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Go Blue

Even in the Dark

Be Storm Ready With Natural Gas

Typically, natural gas customers do not lose service at all during severe weather and no special storm
prep is required. Natural gas lines are buried deeper than most utilities so outages are rare and typically
caused by uprooted trees puncturing the line. Since there are so few outages, Pensacola Energy is very

quick to respond.

Most natural gas appliances work even when the power is out, providing comfort for your family

during and after the storm, when you need it most.

Natural gas ranges and
ovens - cooking functions
work normally, without power.

Natural gas tank water
heaters - function normally,
without power.

Natural gas outdoor
lighting - functions normally,
without power.

Natural gas grills -
function normally, without
power and without the worry of
running out of gas.

Natural gas clothes
dryers = function normally,
without power.

Natural gas whole house
generators - restores
electricity to the structure within
30 seconds after a power failure.

Learn more at PensacolaEnergy.com or call (850) 436-5050.

Note — Some oppliunces require that you monua"y |igh| the pilor, and this should be done
according to the appliance manufacturer’s instructions.
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On behalf of the leadership and staff of the HBA of West
Florida, I offer heartfelt sympathy to those who have suffered
amid the COVID-19 pandemic either in their personal lives,
or their business, or both.

While the pandemic continues as a serious public health risk and a major disruption to
our economy, I am optimistic that the worst is behind us and encourage our members stay
strong in the face of this adversity.

Actually, Iwould go a step
further and suggest that
the pandemic canbe a
teachable moment for all
of us who can benefit from
amore effective and con-
sistent use of technology
to enhance our businesses.

Led by in-house broker
Philip Ross, FlynnBuilt
increased the frequency

of our social media efforts
through posts on Face-
Book and Instagram to let
Realtors® and the public
know that we are “open for
business.” We utilized Sky-
pe, FaceTime, and video
conferencing to conduct
virtual tours of our homes
and connect with potential
customers in a safe way.

For our clients with homes under construction, we extended the option of making their
various product selections virtually, and we offered two closing formats: face-to-face with
the title agent, or remotely using a teleconferencing means and electronic signatures.

We also reached out to our suppliers and subcontractors and let them know that the safety
of their workers was a top priority. We respected some special scheduling requests - one
subcontractor asked that their workers not be exposed to other subs on the jobsite — and
were pleased that as far as we know all of our trade partners stayed safe and productive.

So my message to all our valued HBA members is this: there can be a silver lining to the ter-
rible pandemic if you use it as an opportunity to learn and grow. The beauty of social media
is thatit’s easily accessible and not expensive. And whether you realize it or not, you have
astory to tell. For us, something as simple as pouring a slab or installing cabinets can be
posted online, and you’d be amazed at the consumer interest in the construction process.

If you’re not comfortable tapping into digital technology, Realtors® are an excellent
resource along with marketing or communications consultants. But whether you tackle it
yourself or turn to others for help, you can do this! And your business will be better for it.

July 2020 | www.westfloridabuilders.com

“..there can
be a silver
lining to
the terrible
pandemic if
you use it as
an opportu-
nity to learn
and grow.”
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What types of high-performing green
products and systems are customers re-
questing? The 2020 Green Single Family and Multifamily
Homes SmartMarket Brief surveyed and analyzed responses
from builders and remodelers before the onset of COVID-19,
but these results can still serve as a benchmark to help build-
ing professionals fine-tune their business models. NAHB
anticipates that customers, who have spent months in their
homes, have developed a heightened awareness of what ef-
ficient, comfortable and healthy means to them, and builders
and remodelers need to be ready to meet these needs.

According to the study, consumers are most interested in
products and systems that directly impact utility bills and
indoor environmental quality. More than half (57%) of build-
ers and remodelers rank products/systems related to energy
efficiency as the primary request they receive from home
owners, and most (84%) rank it in their top three. About half
of respondents rank products/systems impacting indoor
environmental quality (IEQ) and conserving water, as well as
renewable energy systems, in their top three. Roughly a quar-
ter ranked material and resource conserving products/systems
in their top three, with only 1% ranking them first.

Water-Conserving 13% 34% 47%

Products/Systems

Energysystems [RRLERL 31% ELys

Material and
Resource-
Conserving
Products/Systems 1°f

23%

og

B Ranked First
W Ranked Second or Third

Green Products/Sy Most Freq ly Asked About by Home Owners/Buyers
According te Builders/Remodelers Who Are Frequently Asked by Home Owners/Buyers About Products
Energy-Efficient 0, 0
Products/Systems 57 )’0 27% 84 r‘lﬂ
Products/Systems
Impacting Indoor 100/0 ‘4‘}0 540[‘0
Air Quality

tems

How are builders and remodelers translating these consumer
asks into their projects? The table shows some of the most widely
used practices among all survey respondents compared to those
identifying as ‘green builders’ (doing more than 50% green proj-
ects as defined in the survey). The percentages reflect how many
respondents in each group are using a practice on more than 50%
of their projects.

ca High-Performance All Builders/Remodelers doing
o Practice Respondents 50% green projects
Energy LED lighting B5% g%

Insulation > code

- 63% 8a%
minimums
Windows > code-
62% %
mandated performance L
Blower door testing 59% 7%
Balanced ventilation
B% W
(ERV/HRV) 2 45’
Obtain HERS score 26% 51%

~ Direct outdoor ventilation
1EQ . 72% 81%
of fans/exhansts

Low-VOC materials 54% 67%
Inereased moisture control — 37% 50%
Inereased ventilation 28% 45%
High-efficiency plumbing

Water ° T2% B1%
fixtures

Water-conserving

. Ho% T2%
appliances
Efficient plumbin
i P 54% 67%
techniques
Drought-tolerant
& . 26% 41%
landseaping
Materials Durable materials 68% 84%
Minimize construction 1% 8%
waste
Prefabricated components 50% 50%
Renewables  Solar cnergy 8% 16%
(reothermal 9% 13%

“According to the study, consumers are
most interested in products and systems
that directly impact utility bills and

indoor environmental quality.”

Understanding trends in both the overall market, as well as the
green-building landscape, provides a jumping off point for build-
ing professionals when discussing what customers want in a new
home or remodel. Having that conversation in a way that speaks
to consumers’ hot buttons of efficiency, comfort and health may
help make that next high-performance home sale.

The 2020 SmartMarket Brief — the latest in a series of studies con-
ducted by Dodge Data & Analysis, in partnership with NAHB —
also contains results on builders’ perspectives on green-building
market activity, costs and trends, marketing green homes an driv-
ers and obstacles for green building. The full report is available for
free download at nahb.org/smr.

For more details about NAHB’s sustainable and green building
initiatives, contact Sustainability and Green Building Program
Manager Michelle Diller. To stay current on high-performance
residential building, follow NAHB’s Sustainability and Green
Building team on Twitter.

Courtesy of NAHBnow.com
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East Pensacola Heights
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Parade of Homes

NEW DATES ANNOUNCED
September 12-20, 2020

DENICACN! A

i ".\-u'"tustom Homes

‘ b | Renovations - Sales
Central Site: |
Infill Housing in

Dream Home Builder:
PARADE OF HON{ES Westerheim Properties
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HBAWF Spring Golf
Tournament 2020

A special thank you to the staff at Scenic Hills for making this all possible, Rick Gorman
and his team do an amazing job for us.

Veteran 4

Rei)“hh’( an
Istncts F

Scenic Hills

COUNTRY CLUB

THANK YOU TO OUR SPONSORS!

PLATINUM SPONSOR

Harvesters Federal Credit Union

PREMIER SPONSOR
Folkers Window Company

GOLD SPONSORS
Builders FirstSource

Clear Title of Northwest Florida
D.R.Horton

Gulf Power

REW Materials

Underwood Anderson Insurance

SILVER SPONSORS
Klumb Lumber

Aberfeldy Home Construction
MDH Construction Services
The Legacy Cabinet Company
Gulf Breeze Natural Gas

08

HOLE SPONSORS
Bay Area Graphics

Builders FirstSource

Builders Specialties Supply
Clear Title of Northwest Florida
GCSI Erosion, Inc.

D.R. Horton

Folker’s Window Company
Flynn Built

Gulf Coast Insurance

Gulf Power

Harvesters Federal Credit Union
Membership Committee

REW Materials

Tool Expo Corporation
Underwood Anderson Insurance

OTHER SPONSORS

Bay Area Graphics and Solutions
Drone Sponsor

American Concrette
Breakfast Sponsor

Reese Construction Services, Inc
Lunch Sponsor

Centennial Bank
Goodie Bags

Gulf Coastal Concepts
65” TV Door Prize

Folkers Window Company
GolfIron Set Door Prize

Emerald Coast Granite & Tile -
Chardcutiere Board/Wine

Springdale Title, LLC
Beer Cart

Emmanuel Sheppard & Condon
Mulligan Sponsor
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More Pictures on Page 10

THANK YOU TO THE MEMBERSHIP
COMMITTEE/GOLF COMMITTEE
FOR PUTTING THIS GREAT EVENT
TOGETHER

Suzanne Pollard-Spann
Gulf Coast Insurance
Membership Chair

Marty Rich
University Lending Group

Tanya Underwood
Emerald Coast Granite and Tile

. Katie Musick
J’lmﬂ* Hor Supreme Lending

Stacey Rising
Better Homes and Garden Real Estate

Brittany Moulton
Pensacola News Journal

Zach Noel
Clear Title of Northwest Florida

Selena Emerson
Flynn Built

Drew Hardgrave
Hiles-McLeod Insurance Inc.

Ryan Funderburk
Regions Mortgage

Tori Davis
aDoor Properties

Cassie Fowler
Southeast Mortgage

Joshua Simpson
Navy Federal Credit Union
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ptat ' ' ' and remodelers over $7,000* in the 6th Edition Florida Building Code
&% 1. Guard Measurement = $1,500 / 4, Stucco = $1,100 4 7. Custom Doors = $500
m ] Reduces horizontal distance from Reduced time between coats Provides criteria for custom
W7 36to 24inches and curing from seven days per “ one-of-a-kind doors (FBC-B &R)
ASTM 926
2. Fire Separation = $2,500 5. Air Leakage = $175 8. Shower Liner = $75
PLEASE G L THE &f Reverts to three feet and adds Wn ' ' Provides option for testing in Reinstates exception to shower
j&L options to fire rating soffits multi-family as single and liner on SOG (FBC-R & P)
modified 5 ACH to 7 ACH

HBA OFFICE AT ot G50

6. Mechanical Ventilation = $75 9. Door Swing = $750
Retained provisions allowing use of q | Reduced from 5 ACH to less than Revisions permitting doors to
duct board W=V 3ACH outswing over egress, two risers,

and an exception for landings

FHBA also stopped issues from passing, which resulted in additional builder savings:
Flood Provisions = $10,000, Irrigation = $1,000, and Water Saving Fixtures = $250.

*Approximate cost savings per house/lot impacted.

A u g us t 2 0 2 0 To learn more on how we saved you money and how we continue to work hard on the 7th Edition of the
Florida Building Code, go to www.WestFloridaBuilders.com or www.fhba.com or call 850.476.0318.

RKNICHOLSON.COM
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New Housing Numbers Flash
Signs of Continued Growth

In a sign that the housing
market continues to show
forward momentum, single-
family permits posted an
11.9 percent gain in May,

while total housing starts increased 4.3
percent to a seasonally adjusted annual
rate of 974,000 units, according to a report
from the U.S. Housing and Urban Develop-
ment and Commerce Department.

The May reading of 974,000 starts is the
number of housing units builders would
begin if they kept this pace for the next

12. months. Within this overall number,
single-family starts increased 0.1 percent
to a 675,000 seasonally adjusted annual
rate, after an upward revision for the April
estimate. The multifamily sector, which
includes apartment buildings and condos,
increased 15.0 percent to a 299,000 pace.

“We are seeing many positive economic
indicators that point to a recovery, includ-
inglow interest rates, rising demand and

an increase in mortgage applications,” said
NAHB Chairman Dean Mon. “Single-fami-
ly and multifamily housing production are
on an upward path while overall permits,
which are a harbinger of future building
activity, posted a double-digit gain.”

“The May housing report is consistent
with the positive results of the NAHB/
Wells Fargo builder sentiment index, and
we expect this momentum to continue as
economic activity recovers,” said NAHB
Chief Economist Robert Dietz. “In another
promising sign, single-family permits are
up almost 2 percent on a year-to-date basis
and builders are bringing back thousands
of workers laid off in March and April to
meet renewed demand.”

On aregional and year-to-date basis (Janu-
ary through May of 2020 compared to that
same timeframe a year ago), combined

single-family and multifamily starts are 1.7
percent higher in the Midwest, 4.7 percent
higher in the West, 6.7 percent lower in the
Northeastand 0.2 percentlower in the South.

Overall permits increased 14.4 percent

to a1.22 million unit annualized rate in
May. Single-family permits increased 11.9
percent to a 745,000 unit rate. Multifam-
ily permits increased 18.8 percent to a
475,000 pace.

Looking at regional permit data on a year-
to-date basis, permits are 14.8 percent
lower in the Northeast, 6.2 percent lower
in the Midwest, 2.7 percent lower in the
West and 0.8 percent higher in the South.

Courtesy of NAHBnow.com

closets

Closets

dinetry

Closet and Murphy Bed Showroom

6084 Gulf Breeze Hwy + Gulf Breeze Florida + 850.934.9130 + www.AlphaCloset.com

Call for a design consultation today! 850.934.9130

Home Builders Association of West Florida | July 2020

Fed ExpectsInterest
Rates to Hold Near
Zero Through 2022

The Federal Reserve held the fed-
eral funds rate at the current 0% to 0.25%
range and said it intends to keep its bench-
mark rate near zero

ing, and housing in general, will be aleading element of the
recovery, as foreshadowed by two months of gains for mortgage
applications and better than expected newly-built home sales.

The Fed is projecting a 6.5% decline for GDP for 2020
(NAHB is forecasting a 6.2% drop) due to government-man-
dated virus mitigation efforts that led to a sharp, sudden stop
in economic activity. Like other outlooks, the nation’s central
bank is forecasting a strong bounce back in 2021, with growth
for that year coming in at a 5% rate.

The fact that the Fed indicated it expects to keep the
federal funds rate near zero for the next two years is broadly
positive for home building and housing markets. The Fed’s
messagingis clear: it will do

through 2022 asthe
central bank continues to
deploy policy tools to under- 7
write an emerging recovery
for the U.S. economy from the
COVID-19 pandemic.
Specifically, the Fed
noted that it will continue its
quantitative easing policy,
purchasing on a monthly
basis $8o billion in Treasuries
and $40 billion in mortgage-

Interest Rate (%)
N wn

w

backed securities, which .
is helping to support low
mortgage interest rates and o

housing demand. Home build-

-Federal Funds Rate (Top Range)

Interest Rates

2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020

whatever it takes to return la-
bor markets and the economy
to where they were prior to
the outbreak of the pandemic.
In particular, the Fed is mak-
ing sure that credit is available
for households and businesses
to ensure the smooth opera-
tion of markets. Housing and
home building are important
elements for the transmission
of monetary policy and will
thus feature as front-line sec-
tors during arecovery.

Courtesy of NAHBnow.com

—Average 30-year Fixed Rate Mortgage

Structural New Home Warranty

iConnectProtect

entricity-

STAND OUT FROM THE REST

Warranty Administration

General Liability & Builders Risk

CONTACT YOUR REGIONAL SALES*"MANAGER TODAY!

Doug Wenzel

Direct Toll Free 866.440.7271 | dwenzel@centricity.com

centered
around you

Residential Energy Guarantee

AppliancePak
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Fresh Air Design
Options for Post-
COVID-19 arei

1 TTIT

Adding outdoor amenities to living space
has been increasingly popular for several

years. The demand for outdoor living space is especially strong
for millennials and baby boomers, and driving innovations for
both renters and home owners.

As communities continue to address the public health concerns
of COVID-19, studies have indicated that outdoor transmission is
rare — making outdoor amenities an important consideration for
people seeking respite from the coronavirus.

Health, Wellness and Fresh Air at Home

With the coronavirus dampening travel plans for many, private
outdoor living options offer an optimal combination of nature
and fresh air without fears of unwanted social contact. Residents
enjoy multiple benefits from enhancements to outdoor living
space.

Some of the many advantages include:

¢ More opportunities for relaxation and exercise. Pastimes
such as gardening, walking and enjoying nature have gained an
increased value for many during a time when sporting events,
community fairs and other large gatherings have been reduced,
postponed or cancelled.

InvoLveEDp IN HBA Councirs AND COMMITT

¢ Improving wellness, reducing stress and improving mood. Out-
door living improves biophilia, which describes how people feel
good when they are connected to nature.

e Greater connections to neighbors and communities. Porches,
patios, decks and similar spaces offer compatible, socially distant
options to see people and visit with friends.

¢ Resale value for home owners. Investing in outdoor amenities
not only adds to personal enjoyment, but are desirable features
that often increase home value, too.

e Attracting and retaining renters. Ample outdoor space is likely
to be a key attraction for multifamily properties, possibly even
more so than using the space to build larger units.

The Shape of Things to Come

The design of homes, community spaces and cities have long been
influenced by public health and efforts to minimize the risk of
infectious disease. So what will outdoor living spaces look like in a
post-pandemic future?

¢ Healthy buildings: More rooftop terraces, balconies and court-
yards to help improve health through the built environment.
These features also add to private outdoor space, allowing resi-
dents to enjoy fresh air without anxiety about virus transmission.

¢ Zoning updates: Communities may revise restrictive zoning
laws that can set maximum size limits for private outdoor spaces
in multifamily buildings, or discourage developers from building
functional balconies.

e A hot market for outdoor furniture, grills and outdoor fireplac-
es: Putting an emphasis on the living — and eating — outdoors,
demand for outdoor products is forecast to expand 3.8% annually
to nearly $12 billion in 2024 according to The Freedonia Group, a
Cleveland-based research firm.

While the pandemic has upended many things, enjoying the out-
doors doesn’t need to be one of them. Whether aleafy home in the
suburbs or alarge apartment building in the city, there are many
ways to design outdoor areas to expand living spaces for health,
relaxation and recreation.

Courtesy of NAHBnow.com

Deborah Myerson is Principal of Myerson Planning & Development
Consulting and Executive Divector at South Central Indiana Housing
Opportunities (SCIHO) in Bloomington, Indiana.

Auxiliary Council
Meets Monthly

Membership Committee
Meets Monthly
2nd Tuesday of each month

Sales & Marketing Counci
Meets Monthly

Board of Directors
Meets Monthly
3rd Tuesday of each mont

Marketing
Publishing
Internet Services

In addition to Publishing
Magazines, We Offer Complete
Website & Newsletter Design,
Including Photography,
Copyrighting, Marketing, and
Electronic Distribution.

Advertising Bonus
All Cornerstone advertiser's will now be

featured on the RKN Pub, & Mkt. Website,
with a link to their website!

22nd Circle,

NSURAN

..E

Publisher of Cornerstone Magazine

QL b, = k. ofLevs
Che.-
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(L]0 o ncootson coms

Markating
Publishing
Internet Services

KN

Marketing
Publishing
Internet Services
Contset

Home =

nichalson.com
¢ o

Our
Publications

Richard K. Nicholson
Publishing & Marketing

Creating Publications, Newsletters, & Marketing Support
exclusively for your comparsy. A full service publishing and
marketing compary, that provides a unique product_aluays
with the purpose af increasing awareness and profits for your
business.

There’s No Substitute for Knowledge
and Experience

Since 1681 Richard
Marketing has pro

hatograph

ADVERTISING
OPPORTUNITY

www.rknicholson.com

THE CONSTRUCTION INDUSTRY'S

PARTNER

FHBI, Inc. builds strategic partnerships with
companies and agents o customize insurance
programs to meet the needs of the building

industry.

FHBI services the building industry including:

¢ Residential & Commercial Contractors

* Trade & Artisan Contractors

* Residential & Commercial Roofers

= Land Developers

¢ Cround Water Contractors
¢ Heavy Construction

* Road & Bridge Construction

For the best combination of coverage and service,
contact a FHBI-appointed agent. For a list of
authorized agents, contact your local FHBA

office today.

Through the following product lines:

* General Liability

* Umbrella/Excess Liability

* Commercial Automobile

* Builders Risk

* Property and Inland Marine

* Home Warranty

* Residential Wraps

* Contractor’s Pollution Liability

= Architects & Engineers Professional Liability
* Miscellaneous Errors & Omissions Liability
* Workers Compensation

* Surely

www.fhbi.com

2600 Centennial Place
Tallahassee, FL 32308
888.513.1222

July 2020 | www.westfloridabuilders.com
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HBA News

Tori DAvis

ADOOR PROPERTIES e ToORI DAvVIS )
5041 Bayou BLvDp., SUITE 302, PENsAcoLA, FL 32503
P (850) 637-1880

Tori Davis is the Director of Marketing and
Events for aDoor Properties, aDoor Devel-
opment and aDoor Real Estate. aDoor is
ahome builder, developer, and real estate
company serving Pensacola, FL and the sur-
rounding areas.

Itis important for Tori to be a mem-
ber of the HBA to be in the mix with all of the

other awesome people I our industry. “I love
that we lift one another up”!

Tori’s personal interests are the
beach, Burn Boot Camp, visiting 30A, and
binging TV and movies.

1L
Architectural Concepts International LLC
33 SW 12th Way, Boca Raton, FL 33486 P al ad o
Specializing in Car Wash Designs
Licenses: NCARB, Florida Of H OI I I eS
AR-0007424, ID-0003692, CGC-008183 NEW DATES ANNOUNCED
John Diehl - 561.613.2488
www.car-wash-architect.com | www.paintconceptsplus.com septem ber 1 2-20
Central Site:
Infill Housing in East Pensacola Heights
Dream Home Builder:
Westerheim Properties
UNDERWOOD | Nsurancea
FINANCIAL SERVICES 22 \ IIECTEDL IR
ANDERSON . S \WESTE
Auto * Home ° Business ) :
‘-‘ I N s U R A N c E Li{e ° Health ‘_- AH\CU.‘;{UIT\ Homes
Renovations - Sales
DENISACO! A
ALEX Location: 2302 North 9th Avenue  Bus: 850-434-5526 YENERGY
NIEDERMAYER | Mail to: PO. Drawer 9578 Fax: 850-438-0330
AIP, CMIP Pensacola, FL 32513-9578 Cell: 850-572-4838
AGENT Email: alex @ underwoodanderson.com E’ Eh
www.underwoodanderson.com L [PARADE OF HOMES) _IF
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TOP 10 REASONS
TO DO BUSINESS
WITH AN ACTIVE
ASSOCIATE
MEMBER

1. They support the industry at
the local, state and national
levels.

2. They volunteer time, talent
and treasure to help the asso-
ciation accomplish i1ts goals.

3. They recruit their
colleagues and business
contacts to become members.

4. They serve on committees
and councils gaining valuable
networking opportunity while
helping to aduance the
assocliation’s mission.

5. By doing so, you increase the
value proposition for all mem-
bership 1n our HBA.

6. They are strong support-
ers of local and state PACs and
BUILD-PAC.

7. They are a major source of
non-dues revenue through
sponsorships, advertising, etc.

8. As Industry partners, they
are a valuable resource for
business and management tips.

9. They are heauily invested In
your business success:
You win, they win!

10. Why wouldn't you do business
with a member?

=

HOME BUILDERS ASSOCIATION OF WEST FLORIDA

Like us on Facebook!

HE:

HOME BUILDERS ASSOCIATION OF WEST FLORIDA

v'Stay up-to-date on news and events
v'Have access to exclusive promotions and giveaways
v'Check out polls and fun facts on the page

Have pictures from HBA events?
Share them with us!
Tag yourselfin our photos!

https:/www.facebook.com/HBAWF

warren W|9h

graphic«zdesigner
2

offering creative services to the building
community and related industries

print web corporate id

not everything is about warren has been designing your logo is truly your

the internet ... print does websites since the 80's ... company's identity ... make

still exist ...all is not lost he knows what he’s doing it a good one

p 407.920.1478 | warren@warrenworld.com

FUTURE UPCOMING EVEN
E cALL THE HBA oFFI
AT 350.476.0313

July 2020 | www.westfloridabuilders.com 1?



Court Sides with OSHA, NAHB and Others
on Emergency Infectious Disease Standard

18

NAHB SAFETY HANDBOOK i oriicmmisstomon o
IPIRII M S U II ILDRS @ WILY program?‘The health and safety of our workers is the top priority
RIL ASD @SIHI A RE@UILAT" @S on any jobsite,” said NAHB Chairman Dean Mon, ahome builder

and developer from Shrewsbury, N.J. “The new edition of this
. . . . handbook is a great resource that covers key safety issues and
In the r eSIdel?tlal construction 1ndqs- offers concise tips for complying with OSHA regulations to keep
try, a safe work environment and well-writ-
ten, up-to-date safety program isn’t option-

workers safe.”
With clear illustration and color photographs, the Job-
al; it’s essential. Not only does it keep employees healthy
and safe, but it can stave off huge losses,

site Safety Handbook includes new information on topics such as:
including everything from workers’ compen-

sation to equipment issues, administrative
costs and even periods of low productivity.

BuilderBooks, the publishing arm of
NAHB, recently released the fourth edition
of its Jobsite Safety Handbook to help home
builders navigate and comply with the latest
OSHA requirements and keep workers safe
on the jobsite.

The comprehensive guide, that fea-
tures both English and Spanish translations,
describes how those in the residential con-
struction industry can comply with OSHA
regulations while focusing on the most com-
mon hazards found on jobsites. It also covers
the keyissues residential builders and trade
contractors need to focus on to reduce accidents and injuries.

The pocket-sized handbook includes a series of general
safety tips that are explained in simple terms and are accompa-

o Fall protection for roofing work and around openings
e Personal Protective Equipment
o Working in confined spaces

e Heat and cold stress

e Hazardous materials and silica

o First aid and medical services

HANDBOOK

FOURTH EDITION

Jobsite Safety)

e Employer duties, including training and protective
equipment

Manual de Sequridad
en el Lugar de Trabajo

For more information and resources on
construction safety, OSHA compliance and other safety
guidelines, visit nahb.org

Jobsite Safety Handbook, Fourth Edition, is available for
purchase at BuilderBooks.com.

Courtesy of NAHBnow.com

BATH EXPERIENCE WITH FUNCTIONALITY =

DESIGNER BRANDS
WHIRLPOOLS - AIR BATHS
TOTO" TOILETS
VANITIES - SHOWER DOORS
FAUCETS - SINKS
BIDET SEATS and more!

'RE .
Go“:lt; LOVE Southwest Broward’s Only
THIS PLACE! Full Service Plumbing Showroom!

954.423.2250
1.800.991.2284

Showroom Hours Tues-Fri 8:30-5:30 / Sat. 9-5
1387 SHOTGUN ROAD, SUNRISE (WESTON), FL

Doug and Jayne Johnson

DECORATIVE PLUMBING SHOWROOM

Home Builders Association of West Florida | July 2020

The D.C. Circuit
Court of Appeals Thurs-
day rejected a petition
by labor unions led by
the AFL-CIO to
compel OSHA to issue an
“emergency temporary
standard” to prevent the
transmission of infectious
diseases, including
COVID-19.

The court agreed with
OSHA’s position that it was the federal
agency that should determine whether
astandard was necessary and that
OSHA’s decision to issue nonbinding,
industry-specific guidance rather than
an enforceable rule to protect workers
from COVID-19 was sufficient.

OSHA said in a statement: “We
are pleased with the decision from the
D.C. Circuit, which agreed that OSHA
reasonably determined that its exist-
ing statutory and regulatory tools are
protecting America’s workers and that
an emergency temporary standard is
not necessary at this time. OSHA will
continue to enforce the law and offer
guidance to employers and employees

to keep America’s workplaces safe.”

NAHB filed an amicus brief sup-
porting OSHA’s position with a coalition
of other groups including the Associated
Builders and Contractors, the American
Road and Transportation Builders As-
sociation, the American Subcontractors
Association, Leading Builders of America,
and the Mason Contractors Association of
America.

With public health officials learn-
ing new information about COVID-19 and
how best to mitigate related hazards on an
almost daily and sometimes even hourly
basis, the construction industry argued
that a static, inflexible rule would not be an
appropriate response.

“The D.C. Circuit’s decision
correctly recognizes that OSHA is
the Agency tasked by Congress to
determine whether a rule is needed
to protect employees from poten-
tial workplace hazards and not the
courts,” said Brad Hammock, at-
torney at Littler Mendelson, P.C. who
submitted the brief on behalf of the
coalition. “In addition, the opinion
reflects the significant efforts already
taken by employers - including
construction contractors — to address
COVID-19 proactively.”

NAHB and its construction
safety coalition partners issued job
site coronavirus safety guidance in
late March and has been constantly
adding new resources to keep workers
safe from COVID-19 on the job site.
The entire construction industry held
safety stand downs in April focused on
coronavirus safety.

For any questions about
NAHB safety education, contact
Christian Culligan. For questions
about NAHB litigation, contact Felicia
Watson.

Courtesy of NAHBnow.com
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HOME BUILDERS ASSOCIATION OF WEST FLORIDA

NEW DATES ANNOUNCED
September 12-20

2020

l [

o

Chris Thomas
Business Insurance
Consultant

INSURANCE & BONDING SOLUTIONS SINCE 1911

Fisher Brown Bottrell

INSURANCE, INC.

(850) 444-7611 DIRECT
(850) 525-1237 MOBILE
(850) 438-4678 FAX
cthomas@fbbins.com

19 West Garden Street ¢ Suite 300 * Pensacola, FL 32502

August 2020

RKNICHOLSON.COM

July 2020 | www.westfloridabuilders.com
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WANT TO START GETTING
MONEY FOR PRODUCTS
YOU ALREADY USE?

NEW ASSOCIATE NEw BUILDER
MEMBERS MEMBERS
Closets By Design Of The Emerald Pensacola Title Company, LLC Chavers Construction, Inc
Coast Christopher Moulton - President Ryan Chavers
Samantha Floyd - Owner 182 North Palafox Street 801 Virecent Rd.
27 Mason Lane, Unit B Pensacola, FL 32502 C FL
PENSACOLA, FL 32505 P: (850) 361-2289 antonment, £ 32533
f p (850) 637-1000 pensacolatitle.com P (850) 474-1966
Register & Claim: FLORIDA HOME emeraldcoast.closetsbydesign.com Spike: Amir Fooladi, Encor Homes chaversinc.com
BUILDERS ASSOCIATION gpike: Suzanne Pollard-Spann, Gulf : Spike: Dax Campbell, Campbell Construction
866-849-8400 oast Insurance Phoenix Telecom, Inc &C LLC
a A Free Member Jesus Delgado - Owner e
- ' = ENSEC Pest & Lawn 2850 Stefani Rd
e www.FHBArebates.com Beneflt Of FHBA Eric Ludgate Cantonment, FL 32533
E3 /MemberRebateProgram www.FHBArebates.com 3182 Gateway Ln P (850) 686-0133
Cantonment, FL 32533 phoenixtelecomfl.com H
p (850) 474-4000 Spike: Chris Thomas, Fisher Brown Insur- FI B c [ m
ensec.net ance Agency

IF YOU USE ANY OF THESE ~ THEN IT'S EASY TO PARTICIPATE! g ey

4 PARTICIPATING O Register B L
MANUFACTURERS ) Submit a Rebate Claim

1 4d o Parade of Homes

D AZEK, Bttt BLANCO Bz, merdmmere BR120 [T @[] HEmm NEW DATES ANNOUNCED

"“"ﬂ" .G.OSEI'MAD COF lCROW,:N r‘ IE“-I EL‘“N’E\J" ;STONE%RKS P?:KTFOLO FranklinBrass september 1 2 20 2020
TR

OUTSIDE:
dlaltile

DENICACNI A

LEV'THDLHH i-::\]'l‘-.l:!n_\\m £LUTRON mmx mNORlTZ ER#E.—!( (:lfiaistgl‘é_!; FEEI!I.E# "'EE?—&FNE(?S 2 E N E R G Y 1 ' HR 4 _I_: | ’ 1
WROYAL THERMANTRU @ Timberch @ Timberlch (/T XYACUFLO W dF  ZORW / “Custom Homes
Resdenia g Dooss o Ageinst the Gren AZEK, L SYEN il vicer  ZURD i acaned svsrmes . Renovations - Sales
“““““““ Central Site: L
_ -l Infill Housing in Dream Home Builder:
ey specitup = East Pensacola Heights PARADE OF HON{ES Westerheim Properties
1 HOME BUILDERS ASSOCIATION OF WEST FLORIDA

THE AVERAGE REBATE PER BUILDER/REMODELER

August 2020

COMPANY WHO PARTICIPATED IN 2018 WAS
RKNICHOLSON.COM
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In construction, a spike is a steel object
that is essential to making a building
strong. Asin construction, the HBA

of West Florida sees a Spike as some-

one that works to keep our association
strong. Spikes work on the recruitment
and retention of members in addition to
keeping members active with the associa-
tion. Anyone is eligible for Spike status.
On Spike credit is awarded for each new
member recruited and an additional credit
is awarded for that new member’s renewal
on or before their anniversary date. If you
help to retain a member, you are eligible to

receive a half point for each member.

Spike Club Levels

Spike Candidate 1-5 credits

Blue Spike 6-24

Life Spike 25-49

Green Spike 50-99

Red Spike 100-149

Royal Spike 150-249

Super Spike 250-499
Statesman Spike 500-999

Grand Spike 1000-1499
All-Time Big Spike 1500+

Spike Club Members and their credits
as of 05/31/2020.

Statesman Spike 500 Credits
Harold Logan 520.5

Super Spike 250 Credits
Rod Hurston 422

Jack McCombs 297

Royal Spike 150 Credits
Rick Sprague 205

Edwin Henry 199.5

William “Billy” Moore 169.5

Bob Boccanfuso 164

Red Spike 100 Credits
Charlie Rotenberry 148

Oliver Gore 112.5

Ron Tuttle 105.5

Ricky Wiggins 100

Green Spike
David Holcomb
Doug Sprague
Newman Rodgers IV
Kenneth Ellzey, Sr.
Russ Parris

Paul Stanley

Bob Price, Jr.
Thomas Westerheim
Wilma Shortall

Life Spike
Darrell Gooden
Bill Daniel

John Hattaway
Blaine Flynn
Doug Whitfield
Garrett Walton
Luke Shows
Keith Swilley
Steve Moorhead
Brent Woody
Karen Pettinato
Larry Hunter
Doug Herrick
Lorie Reed
Taylor Longsworth
Dean Williams
Doug Henry
William Merrill
Bill Batting
Kim Cheney
Martin Rich

Spike Credits
Bruce Carpenter
Rick Faciane
Alton Lister
Kevin Ward
Shelby Johnson
Alex Niedermayer
Amir Fooladi
Milton Rogers
Mary Jordan

Kevin Russell

Suzanne Pollard-Spann

Joseph Yoon

50 Credits
94
87
85.5
78.5
68
67.5
58
54
50.5
25 Credits
48.5
435
41
39.5
36.5
32
24.5
20.5
20.5
19.5
18
17
15
14.5
13
12
11.5
11
10.5
10

11

9.5
9:5
9
9
8.5
8.5
8
8
7.5
7.5
8
6.5

Alpha Closets
850.934.9130

Alpha Closets.com
leslie@alphaclosets.com

ADVERTISER’S INDEX

12

Architectural Concepts International, LLC 16

0561.613.2488

Jjrd@paintconceptsplus.com

paintconceptsplus.com

Centricit

0 866.440.7271

¢ 904.613.1442

dwenzel @centricity.com
centricity.com

Fisher Brown Insurance
0 850.444.7611
¢ 850.525.1237
Chris Thomas

Business Insurance Consultant

cthomas@fbbins.com

Florida Home Builders Insurance

0 888.513.1222
fhbi.com

Home Mort2g2 lge of America, Inc

0 850.332
¢ 850.332.2416
bcarpenter @hmoal.com

Norbord
norbord.com/na

Pensacola Energy
0 850.436.5050
espnaturalgas.com

Rew Bulldm& Materials, Inc.

0 850.471.6
¢ 850.259.7756

bbatting@rewmaterials.com

ecbmfl.com

23

Back Cover

RKN Publlshmg and Marketing

¢ 561.843.585
rkmchent@aol .com
rknicholson.com

Tubs and More
0 800.991.2284
0954.423.2250
dougstubs.com

Underwood Anderson Insurance

0 850.434.5526
¢ 850.572.4838

Alex Niedermayer, AIP, CMIP Agent
alex@underwoodanderson.com

underwoodanderson.com

warren w1§ht graphic designer

407.920.14
warren@warrenworld.com
warrenworld.com

Please Support

Our Advertisers!

If you would like to join the

Spike Club or Desire
Additional Information,
please contact
Vicki Pelletier -
(850) 476-0318

e
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Q\. At REW Materials, we have people with the technical expertise to
help contractors, architects, and owners stay on top of new methods
in construction. Unique to the industry, REW has a team of
representatives and leading edge techonology to help our customers

t’Q\_develop the best possible solutions for today's complex applications. >

REW Materials
uses all of the
latest innovations
to meet your
residential

jobsite needs.

Drywall/Metal/Sés [Aco( cal

\ lnsulatlon |Roofing, | Stucco\

\850 471.62 91-

r Blll, attmg

£850.471 6",94

& / 3509 977756 /
/ \...\\];)b ttlngOrewmatelrﬂ .conm

'EW Materials
40 N. PdI;] ox Street /f
Pensacold, FL 325\3;4 R ¥

NMLS2149932

Dee Godwin Evelyn Morgan Diana Melton
LO Assistant Loan Processor Loan Officer
NMLS #370739 850.316.4123 NMLS #370939
850.316.4123 850.516.1578

Drearn WBig wih Us/
B BB #4 Home Mortgage

B EEwWE of America, Inc. &

Bruce H Carpenter Il
Branch Manager
& Loan Officer
NMLS #215146
850.232.6416

44
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Q Norbord

SOLARB_RD

RADIANT BARRIER SHEATHING

Solarbord Radiant Barrier roof sheathing reduces the cost of heating

and cooling a home. Using heat-reflecting foil laminated onto our OSB, S E N D R A D lA N T

Solarbord stops up to 97% of the sun’s radiant energy before it can

penetrate the attic space. When you stick Solarboard where the sun H EAT BAC K WH E R E

shines, your attic can be up to 30 degrees cooler. And a cooler attic IT CAM E FRO M
means a cooler house. Use Solarbord, your customers will thank you.

LEARN MORE AT NORBORD.COM/SOLARBORD



