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s your electric heat pump giving

you the cold shoulder?

e E—

It's time to warm up to natural gas.

Natural gas heat feels warmer than heat produced by an electric
heat pump. It's comfortable, reliable and efficient. Make the switch
now and get rebates up to $800. Out with the cold, in with the new.
To learn more, visit PensacolaEnergy.com or call 850-436-5050.

Blaine Flynn
President
Flynn Built

Amir Fooladi
Secretary
Encore Homes

Bruce Carpenter
Past 2nd Vice President
Home Mortgage of America

Stephen Moorhead
Legal Counsel
Moorhead Real Estate
Law Group

2020 Leadership Board

Chad Edgar
1st Vice President
Truland Homes

Dax Campbell
Treasurer
Campbell Construction & Company

Marty Rich
3rd Vice President
University Lending Group

Alex Niedermayer
2nd Vice President
Underwood Anderson & Associates

Alton Lister
Immediate Past President
Lister Builders

NERSTON

A PUBLICATION OF THE HOME BUILDERS ASSOCIATION OF WEST FLORIDA

(850)476-0318

4400 Bayou Blvd., Suite 45, Pensacola, Florida 32503
www.westfloridabuilders.com

Cornerstone is published for the Home Builders Association of West Florida by
Nicholson Publishing and distributed to its members. Reproduction in whole or
part is prohibited without written authorization. Articles in Cornerstone do not
necessarily reflect the views or policies of the HBA of West Florida. Articles are
accepted from various individuals in the industry to provide a forum for our readers.

Josh Peden
Financial Officer
Hudson, Peden & Associates

February 2020 | www.westfloridabuilders.com

2020 Home Builders
Association of West Florida
Board of Directors

Builder Members

Matt Caldwell, Caldwell Home Builders
Kim Edgar, Joe-Brad Construction
Amir Fooladi, Encore Homes
Fred Gunther, Gunther Properties
Robert Harris, Adams Homes
Lowell Larson, Venture Construction
Taylor Longsworth, East Hill Building and Design
Ronnie Johnson, J. Taylor Homes
Michael Mack, Mack Custom Homes
Ron Mangum, Residential Renovation Company
Mac McCormick, Florida 1st Home Construction
Stephen Miller, Old South Construction
Russ Parris, Parris Construction Company
Karen Pettinato, Pettinato Construction
Jennifer Reese, Reese Construction Services
Newman Rodgers, Newman Rodgers Construction
Douglas Russell, R-Squared Construction
Eric Shaffer, Shaffer Construction
David Teague, Timberland Contractors
Chris Vail, Urban Infill Corporation
Thomas Westerheim, Westerheim Properties

Associate Members

Bill Batting, REW Materials
Bill Daniel, Mobile Lumber
Steve Geci, Geci & Associates Engineers
Laura Gilmore, Fairway Ind. Mortgage
Jill Grove, Pensacola Energy
Jeff Hatch, Gulf Power Company
John Hattaway, Hattaway Home Design
Chris Thomas, Fisher Brown Insurance
Shellie Isakson, Synovus Mortgage Corp.
Bill Morrell, Coastal Insulation Company
Ric Nickelsen, SmartBank
Sherrie Rutherford, Pensacola Ready Mix USA
David Redmond, Supreme Lending
Brian Richardson, Builders FirstSource
Charlie Sherrill, SunTrust Bank
Wilma Shortall, Trustmark Mortgage
Gary Sluder, Gene’s Floor Covering
Paul Stanley, The First Bank
Marcus Tipner, Aegis Exteriors
Scott Wagner, Interior/Exterior Building Supply
Curtis Wiggins, Wiggins Plumbing

Council Chairs

Marty Rich, University Lending Group,
Membership Chair
Doug Whitfield, Doug Whitfield Residential Designer,
Cost & Codes Chair
Suzanne Pollard-Spann, Gulf Coast Insurance,
Membership Chair
Mary Jordan, Gulf Coast Insurance,
Tradesman Education Chair
Lindy Hurd, First International Title,
Sales & Marketing Chair

Pensacola Association of Realtors Liaison
Keith Furrow, Keith Furrow and Associates Realty




I I I President's Message I I I

HBA

HOME BUILDERS ASSOCIATION OF WEST FLORIDA

Cornerstone

David Peaden Il

Executive Director
dpeaden@hbawf.com

Vicki Pelletier
Director of Marketing &
Communication
vicki@hbawf.com

Next Issue:

March

2020

Edit: February 4, 2020
Space: February 14, 2020
Materials: February 21,2020

Magazine Design &
Layout by
warren wight -
graphic designer
www.warrenworld.com

Cover Story

Thomas Henry 2019 Builder of the Year ..........cccoeeeeveeeerninnnnncccererereeeneneneenee 6
CORNERSTONE COLUMNS

President’s Message: $5,000 Impact Fee is Coming to Santa Rosa County .............. 5
FEATURE STORY

NAHB NEWS: 2020’s Trending Colors of the theYear .........c..ccooevvevecvnvinievienenns 8
Labor Department Issues Final Joint Employee Rule ..........cccocooeeieinincinennnn. 12
NAHB News: Finishes Housing Starts Finish 2019 Strong ...........cccocecveinnencn. 13
NAHB News: Single Family Homes Will Gain Ground in 2020 ........................ 15
HUD News: Hud Proposes New Affirm Farthing Fair Housing Act .................... 19

ASSOCIATION NEWS

Houseful of SaVINGS ....ccovvirieieiriee et 7
Like Us 0n FACEDOOK ....c.coveuiiiiiirieiieiieene et 10
Get Involved in HBA Council & COMMILEES .........evereeueereeuerireeireeerieeeeeeeceenes 10
HBA Members Doing Business With Members ..........cccoceoeervninennienineecne 11

Ten Reasons Do Business With An Active Associate Member HBA Members ... 12

Parade of Homes - June 6th - 14th - Dream Home

Builder Westerheim HOMES .........ccooeiieuiiirieinieieee e 16 & 21
For Future events please Contact HBA Office at 850-0318 .........cccecerveeenees 10& 16
HBA News: Spring Golf Classic: Registration FOrm ..........cccocecveennvennccnnenn. 17
HBA News: Spring Golf Classic: Sponsorship FOrm ...........ccccevvvieevecininieeennnne. 18
FHBA News: Member Rebate Program ............ccccoceveieininenenneneneeceeene 20
New Members Approved by the Board, Thanks for Renewing ..........c.cceee.... 21
SPIKe CIUb UPAALE ....oovvrviieeieiieiiieieieisieeeeeeste ettt se s s saesens 22

DEPARTMENTS INDEX
Next Issue Deadlines ..........coovvvvveeiviiiiiiiieiciee e 4,16,19 & 20

Advertisers Index, Web, & Email Addresses ..........c.ovveeviiiviiiiiiiiinnnennnn. 22

HOME BUILDERS ASSOCIATION OF WEST FLORIDA

Cornerstone, the monthly publication of the Home Builders Association of West Florida serving Escambia and Santa Rosa Counties, is published monthly,
twelve (12x) per year. Send address changes to HBA of West Florida, 4400 Bayou Boulevard, Suite 45, Pensacola, Florida 32503-1910. Cornerstone, is
published in the interests of all segments of the home building industry and is distributed to its members and others associated with the HBA of West Flor-
ida. HBA of West Florida and Richard K. Nicholson Pub., Inc. does not accept responsibility for, or endorse any statement or claims made by advertisers
or authors of any articles. Every effort has been made to assure accuracy of information, but authenticity cannot be guaranteed. No part of this publication
may be reproduced without the written consent of Home Builders Association of West Florida, Copyright ©, 4400 Bayou Boulevard, Suite 45, Pensacola,
Florida 32503-1910, 850.476.0318. Advertisers and advertorials in Cornerstone do not constitute an offer for sale in states where prohibited by law.

ULI Home Builders Association of West Florida | February 2020

65,000 Impact Feeis Coming
to Santa Rosa County

In early January, the Santa Rosa County Board of
County Commissioners voted 4 to 1 to enable the Santa Rosa
County School Board enact a $5,000 per home impact fee. The
lone vote against this regressive tax was Commissioner Bob
Cole. Commissioner Cole wasn’t afraid to ask tough questions
and he fought to the end for future home buyers who will have
to pay this fee.

The Home Builders Association worked on this issue for months and will continue
to fight against impact fees. As home builders, we believe that a strong public education
system is important to the health of our community and a key factor in why people want to
move to Santa Rosa County to raise their children. We care about education, teachers, and
students. But placing the burden of paying for schools on the backs of new home buyers
through school impact fees misses the mark for a number of reasons. The home building in-
dustry is against government waste and a school district that has not been transparent and
has been unable to respond to reasonable questions. How does the school board reconcile
the need for an impact fees when its 2018 $366 million budget is the largest in history and
has grown by $21 million annually for the past five years. Over $100 million of those dollars
were collected from local sources (i.e., not state revenue).

The HBA through our Legal Counsel Stephen Moorhead, of Moorhead Real Estate
Law Group, sent in a public records request asking for five years of information in which a
majority of it was used to complete its impact fee study. The school district responded that
it would cost between $30,000 - $50,000 to comply with our request! I stood before the
Santa Rosa County Commission and explained this to them. Superintendent Tim Wryos-
dick addressed the commissioners immediately after Ileft the podium and said that this was
not true. He said the school district only charged $450 and the HBA declined to payit. I felt
compelled to stand back up at the podium and read the districts email verbatim. Superinten-
dent Wryosdick then said he was misinformed by his staff. He said public records are very
cumbersome to obtain and that the HBA wanted 10 years of information. Although I wanted
to stand back up and correct him again about the request being five years, I didn’t. Maybe
it was an honest mistake, but there was still no urgency on behalf of the school district to
provide the information.

We’ve said since the beginning of this whole issue, the school board has not done
enough to involve citizens in the discussion. It voted to propose school impact fees on April
25,2019 and want them approved at the June 24 county commission meeting after just one
public forum. It took them until January but there was still alot to be desired in terms of an-
swers to questions. Also, appeals to create a citizens advisory committee on school impact
fees were ignored. Transparency - so vital to public approval of any significant initiative - is
still severely lacking. The day before the January gth County Commission meeting, the
school district provided answers from questions that were asked at the May 2019 meeting.
The whole thing has been a slow drip of information and yet the county commissioners
enabled this to happen.

Itis simply not true that new home construction is to blame for the classroom
shortage. Some school board members would like the general public to believe that
“growth” of the single-family housing market is creating the need for new schools. But when
you look at homes sold in the county over the last 28 years, the average is just 1,217 a year,
and from 2008 to 2018, the average was only 1,047 single-family new homes sold each year.
This pace of home building activity hardly represents a building frenzy. And the fact is that
new homes help satisfy the demand for housing - they don’t create population growth.

We’ve said time and time again, that an impact fee is a tax on the people in our com-
munity who can least afford it: teachers, police officers, firefighters, as well as many others
who are struggling to find affordable housing. A $5,000 per-home impact fee would severely
dampen the housing prospects for many Santa Rosa County citizens because it would force

continues on page 6
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2019 Builder of the Year

After 30 Years of Service,
Thomas Henry Finds His Latest
Honor Among the Most Rewarding

Thomas Henry is no
stranger to the warm glow

of industry recognition. over
the last three decades, the founder and
owner of Pensacola-based Thomas Home
Corporation has earned a wealth of awards
and honors for construction quality, sales
success, energy-efficiency, and community
service. But somehow there was some-
thing especially sweet about winning the
HBA of West Florida’s coveted Builder of
the Year Award for 2019.

“Hard to put my finger on it but
this award really touched my heart,” said
Thomas, who won the honor as a rising
young star of the industry 20 years ago.
“Maybe because after all these years of
involvement, I have a deeper understand-
ing of and appreciation for my HBA family
and what it means to me. To be honored
by your peers is one of the best feelings in
the world.”

Thomas produced alonglist of
achievements in 2019 - including another
banner year for his building business and
an “Outstanding Home Award” in the
Parade of Homes - but his most significant
was building the HBA’s 4-bedroom, 3.5-
bath, 3,364 square-foot American Dream
Home, the sale of which helps provide
funds to support the association’s
advocacy efforts and community enrich-
ment programs.

“We were very proud of the
Dream Home and the fact that it was built
in Carrington, one of our company’s sig-
nature communities,” said Thomas, who
donated the Dream Home lot to the HBA.
“What made it even more rewarding was

$5,000 Impact Fee ls Coming
to Santa Rosa County

from page 5

up existing home prices and rents as well. Heck, they’re even
putting a $4,000 impact fee on mobile homes!

School impact fees are highly restricted in how
they can be used, and now face additional legal hurdles
mandated by the 2019 Florida Legislature’s adoption of
Senate Bill 144. Among its key provisions, SB 144 requires
that impact fees be based on the most recent localized data;

that it sold before the Parade of Homes
even officially opened.”

“Thomas and his team built
anamazing (Dream) home,” said HBA
Executive Director David Peaden. “And
thanks to his generosity, the proceeds
from the home (which sold for $530,000)
shattered all previous records. It’s just
one of the ways Thomas has supported
the association over the years. He’s also
invested countless volunteer hours into
governmental affairs, membership recruit-
ment and retention, and implementing
sound financial policies for the HBA.

He’s very deserving of the recognition he
has received.”

Thomas’s honor comes asno
surprise to Doug Wenzel, the sales repre-
sentative for Centricity (formerly Bonded
Builders Warranty Group). “Thomas has
offered our 10-year warranty to his home
buyers since 1993 and during all that time,
he’s been claims free,” said Wenzel. “He
builds every home as if it was his own and
his customer service is off the charts.”

Clearly, Wenzel has pinpointed
akey to Thomas’s success: a deep-seated,
unwavering devotion to his customers.
“Starting as a teenager working for my
older brother (Edwin Henry of Henry
Company Homes), I learned every facet of
the construction industry from the ground
up and will never compromise on the qual-
ity of homes we build,” said Thomas. “But
I alsolearned that this is a people business,
and we put people first in everything we do
asacompany.”

Thomas and his talented team of
hand-picked professionals and long-stand-
ing suppliers and subcontractors deliver

Tromas HENRY

a positive experience to customers. They
develop and purchase lots in well-planned
communities (in Escambia, Santa Rosa,
and Okaloosa counties). They offer awide
range of highly liveable floor plans from
starter to semi-custom homes. They pro-
vide upgrade ideas and facilitate financing.
And, at the end of the day, they deliver a
quality product suited to each customer’s
lifestyle. “At the end of the day, the words
we want to hear are ‘Tlove my house,” said
Thomas.

The business model has worked
for 30 years now and Thomas is approach-
ing the New Year with optimism that his
company’s success will continue. “Aslong
as (mortgage interest) rates remain low
and the job market remains strong, I see
no reason why we can’t carry our momen-
tum into this year,” said Thomas. “The
rental market is healthy which I believe
fuels the demand for people wanting a
home of their own. All that said, I’ve been
around long enough to be cautious. Market
conditions can change quickly.”

Whatever uncertainties 2020
might ultimately hold for the building
industry, one thing is sure: Thomas Henry
will not waver in his dedication to his
industry, association and community.

imposes strict accounting and recording procedures; dictates
that the timing of collection of impact fees be no earlier than
issuance of a building permit; and reinforces that the fact that
the revenue can only be used to benefit new development.

Clearly, new school impact fees are not legally allowable to
address existing classroom shortages.

Moving forward, the Santa Rosa County Commis-
sion is still awaiting its study of impact fees. The commission
is likely to add another impact fee on top of the $5,000 impact
fee for schools. Make sure to communicate with your com-
missioner and let him know that this is not acceptable. Rest
assured, your HBA will be on the forefront of fighting for your
industry and livelihood.
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" % 1. Guard Measurement = $1,500 /
» | Reduces horizontal distance from sy

3. Duct Penetration Garage = $300
Retained provisions allowing use of q
duct board =¥ 3ACH

Member Benefits brought to you by:

A HOUSEFUL
OF SAVINGS

H &

HOME BUILDERS ASSOCIATION OF WEST FLORIDA

fhba:

BUILDERS A

A

-LORIDA HOME

HBA of West Florida and FHBA worked to save builders

and remodelers over $7,000* in the 6th Edition Florida Building Code

4, Stucco = $1,100 ﬂ
Reduced time between coats

36to 24 inches - and curing from seven days per “’

ASTM 926
¢ 2. Fire Separation = $2,500 5. Air Leakage = $175
d Reverts to three feet and adds U Provides option for testing in

optionsto fire rating soffits multi-family as single and

modified 5 ACH to 7 ACH

6. Mechanical Ventilation = $75
Reduced from 5 ACH to less than

FHBA also stopped issues from passing, which resulted in additional builder savings:
Flood Provisions = $10,000, Irrigation = $1,000, and Water Saving Fixtures = $250.

*Approximate cost savings per house/lot impacted.

7. Custom Doors = $500
Provides criteria for custom
one-of-akind doors (FBC-B &R)

8. Shower Liner = $75
Reinstates exception to shower
liner on SOG (FBC-R & P)

9. Door Swing = $750
Revisions permitting doors to

outswing over egress, two risers,

and an exception for landings

To learn more on how we saved you money and how we continue to work hard on the 7th Edition of the
Florida Building Code, go to www.WestFloridaBuilders.com or www.fhba.com or call 850.476.0318.
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2020’

Trendin

Colors o
the Year

New year, new decade.
Time to breathe new life into home design.

Restoration, optimism and sophistication are woven throughout
this year’s selection of colors of the year, announced annually by
Pantone and various major paint manufacturers. Each color rep-
resents an expected trend by each company, based on the current
activity in the industry and what it anticipates for the year ahead.

Clear patterns for 2020 include nature-inspired hues, soft, cheer-
ful pastels and timeless basics to create inviting spaces intended
for recharging to tackle the year ahead.

Pantone - Classic Blue, a simple, elegant hue that provides a
relaxing environment.

Behr’s 2020 Color of the Year, Back to Nature

“A boundless blue evocative of the vast and infinite evening sky,
Classic Blue encourages us to look beyond the obvious to expand
our thinking — challenging us to think more deeply, increase

our perspective and open the flow of communication,” stated
Leatrice Eiseman, executive director of the Pantone Color Insti-
tute.

Behr - Back To Nature, a restorative and meadow-inspired green
that sets the tone for the company’s 2020 color trends palette.

Benjamin Moore - First Light, “a soft, rosy hue blooming with
potential” to brighten the years to come.

Dunn Edwards’ 2020 Color of the Year, Minty Fresh

Dunn Edwards - Minty Fresh to capture “the enthusiasm and
optimism of a new decade.”

HGTV Home by Sherwin-Williams - Romance, a calming blush
that pairs well with the company’s Simply Blissful 2020 Color
Collection of the Year, comprising warm neutrals and peaceful
jewel tones.

PPG - Chinese Porcelain, a blend of “cobalt and moody, inky blue
that imparts calmness and restful sleep while also offering the
spirit of hopefulness.”

Sherwin-Williams — Naval, a rich navy that evokes the power
of nature to inspire confidence as well as a connection to the
outdoors.

One of Valspar’s 12 colors of the year, Bombay Pink

Rather than pinpoint one specific color, Valspar announced a
color palette of 12 hues it expects to trend throughout the year:

7€ Winter Calm - a sophisticated, lavender-hued neutral for every
space.

¥¢ Canyon Earth - a hint of rustic elegance combined with the
earthiness of sunbaked clay.

FHBI

¥¢ Desert Fortress —a sandy tone embodying “quiet recharge,
[and] promoting self-expression and simplicity.”

¢ Pale Powder - an earthy, timeless tan that balances well against
cool tones.

¥¢ Secret Moss - a neutral with a strong balance between old and
new to bring the outdoors in.

¥¢ Secluded Garden - an “ocean-inspired jewel tone” that pres-
ents a trendy sense of “new-stalgia.”

¥¢ Tempered Sage - a “fresh take on lime green” that’s equally
calming and invigorating.

¥ Grey Brook - blue-gray tones blended for a casual look.

¥¢ Mint Whisper - a clean, airy green to promote positivity and
well-being.

¢ Utterly Blue - a twist on this year’s nautical theme, this corn-
flower blue imbues youthfulness and renewed strength.

¥¢ Bombay Pink - a rich neutral for sophisticated spaces.

¥¢ Crushed Out - a hushed blush that provides fresh take on off-
white.

Stay tuned for more design trends to come in 2020.

Courtesy of NAHBNow.com

THE CONSTRUCTION INDUSTRY'S

INSURANCE PARTNER

industry.

* Land Developers

office today.

FHBI, Inc. builds strategic partnerships with
companies and agents to customize insurance
programs to meet the needs of the building

FHBI services the building industry including:

* Residential & Commercial Contractors
* Trade & Artisan Contractors
* Residential & Commercial Roofers

¢ Ground Water Contractors
¢ Heavy Construction
* Road & Bridge Construction = Surety

For the best combination of coverage and service,
contact a FHBl-appointed agent. For a list of
authorized agents, contact your local FHBA

Through the following product lines:

 Ceneral Liability

» Umbrella/Excess Liability

» Commercial Automaobile

* Builders Risk

* Property and Inland Marine

* Home Warranty

= Residential Wraps

= Contractor’s Pollution Liability

 Architects & Engineers Professional Liability
* Miscellaneous Errors & Omissions Liability
* Workers Compensation

www.fhbi.com

2600 Centennial Place m

Tallahassee, FL 32308 Florida H
888.513.1222 Insurance, I
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BATH EXPERIENCE WITH FUNCTIONALITY ==

5 DESIGNER BRANDS
WHIRLPOOLS - AIR BATHS
TOTO" TOILETS

VANITIES - SHOWER DOORS
FAUCETS - SINKS

BIDET SEATS and more!

e — a
Go‘{ltl'a LOVE Southwest Broward’s Only
THIS PLACE! Full Service Plumbing Showroom!

954.423.2250
1.800.991.2284

Showroom Hours Tues-Fri 8:30-5:30 / Sat. 9-5
1387 SHOTGUN ROAD, SUNRISE (WESTON), FL

son

Dovg and Juyne John

DECORATIVE PLUMBING SHOWROOM

Like us on Facebook! /

HBA

HOME BUILDERS ASSOCIATION OF WEST FLORIDA

v'Stay up-to-date on news and events
v"Have access to exclusive promotions and giveaways
v'Check out polls and fun facts on the page

Have pictures from HBA events?
Share them with us!
Tag yourselfin our photos!

Ger InvoLvep N HBA Councirs AND COMMITTEES!

Sales & Marketing Council
Meets Monthly

Auxiliary Council
Meets Monthly

Board of Directors
Meets Monthly
3rd Tuesday of each month

Membership Committee
Meets Monthly
2nd Tuesday of each month

Marketing Publisher of Cornerstone Magazine

i L Tob. & Mk O fes
Gﬂe:;{oP élmoPPMﬂ

ichalson.com

In addition to Publishing
Magazines, We Offer Complete
Website & Newsletter Design,
Including Photography,
Copyrighting, Marketing, and
Electronic Distribution.

Richard K. Nicholson &Tﬁmﬁm

Publishing & Marketing
Creating Publications, Newsletters, & Man
exclusively for your campary, A full

marketing company, that provides a uniqy
with the purpose af increasing awareness and profits for your
business.

There’s No Substitute for Knowledge
and Experience

Internet Services
Contact

Advertising Bonus
All Cornerstone advertiser's will now be
featured on the RKN Pub, & Mkt. Website,
with a link to their website!

2947 SW 22nd Circle, Ste:#28-B | Delray Beach, Florida 33445 | 561.8 www.rknicholson.com

If you do business with Join our team of solution-providers
and sell more homes, save more

energy and make more money!

previous members, please

* Award-winning customer service

* Residential Energy Guarantee®

* Proven ease of doing business

= 25+ years of new-home warranties
* Backed by Bankers Financial Corp.

give them a call and
reinforce the value
of membership as well
as the importance of

Members Doing
Business
with Members.

Bonded Builders

WARRANTY GROUP

Contact Doug Wenzel at 866.440.7271
800.749.0381 x4700
dwenzel@bondedbuilders.com

February 2020 | www.westfloridabuilders.com
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| | | Feature story
Labor Department

12

Issues Final Joint
Employer Rule

The Labor Department
(DOL) announced a final
rule to provide a clearer
methodology for determin-
ing joint employer status. The
rule will provide employers clarity and cer-
tainty regarding their responsibility to pay
federal minimum wage and overtime for
all hours worked over 40 in a workweek.

Where an employee performs work for the
employer that simultaneously benefits
another individual or entity, the Labor
Department provides a four-part test to
determine whether the potential joint em-
ployer actually exercises the power to:

e Hire or fire the employee;

e Supervise and control the employee’s
work schedules or conditions of employ-
ment;

o Set the employee’s pay rate and method
of payment; and

¢ Maintain the employee’s employment
records.

Whether a person is a joint employer will
depend on all the facts in a particular case.

— s

Additional factors may also be relevant in
determining whether another personis a
joint employer in this situation, but only
when they show whether the potential
joint employer is exercising significant
control over the terms and conditions of
the employee’s work.

The new rule will take effect on March 16.
Itincludes a set of joint employment ex-
amples to further assist in clarifying joint
employer status.

“This final rule furthers President Trump’s
successful, government-wide effort to ad-
dress regulations that hinder the Ameri-
can economy and to promote economic
growth,” said Secretary of Labor Eugene
Scalia.

NAHB welcomes the rulemaking from
DOL’s Wage and Hour Division as two
other federal agencies similarly seek to
narrow their definitions of joint employ-
ment. Under the broader interpretations
utilized by the Obama administration,
builders faced uncertainty about what
level of necessary oversight and coordina-
tion of their subcontractors might trigger
joint employer liability.

Courtesy of NAHBNow.com

REGULATIONS

TOP 10 REASONS
TO DO BUSINESS
WITH AN ACTIVE
ASSOCIATE
MEMBER

1. They support the industry at
the local, state and national
levels.

2. They volunteer time, talent
and treasure to help the asso-
ciation accomplish its goals.

3. They recruit their
colleagues and business
contacts to become members.

4. They serve on committees
and councils gaining valuable
networking opportunity while
helping to aduance the
association’'s mission.

5. By doing so, you Increase the
value proposition for all mem-
bership in our HBA.

6. They are strong support-
ers of local and state PACs and
BUILD-PAC.

7. They are a major source of
non-dues revenue through
sponsorships, advertising, etc.

8. As Industry partners, they
are a valuable resource for
business and management tips.

9. They are heauvily invested In
your business success:

You win, they win!

10. Why wouldn't you do business
with 3 member?

HBA

HOME BUILDERS ASSOCIATION OF WEST FLORIDA
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FINISH 2019 STRONG

Total housing starts increased 16.9% in De-
cember to a seasonally adjusted annual rate
of 1.61 million units, according to a report
from the U.S. Housing and Urban Develop-
ment and Commerce Department. This is a
13-year high for housing starts.

The December reading of 1.61 million starts is the number of
housing units builders would begin if they kept this pace for the
next 12 months. Within this overall number, single-family starts
increased 11.2% to a1.06 million seasonally adjusted annual rate.
The multifamily sector, which includes apartment buildings and
condos, increased 29.8% to a 553,000 pace.

Total housing starts for 2019 were 1.29 million, a 3.2% gain over
the 1.25 total from 2018. Single-family starts in 2019 totaled
888,200, up 1.4% from the previous year. Multifamily starts in
2019 totaled 401,600, up 7.3% from the previous year.

“The solid housing production numbers are in line with strong
builder sentiment, supported by a low supply of existing homes,
low mortgage rates and a strong labor market,” said NAHB Chair-
man Greg Ugalde.

“The year ended on a high note with solid gains in single-family
and multifamily production,” said Danushka Nanayakkara-
Skillington, NAHB’s Assistant Vice President of Forecasting and
Analysis. “And while the December estimates will likely be revised
down, the trend moving forward is still positive.”

On aregional and year-to-date basis, combined single-family and

multifamily starts in December are 3% higher in the Northeast

and 8.6% higher in the South. Starts are down 0.8% in the Mid-
2stand 4.7 eWest. - e 4

[y}

e

Overall permits, which are a harbinger of future housing pro-
duction, decreased 3.9% to a 1.42 million unit annualized rate in
December. Single-family permits decreased 0.5% to a 916,000 rate
while multifamily permits also fell 9.6% to a 500,000 pace.

Looking at regional permit data on a year-to-date basis, permits
are 13.4% higher in the Northeast, 0.1% higher in the Midwest,
5.1%in the South and 0.1% higher in the West. %
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Architectural Concepts International LLC
33 SW 12th Way, Boca Raton, FL 33486
Specializing in Car Wash Designs

Licenses: NCARB, Florida
AR-0007424, ID-0003692, CGC-008183

561.613.2488

www.car-wash-architect.com | www.paintconceptsplus.com

INSURANCE &
UIQIIE ]g%}/{\/s%cl\)]]) FINANCIAL SERVICES

_ Auto * Home * Busi
Z7=<T INSURANCE O U v Helly
ALEX Location: 2302 North 9th Avenue  Bus: 850-434-5526

NIEDERMAYER | Mailto: PO. Drawer 9578 Fax: 850-438-0330
AIP, CMIP Pensacola, FL 32513-9578 Cell; 850-572-4838

AGENT Email: alex @ underwoodanderson.com

www.underwoodanderson.com

RKNICHOLSON.COM
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Single-Family
Starts Will Gain
Ground in 2020

Single-family starts should continue on a
gradual, upward trajectory in 2020, fueled
by solid job growth and low mortgage rates
that will keep demand firm, according to
economists speaking at the International
Builders’ Show in Las Vegas today.

“Low resale inventory, favorable mortgage rates, historically low
unemployment and accelerating wage growth are driving builder
sentiment and point to single-family production gains in 2020,”
said NAHB Chief Economist Robert Dietz. “At the same time,
builders are still underbuilding as they continue to struggle with
rising construction costs stemming from excessive regulations,
achronic shortage of workers and alack of buildable lots. These
affordability headwinds are impeding more robust construction
growth.”

Indeed, a recent NAHB report examining the last 10 years of home
building found that on a population-adjusted basis, single-family
construction in the 2010s operated at about half the pace of the
uniform decadal rate that prevailed in the 1980s, 1990s and 2000s.
This degree of underbuilding and supportive monetary policy
conditions indicate that home construction will expand in 2020.

The Forecast

NAHB Chief Economist Robert Dietz, center, answers a question
as panelists Frank Nothaft (left) and David Berson look on.

In a sign that the housing market continues to recover, total hous-
ing starts are expected to hit 1.3 million units in 2020, up more
than 2% from last year. While this would mark the highest output
since 2007, it is still well below normal production levels that
averaged 1.5 million units annually from 1960-2007.

4 . NaHBNews|||
warren wight
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Single-family starts are forecast to increase more than 3% from
2019 to about 920,000 units. That’s still significantly less than the
1 million to 1.1 million units that demographics would support.
Some of this shortfall is being made up by increased use of acces-
sory dwelling units and young adults who live at home.

On the multifamily side, NAHB is expecting multifamily starts to
hold relatively steady this year at 383,000 units. This is a sustain-
able level due to demographics and represents a balance between
supply and demand. Currently, 93% of all multifamily units are
built for rent vs. 7% that are constructed for-sale. The historical
splitis 8o0-20.

New-home sales are projected to total 708,000 in 2020, up 2.5%
from last year. This would mark the first year sales would surpass
700,000 since 2007.

Meanwhile, residential remodeling activity is expected to register
a1% gain this year over 2019, as existing home sales improve.

South & West Remain Hot Markets

Digging under the national numbers, the South and the West are
the regions that will lead new-home growth in the year ahead, ac-
cording to Frank Nothaft, chief economist at CoreLogic.

“Markets with good affordability, high employment and outdoor
amenities have had the highest growth in new-home sales over
thelast year,” said Nothaft.

New-home sales are rising fastest in the South. Dallas and
Houston led the way, averaging at least 30,000 new-home sales
between October 2018 and September 2019. The two Texas cities
were followed by Atlanta, Phoenix and Austin, which all averaged
atleast 15,000 sales in the same period.

Meanwhile, several metropolitan areas located predominantly in
the South posted at least a 20% gain in new-home growth over the
same 12-month period. Metros leading the way included Port St.
Lucie, Fla; Warner Robins, Ga.; Ocala, Fla.; The Villages, Fla, and
Sebastian, Fla.

continues on page 6
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Single-Family Starts
Will Gain Ground in 2020

from page 15

Nothaft added that home prices and rents are expected to
continue to outpace inflation in most areas, with nationwide
home prices anticipated to rise 4.8% in 2020 and single-family
rents up 3%.

“The housing market is entering the year with a great deal of
momentum from 2019,” said Nothaft. “This is the first time in
post-World War IT history that unemployment and mortgage
rates are both below 4%. That will help fuel demand.”

Low Rates and Low Inventories

Looking further at the interest rate environment, David Ber-
son, senior vice president and chief economist at Nationwide
Economics, said that rates are expected to remain low for the
foreseeable future.

| L
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of Homes
June 6 - 14, 2020

Central Site:
Infill Housing in East Pensacola Heights

Dream Home Builder:
Westerheim Properties

Custom Homes
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“Trend growth depends on productivity growth and labor growth
and productivity has not picked up,” said Berson, who noted that
GDP growth has averaged just 2% since the Great Recession.

At the same time, the nation has experienced a long period of slow
labor growth, which slows real economic growth.

Other factors that are keeping interest rates lower for longer
include the fact that long-term Treasury yields are still near 100-
year lows, helping to hold mortgage rates at historically low levels.
At the same time, inflation remains below the Fed’s long-term
goal of 2%.

Meanwhile, existing home inventories remain at all-time low
levels but the number of households has been growing strongly.
These two factors, helped by solid job gains and low mortgage
rates, are fueling housing demand.

“Given the historically low number of homes for sale relative

to the number of households, there is only one outlet to meet
demand - new home construction,” said Berson. “So 2020 should
be a good year for new home construction.”

Courtesy of NAHBNow.com

FOR FUTURE
PCOMING EVENTS, PLEAS
CALL THE HBA OFFICE AT
350.476.0318
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SPRING GOLF CLASSIC

April 2, 2020 « Scenic Hills Country Club
Golfers Registration Form

HES:

HOME BUILDERS ASSOCIATION OF WEST FLORIDA

Registration: 8:00 a.m.
Shotgun: 9:00 p.m.
Limited to 128 Players
4 - Person Scramble

$90 Per Player ($360/Foursome)

BE A SPONSOR $100 - $1000

Sponsors also get maximum
marketing exposure including:

Your business' name listed in all communications sent out.

Please print the name of each player and their handicap in the

Your marketing materials can be included in “Goodie Bags” spaces provided below. Registration will be by player name. If

Your business represented on Banner the day of the tournament changes occur please notify HBA prior to event.

Submit form with payment information prior to March 30, 2020
If you need an invoice for payment purposes, please contact Vicki Pelletier at Vicki@hbawf.com or 850-476-0318.

Players Names, Handicap and Email

Name: Name:

Handicap (Required/ Max 30)

Handicap (Required/ Max 30)

Email: Email:

Name: Name:

Handicap (Required/ Max 30)

Handicap (Required/ Max 30)

Email: Email:
Company Name Need receipt? emailed mailed
Contact Name Email or Telephone

Charge my (Visa, MasterCard or AmEXx) in the amount of $ for my selected sponsorship level.

Card Number:
Signature:

Mail Checks to: HBA of West Florida 4400 Bayou Blvd., Ste 45, Pensacola, FL 32503
For more information contact the HBA at (850) 476-0318 or vicki@hbawf.com

Expiration: CVV Code:

February 2020 | www.westfloridabuilders.com
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SPRING GOLF CLASSIC

April 2,2020 « Scenic Hills Country Club
Sponsorship Form | Deadline: March 6, 2020

e

Platinum Sponsor - $1000 (De&dlme March 6, 2020)

Company Logo on Golf Giveaway * Golf Package including Lunch,
Cart 8 Green Fees (8360 value) * Banner provided by your company dis-
played on course * Inclusion of logo on all tournament related materials
* Special sponsor recognition at the Tee off * Representative can assist at
tournament registration * Opportunity to include company related items

in “Goodie Bag” * Company recognition in Cornerstone

Gold Sponsor - $600

Golf Package including Lunch, Cart & Green Fees ($360 value) * Set
up and Staff at Hole of Your Choice * Company Name and Logo on

Beverage Cart Sponsor - $500 (Limited to 4)

Set up and Staff at Hole Selected by Course * Company Name
and Logo on event banner * Sign Placed at Hole * Items in
“Goodie Bag” * Company recognition in Cornerstone * Beverages
provided by HBA.

Hole Sponsor - $300

Set up and Staff at Hole of Your Choice * Company Name and
Logo on event banner * Sign Placed at Hole * Items in “Goodie

event banner | Sign Placed at Hole * Items in “Goodie Bag” * Company

recognition in Cornerstone

Silver Sponsor - $300
Golf Package including Lunch, Cart, Green fees for 2 golfers (§180

value) * Company Name and Logo on event banner * Items in “Goodie

Bag” * Company recognition in Cornerstone

Goodie Bag Sponsor - $150

Distribute Goodie bags to all players at registration * You
supply bags with your company logo * Company recognition in
Cornerstone

Mulligan Sponsor - $150

Your Company’s Name on the Mulligan Cards * HBA Staff
will sell the cards at registration * Company recognition in

Bag” * Company recognition in Cornerstone

Bronze Sponsor - $200
Golf Package including Lunch, Cart, Green fees for 1 golfer ($90 vaiue)

Items in “Goodie Bag” * Company recognition in Cornerstone

No Sponsor Level

Cornerstone

- =

Will be Secured Without Payment

00000000 000000000000000000000000000000000000000000000000000C0COCOCO0CO0RO0CD0T"

Sponsorship Level

Company Name Need receipt? ___ emailed ____ mailed
Contact Name Email or Telephone

Charge my (Visa, MasterCard or AmEXx) in the amount of $ for my selected sponsorship level.
Card Number: Expiration: CVV Code:
Signature:

Mail Checks to: HBA of West Florida 4400 Bayou Blvd., Ste 45, Pensacola, FL 32503
For more information contact the HBA at (850) 476-0318 or vicki@hbawf.com
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New ‘Affirmatively
Furthering Fair

HUD announced a new pro-
posed Affirmatively Further-
ing Fair Housing (AFFH)
rule this week that repre-
sents a significant departure
from the Obama-era final
rule released in 2015.

Under the 2015 AFFH rule, as a condition
of receiving certain HUD funds, state and
local governments and public housing
agencies (PHAs) must work to identify
barriers to fair housing choice, ensure that
their practices and policies do not promote
racial segregation, and complete costly,
administratively burdensome Assessment
of Fair Housing plans.

Inapressrelease, HUD said that the 2015
AFFH rule was “ineffective, highly pre-
scriptive and effectively discouraged the
production of affordable housing.”

The new AFFH rule is intended to relieve
the heavy administrative burdens on
program participants. HUD is revising

the onerous reporting requirements and
codified language of the 2015 regulation.
The new rule also considers the supply and
quality of affordable housing in a jurisdic-
tion.

Key elements of HUD’s proposed new
AFFHrule:

® Requires jurisdictions to
identify three fair housing
obstacles/goals within their
control that they will address
over five years as part of their
AFFH certifications;

¢ Ranks jurisdictions based
on metrics;

o Fully incorporates AFFH into
jurisdictions’ Consolidated Plans
and require jurisdictions to
report progress through their
annual plans;

o Allows, but does not require,
jurisdictions to make changes to
zoning or land-use policies as
one method of complying with
their AFFH obligation;

cally concentrated areas of poverty into
areas of opportunity, and fostering and
maintaining compliance with civil rights
and fair housing laws.”

HUD proposes changing the definition of
AFFH to “advancing fair housing choice
within the program participant’s control
orinfluence.”

e Eliminates the costly and
burdensome Assessment of Fair
report; and

e Requires PHAS to participate

in the development of a
consolidated plan process

and file their AFFH certifications.

Comments on the proposal are due 60
days after it is published in the Federal
Register.

For more information, contact Michelle

The proposal also substantially revisesthe ~ Kitchen at 800-368-5242 x8352.

definition of AFFH.
Courtesy of NAHBNow.com
The current regulation defines AFFH as
“taking meaningful actions that, taken ?_Q\‘ME - O»"*
together, address significant disparities in éf? ow
housing needs and in access to opportu- % Z
nity, replacing segregated living patterns > * =
with truly integrated and balanced living zo || &
patterns, transforming racially and ethni- é? &
4N DEN E\"
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Register & Claim:
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A Free Member
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NEW ASSOCIATE MEMBERS
APPROVED BY THE BOARD

Brodeur Home Design
Jesse Brodeur

4300 Bayou Blvd., Suite 35
Pensacola, FL 32503

P: (850) 377-6612

Spike: Blaine Flynn

Delena Denham Interiors, LLC

Delena Denham - Sr. Principle, Owner

38 S. Blue Angel Pkwy.

Suite 145

Pensacola, F1 32506

P: 850-240-2097
delenadenhaminteriors.com

Spike: Suzanne Pollard-Spann - Gulf
Coast Insurance

Gulf Coastal Concepts

Chris Fabian

11726 Old Course Rd.

Cantonment, FL 32533

P: (850) 418-8798

Spike: Suzanne Pollard-Spann - Gulf
Coast Insurance

Homebridge Financial Services
Derek Bignell - Branch Manager

13 Palafox Place

Pensacola, FL 32502

P: (850) 748-9255
homebridge.com/derekbignell
Spike: Suzanne Pollard-Spann - Gulf
Coast Insurance

Live Wire Electric of Pensacola LLC

Garrett Bailey - Owner

9870 Hwy 97

Century, FL 32535

P: (850) 485-0554

Spike: Suzanne Pollard-Spann - Gulf
Coast Insurance

Kings Roofing

T.J. Prime - Operations Manager
1497 Creighton Rd.

Pensacola, FL 32504

P: (850)-439-5700
www.kingsroofingllc.com

Spike: Suzanne Pollard-Spann - Gulf
Coast Insurance

MDH Construction Services, Inc.
Mike Hayes - Pres. CEO

108 5th St.

Daphne, Al. 36526

P: (251) 379-4043
www.mdhfoundationrepair.com
Spike: Suzanne Pollard-Spann - Gulf
Coast Insurance

HB A

HOME BUILDERS ASSOCIATION OF WEST FLORIDA

@

Fisher Brown Bottrell

INSURANCE, INC. Y_.,J'

INSURANCE & BONDING SOLUTIONS SINCE 1911

(850) 444-7611 DIRECT
(850) 525-1237 MOBILE
(850) 438-4678 FAX
cthomas@fbbins.com

19 West Garden Street ¢ Suite 300 ¢« Pensacola, FL 32502

Chris Thomas
Business Insurance
Consultant

February 2020 | www.westfloridabuilders.com
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RAIN OR SHINE

SMALL TAPER
HUGE ADVANTAGE
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zlets you build fearlessly, in any weather.

Proven in the Pacific Northwest, its patented tapered edge holds the line on all four edges. A proprietary blend of

resins and waxes blocks moisture, meaning sub-floors go down flat and stay that way. Engineered for strength,
durability, overall performance, and backed by our 1-year no-sand guarantee, nothing can hold you back.

1 YEAR NO-SAND GUARANTEE DURASTRAND'
NORBORD.COM/DURASTRAND point SIXCEIIIT



