
well as the Analysis @0
of Impediments, =
and replaced it with
the 2020 Preserv- 2

Z
ing Communities ’o)
and Neighborhood Zi
Choice rule.

*

HUD’s 2021 Interim Final

Rule (IFR), “Restoring Affirma-
tively Furthering Fair Housing Definitions
and Certifications,” requires program par-
ticipants to submit certifications that they
will affirmatively further fair housing in
connection with their consolidated plans,
annual action plans, and PHA plans. In
order to support these certifications, the
IFR creates a voluntary fair housing plan-

THE CONSTRUCTION INDUSTRY’S

INSURANCE PARTNER

FHBI, Inc. builds strategic partnerships with
companies and agents to customize insurance
programs to meet the needs of the building
industry.

FHBI services the building industry including:

 Residential & Commercial Contractors
® Trade & Artisan Contractors

* Residential & Commercial Roofers

= Land Developers

» Ground Water Contractors

¢ Heavy Construction

* Road & Bridge Construction

For the best combination of coverage and service,
contact a FHBI-appointed agent. For a list of
authorized agents, contact your local FHBA
office today.

ning process for which HUD will provide
technical assistance and support.

The IFR also rescinds the 2020 Preserving
Communities and Neighborhood Choice
rule. HUD says the 2020 rule was causing
funding recipients to certify “compliance”
with aregulatory definition that is

< ) ENT Op not a reasonable construction

of the Fair Housing Act’s

() mandate to affirmatively
¢ further fair housing.
()
The IFR does not

-—
Z .
* () require program par-
ticipants to undertake
~ any specific type of
3 fair housing plan-
éw ning to support their
certifications, and com-
\’O mits HUD to providing
technical assistance to those
that wish to undertake Assess-
ments of Fair Housing (AFHs), Analyses
of Impediments to Fair Housing Choice
(AIs), or other forms of fair housing plan-
ning. HUD is providing resources to assist
program participants.

HUD is accepting comments on this IFR and
NAHB intends to weigh in.

Through the following product lines:

* General Liability

¢ Umbrella/Excess Liability

¢ Commercial Automobile

* Builders Risk

* Property and Inland Marine

* Home Warranty

* Residential Wraps

= Contractor’s Pollution Liability

« Architects & Engineers Professional Liability
* Miscellaneous Errors & Omissions Liability
* Workers Compensation

* Surety

www.fhbi.com

2600 Centennial Place
Tallahassee, FL 32308
888.513.1222
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MONEY BACK FOR PRODUCTS
YOU ALREADY USE?

fhba

FLORIDA HOME
BUILDERS ASSOCIATION

Free Member Benefit of FHBA
www.FHBArebates.com

If you use any of these 50+ participating
manufacturers, then it is easy to
participate!
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THE AVERAGE REBATE
PER BUILDER / REMODELER
COMPANY WHO
PARTICIPATED IN 2019 WAS:

$1,472.55
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exceeded its authority by issuing a nationwide eviction morato-
rium in September 2020, and extending it until July 31. However,

ENTRY FEE: $5.00 - KIDS FREE - FREE PARKING
Free admission: Sunday from 3 p.m. -5 p.m.

the judged “stayed” her ruling while the government appealed the
decision.

2021 Pq rade O]E Homes « Seot. 11-19 The landlords in the case asked the Supreme Court to re-
pr. view the stay. On June 29, the Supreme Court left the stay in place.
Weekday Hours: 3:00 p.m. - 6:00 p.m. However, Justice Brett Kavanaugh wrote that he would keep the
Weekend Hours: 12:00 p.m. - 6:00 p.m. stay in place only because the moratorium is set to expire on July
No fee to tour homes! 31. He signaled that if the CDC extends it again, he would change

his vote and the stay would be lifted. Justice Kavanaugh’s opinion
puts pressure on the CDC not to extend the moratorium past July 31.
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FOR FUTURE
PCOMING EVENTS
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HBA OFFICE AT
850.476.0318
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Lumber Production

To help resolve lumber sup-
ply shortages and rein in el-
evated prices, NAHB Chair-
man Chuck Fowke called

on Congress to increase
domestic lumber production
from federal lands, both as

a means to improve hous-
ing affordability and address
the resilience of our national
forests.

Appearing at a forum conducted by Re-
publican members of the House Natural
Resources Committee and GOP members
of the House Western Caucus to discuss
skyrocketing lumber prices, Fowke said
that boosting domestic lumber production
is just part of the solution.

“We also need to resolve the long-standing
trade dispute with Canada over softwood
lumber imports as well as solving supply
chain and labor supply disruptions that
continue to linger,” Fowke said.

Ilustrating the unprecedented rapid rise
in lumber prices over the past year that has
added nearly $36,000 to the price of a new
home, Fowke told lawmakers that lumber
prices have increased more than 165% per-
cent since April 2020. OSB prices are also
up nearly 400%, and the Random Lengths
Framing Composite Index price shot past
the $1,500 barrier for the first time ever in
May.

“For context, the previous high was $582
in 2018 and framing lumber typically
trades around $425 per thousand board
feet,” Fowke noted. “These historic price

increases are dramatically raising home
prices and rental costs and threaten the
nation’s economic recovery.”

Lumber prices currently stand at elevated

202evels, though they have fallen in recent

weeks. However, these recent price de-
clines are not due to an increase in supply.

“We see it due to a slowdown in housing
production, which should alarm every-
one,” Fowke said. “In May, single-family
starts fell 5.9% and that follows significant
downward revisions to the April estimate
and previous months’ readings.”

Regarding the nation’s federally owned
forests, Fowke noted that timber harvests
from the National Forest System averaged
between 10 and 12 billion board feet for

a 40-year period from the mid-1950s and
then plunged precipitously to an aver-

age between 1.5 and 3.3 billion board feet
per year starting in the mid-1990s due to
bureaucratic red tape and litigation.

Over the course of three decades there has
been a dramatic decline in timber produc-
tion from our federally owned forests.

“We must strike a more appropriate
balance in how we manage our national
forests,” Fowke told lawmakers. “Doing so
will restore the health of one of our great
natural resources and offers the potential
toreinvigorate the forestry industry while
improving housing affordability. That’s a
win-win-win in my book.”
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Drearn Joig with “Us!
B BB #4 Home Mortgage .
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NMLS#149932

Bruce H.
Carpenter lll

Branch Manager
& Loan Officer

NMLS #215146

850.232.6416

Loan Officer
NMLS #370939

850.516.1579

DESIGNER BRANDS
WHIRLPOOLS - AIR BATHS
TOTO" TOILETS
VANITIES - SHOWER DOORS
FAUCETS - SINKS
BIDET SEATS and more!

'RE E—
sorlgll; LOVE Southwest Broward’s Only
THIS PLACE! Full Service Plumbing Showroom!

954.423.2250
1.800.991.2284

Showroom Hours Tues-Fri 8:30-5:30 / Sat. 9-5
1387 SHOTGUN ROAD, SUNRISE (WESTON), FL

Doug and Jayne Johnson

DECORATIVE PLUMBING SHOWROOM
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TOP 10 REASONS
TO DO BUSINESS
WITH AN ACTIVE
ASSOCIATE
MEMBER

I. They support the industry at
the local, state and national
levels.

c. They volunteer time, talent
and treasure to help the
association accomplish its goals.

3. They recruit their
colleagues and business
contacts to become members.

4. They serve on committees
and councils gaining valuable
networking opportunity while
helping to advance the
association’s mission.

5. By doing so, you increase
the value proposition for all
membership in our HBA.

6. They are strong supporters
of local and state PACs
and BUILD-PAC.

7. They are a major source
of non-dues revenue through
sponsorships, advertising, etc.

8. As industry partners, they
are a valuable resource for
business and management tips.

8. They are heauvily invested in
your business success:

You win, they win!

10. Why wouldn’t you do business
with a member?

HBA

HOME BUILDERS ASSOCIATION OF WEST FLORIDA

warren wight
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p 407.920.1478 | warren@warrenworld.com
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NEw MEMBERS
Ace Unlocks EW Bullock
Chris Roney - Owner Leslie Perino - Chief Operating Officer
125 Airport Blvd. 19 West Garden Street
Pensacola, F132503 Suite 201

P (850) 505-7545
AceUnlocks.com
Spike: Lee Hudson, Sandy Sansing

BuildTools

Meredith Johnson

Regional Sales Director

4400 Alliance Gateway Freeway

Pensacola, Florida 32502

p (850) 438-4015

ewbullock.com

Spike: Jill Grove, Pensacola Energy

NewSouth Window Solutions, LLC
Tana Tedrick - Market President
6235 N Davis Highway #108

GeT INVOLVED IN

AND COMMITTEES!

HBA CounciLs

| A UNDERWOOD _ INsuRaNcE&
FINANCIAL SERVICES
N ANDERSON Auto * Home * Business
Ts»s INSURANCE Life * Health
ALEX Location: 2302 North 9th Avenue  Bus: 850-434-5526
NIEDERMAYER | Mail to: PO. Drawer 9578 Fax: 850-438-0330
AIP, CMIP Pensacola, FL 32513-9578 Cell: 850-572-4838
AGENT Email: alex @ underwoodanderson.com

www.underwoodanderson.com

Pensacola, FL 32504

P (850) 738-6400
newsouthwindow.com

Spike: Lee Hudson, Sandy Sansing

Fort Worth, TX 7617

p (608) 770-8233
ecisolutions.com/home-builders-land-
developers/buildtools

Spike: Lee Hudson, Sandy Sansing
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Architectural Concepts International LLC
33 SW 12th Way, Boca Raton, FL 33486
Specializing in Car Wash Designs

Licenses: NCARB, Florida
AR-0007424, ID-0003692, CGC-008183

John Diehl - 561.613.2488

www.car-wash-architect.com | www.paintconceptsplus.com
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Like us on Facebook! ¢/

HOME BUILDERS ASSOCIATION OF WEST FLORIDA

v'Stay up-to-date on news and events
v"Have access to exclusive promotions and giveaways
v'Check out polls and fun facts on the page

Have pictures from HBA events?
Share them with us!
Tag yourselfin our photos!

August 2021

RKNICHOLSON.COM
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Sales & Marketing
Council
Meets Monthly

Membership
Committee
Meets Monthly
2nd Wednesday of
each month

Board of Directors
Meets Monthly
3rd Tuesday of

each month

FOR FUTURE
COMING EVENTS
LEASE CALL THE
HBA OFFICE AT
850.476.0318
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WE'VE GOT YOU COVERED.

West Fraser delivers on the building techniques, code requirements and regional needs of America’s
homebuilders — wherever they build. Our OSB product range, customer support and innovation are second
to none. And our commitment is simple: To help America build better, faster, and with greater efficiency.

LEARN MORE AT WWW.WESTFRASER.COM/0SB
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