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WHEN LESS IS BEST

NATURAL GAS

COSTS 41% LESS
THAN ELECTRICITY

Yau know the feeling of

stepping on the scale and
finally seeing that number go down? It's the
same feeling as seeing your energy bill
reduce in size each month when you switch
from electric to natural gas. Isn't it time fo see
less each month? Because, when it comes to

energy costs, Less |s Best.

DENIC A M A

Make the switch to natural gas E N E R G Y

and earn up to $3,000 in rebates PensacolaEnergy.com
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President’'s Message

Resources are
Available to Help
Navigate Trades
Opportunities and
Governmental
Affairs Challenges |... -

There are many challenges we face in the home building
industry as most anyone involved can attest to. From the
governmental regulations to the current consumer trends, the
need to keep up to date on industry related items becomes more
important each year. With the vast internet so readily available to
us, the resources are
within reach to keep
informed of all these

areas.

The National Home
Builders Association (NAHB)
recently reported that we are
380,000 workers short nationwide
on the residential side of
construction. We have and continue
to feel the effect of this in ourlocal
area with the current market
continuing strong. In an attempt to
promote future workers for our
industry, the HBA’s Tradesmen
Education Council, led by Mary
Jordan of Gulf Coast Insurance, has
reached out to the educational
system in an effort to encourage
students to enter into the
construction field. Mary has done a
great job of leading this council and
continues to make great strides
through the Scholarship / Education
programs being offered to students. We encourage you to become involved in this council and
help support a student through the Scholarship Fund - these are the future employees of our
industry.

Looking back over the years, our building code has evolved into multiple notebooks
from the old single SEBC notebook 30 years ago. From the knowledge gleaned after
Hurricane Andrew, the Florida Building Code has become tailored for the unique challenges
we face in our state. The Florida Home Builders Association has created the 411 Code
program which helps interpret challenging areas of the code that we may face. This
information can be found on the FHBA website and is a valuable tool. On a local level, Doug
Whitfield our Cost and Codes Committee chair, recently put together a meeting of our local
building officials. We are truly grateful for the participation of Tim Tolbert, Escambia County
Building Official; Rhonda Royals, Santa Rosa County Building Official; and Jonathan Bilby,

Continues on page 06
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Cover Story

Resources are Available
to Help Navigate Trades
Opportunities and
Governmental Affairs
Challenges

From page 05

City of Pensacola Building Official. The opportunity was
given for builders, engineers, subcontractors, etc to
express their concerns and ask related questionsin a
public forum which was beneficial to all involved.

Governmental Affairs has increasingly become
more of a challenge to our industry on alocal level as
well as state and national. When tariffs are placed on
certain goods, it trickles down to us in the form of
increased cost for construction. With over 24 percent of
new construction cost being governmental related,
there is a cause for concern over these items. The recent
sales tax vote in Santa Rosa county has prompted the
Board of County Commissioners to pursue impact fees.
While we still believe the sales tax is the most equitable
revenue to address the infrastructural needs of the
county, it would appear we are facing a construction
costincrease in this county if the impact fees are
approved.

“(The Natisnal Hoeme Buildens.
Gasociation (TNGHB) necertly

upmd:edﬂwtweww 900,000
warkens shwitb natierwide en the

The Florida Legislature has voted that impact
fees do not have to be collected at the time of
permitting, so we are encouraging a method of
collection at closing to make the consumer aware of this
tax. Thomas Henry, of Thomas Home Corporation, has
accepted the position of chairman of the HBA’s
Governmental Affairs Committee, and I am confident
his knowledge and experience will prove to be valuable
to this much needed arm.

So many more areas that are evolving and no
space to address them all. A recent survey reports that
28 percent of American households are single adult and
is expected to continue to grow. This particularly effects
affordable housing and the design trends of kitchens
and living areas. Just another area of consumer trends
we see changing in our industry. One of the many
benefits of belonging to the HBA is the opportunity to
have these current events and changing trends brought
to your attention so better informed decisions can be
made. I encourage you to become involved with these
and other committee’s and make a difference in our
industry.

Gonstruction Trade
Occupations in 2018

According to the 2018 Bureau of Labor Statistics
Occupational Employment Statistics (OES)
Survey data and analysis by the National
Association of Home Builders (NAHB), half of
payroll workers in construction earn more than
$47,290 and the top 25% make at least $66,290.
In comparison, the U.S. median wage is $38,640,
while the top quartile (top 25%) makes at least
$62,510.

Year over year, median wages in construction outpaced the
national median wages, 3.2% vs 2.5%. Wages of various
construction laborers and helpers rose even faster, ranging from
6.7% for roofers’ helpers to 3.6% for construction laborers. Median
wages of plasterers, stucco masons, floor layers, and tapers working
in construction increased about 7%. Stonemasons saw their wages
rise by over 6%. Their helpers and terrazzo workers got wage
increases over 5%. Historically, subcontractor bids increase faster

than construction wages, adding more inflationary fuel to housing
prices. These findings are consistent with record high labor
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shortages reported by NAHB causing builders to pay higher wages and subcontractor

bids and forcing them to increase home prices.
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workers are in finance, sales,
administration and other off-
site activities.

The highest paid occupationin
construction is Chief
Executive Officers (CEO) with
half of CEOs making over
$166,710 per year. Airline
pilots and flight engineers
working in construction are

next on the list with the

median wages of $151,220 and the top 25 percent on the pay scale earning over $200,970
annually. Lawyers are third with the median wages of $142,080 and the top quartile

making at least $196,770. The

next eleven highest paid
trades in construction are
various managers. Half of
architectural and
engineering managers make
over $127,770 and the top
quartile earn over $159,640.
(see above graph)

Among construction trades,
elevator installers top the
median wages list with half of
them earning over $78,990 a
year, and the top 25% making
atleast $100,720. The
median wages for rotary drill
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operators is close to $70,000,

with the top quartile of the pay scale earning over $77,610 annually. First-line supervisors
of construction trades are next on the list, with half of them making over $64,600.

Boilermakers are close fourth highest paid
construction craft. Half of these craftsmen
working in construction earn over $64,480,
and the highest paid 25% bring in over
$78,250.

In general, construction trades that require
more years of formal education, specialized
training or licensing tend to offer higher
annual wages. The median wages of
construction and building inspectors are
$60,240 and the wages in the top quartile of
the pay scale exceed $80,580. Half of
electricians and plumbers in construction
earn over $53,540, with the top quartile
making over $71,300.

Carpenters are one of the most prevalent
construction trades in the industry. The
trade requires less formal education.
Nevertheless, the median wages of
carpenters exceed the national median.
Half of carpenters working in construction
earn over $46,810, and the highest paid 25%
earn at least $61,810 annually. (see above

graph)
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III Feature Story

Trump Signs Executive
Orders to Combat
Government Overreach

President Trump signed two executive
orders in October that the White House said
“will improve the transparency and fairness of
government agencies and ensure that they are

held accountable.”
This is part of the ongoing effort by the Trump administration

08

accountability allowed Federal agencies to commit horrible
torein in government overreach and reduce burdensome abuses against the American people.
regulations that harm small businesses and economic growth.

The Improved Agency Guidance Documents executive order e  Agencies abused their power by imposing unlawful and

requires agencies to put their guidance documents on easily secret interpretations of regulations, as well as by
searchable publicly accessible websites. threatening families and businesses with unfair and

The executive order will also require government agencies to unexpected penalties.
seek public input on the most important guidance they issue and e In2014,the Environmental Protection Agency (EPA)
allow individuals to ask the agencies to withdraw guidance they threatened a family with up to $20 million in fines for

believe is wrong.

building an environmentally-friendly pond for livestock

The Transparency and Fairness executive order prohibits without first seeking EPA permission, even though

federal agencies from enforcing rules they have not made publicly

Congress had exempted these ponds from EPA’s reach.

known in advance. The order also instructs agencies to offer e A77y-year-old United States Navy veteran was

opinion letters to individuals and businesses who request them, so
people who want to comply with the law can learn how.
COMBATING BUREAUCRATIC ABUSE: The Trump

under the Clean Water Act - declared several small
ponds the veteran created to fight wildfires as federally

Administration is taking action to end the administrative abuse protected navigable waters.
that hurts American families and small businesses.

e Going forward, agencies will have to give people fair notice of

e  Under the Obama Administration, alack of transparency and any complaint against them and a chance to respond.
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EST. 1989

It was a great day to be on the golf course
at the beautiful HBA-member
Stonebrook Golf Club for the HBA’s
Fall Golf Classic. For many
months, the Golf Committee
made up of Chair Marty Rich of
University Lending Group,
Suzanne Spann of Gulf Coast
Insurance; Tanya Underwood
of Emerald Coast Granite, Tile
& Glass; Bill Batting of REW
Materials; Brittany Moulton, of
Pensacola News Journal and
Vicki Pelletier of HBA, worked
~ hard to make sure our playershad a
wonderful experience. Special
thanks to our Platinum Sponsor
Harvesters Federal Credit Union and our
Lunch Sponsor, Pensacola Ready Mix Uﬁ%,'
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NAHB News | | |
IBS Deals Available

for First-Time Attendees

As the ]arge st annual, light—construction trade More than 150 education sessions covering the hottest strategies
show in the world. the NAHB International and trends affecting the home building industry take place over

. 4 the course of the show. A full registration also includes access to:
Builders’ Show® (IBS) offers attendees the
opportunity to experience a diverse collection
of innovative products, education sessions
and networking opportunities all in one place.

™

e Innovative products and technology from more than
1,400 top manufacturers on the show floor

Education on the show floor through construction
demos at the High Performance Building Zone, as well

If you are thinking about attending IBS for the first time, you can as aninsider-look at the products and techniques
take advantage of a first-time attendee discount for current discussed in the zone through the Builder Performance
NAHB members who have never previously registered for IBS, or Lab

people who have previously registered for the show but onlyasa
non-member. Full registration is available for $150 — a savings
of up to $450 — and provides access to all the show has to offer.

e Endless opportunities to make new business
connections, including IBS Centrals dedicated to topics
such as 55+ housing, custom building, design,

“Ilove learning something new,” shared Rachel Burton Williams, multifamily housing, remodeling and sales

a soon-to-be first-time IBS attendee. “I’m excited for all the

educational courses and to see the huge assortment of

exhibitors.”

One of the biggest misconceptions about the show is that it

is only for home builders and remodelers. That’s not the case. In
fact, it’s for anyone who is associated with the residential
construction industry. Specialty trade contractors, interior
designers, architects, sales and marketing professionals and
others always find value from attending this mega-event.

“Networking can serve as peer feedback and a resource group,
giving you a fresh look at things that affect your business,”
observed Amanda Kurt, a concrete & excavation subcontractor.
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Feature Story

BAI'H EKPERIEHCE WITH FUNCTIONALITY

DESIGNER BRANDS
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VANITIES - SHOWER DOORS
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Like us on Facebook!
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PLEASE CALL THE

v Slay up-lo-date on news and evenls
+'Have access to exclusive promotions and giveaways

v Check out polls and fun facts on the page

Have pictures firom HBA events?
Share them with us!
Tag vourself in our photos!

Getr Invorvep IN HBA Councirs AND COMMITTEES!
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Meets Monthly No Monthly Meeting
Membership Committee Board of Directors
Meets Monthly Meets Monthly
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SETTING SOCLAIL
MIEDIA GOALS IS
ESSENTIAIL T0
SALES SUCCESS

Using social media effectively and consistently
to influence buying behavior is as dependent on
a strong foundation as is the structural 3. Reputation Management: Your reputation is critical.
integrity of the homes you’re blllldlng. Your customers start their search for your product or
service online, making it imperative to have a process of
handling customer concerns and complaints, as well as
warranty issues. To manage your reputation, fill your

page-one search engine results page with desirable
content.

In Social Media Marketing for Your Business, Carol Morgan outlines
how to take along-term approach to building and maintaining an
effective marketing strategy with social media as a main
component. One of the most important initial steps Carol
highlights in this new book is the act of goal setting.

4. Engage with Followers: The main reason why people
follow brands on social media is to get something. It’s all
about the “me” in social media. As a business, you must
provide social networkers with a reason to follow you,
such asa coupon or incentive just for the fans that follow
you on Facebook.

Just like with your business, each action you take on social media
should have a goal. It’s important to determine what action you
want your audience to take, then have the post encourage them to
doit. Here are six goals you should consider when building your
social media program:

1. Increased Website Traffic: More traffic to your website
means more buyers. You can use social media to drive
traffic to your site by posting relevant content on blogs,
social networking sites and online public relations, and
linking back to your website.

5. Increased Brand Awareness: Your social networking
should fulfill your brand promise and positioning. Online
branding is comparatively inexpensive versus using
traditional media. A first step in branding your company
online is to ensure that your company logo and colors are

2. Improved Website SEO: Search engine optimization on every website and social media site in which you
(SEO) uses specific strategies to boost a website’s participate.
ranking in search results for a variety of keywords. One
way to improve organic search results and the relevance
of a site is to create quality links from quality sites to your
website.

6. Completed Website Contact Forms: We all want more
leads and more sales. Use social media advertising to
send clicks to the company’s website contact form to
increase the number of generated leads. Social media can
help build a sales funnel by creating a social lead capture
for various social media sites or campaigns.

For more information on how to implement a social media
strategy for your company, get your copy of Social Media Marketing
for Your Business at BuilderBooks.com.

A
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FHBI
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New Rule Exempts Appraisals on
Certain Homes Sold for $400,000 or Less

The Federal Deposit Insurance Corp., Office of
the Comptroller of the Currency and the Board
of Governors of the Federal Reserve have
issued a final rule to raise the threshold from
$250,000 to $400,000 for residential real estate
transactions that would require an appraisal.

In arecent press release, the regulators stated that given price
appreciation in residential real estate transactions since 1994
(when the appraisal threshold was last increased to $250,000),
“the change will provide burden relief without posing a threat to
the safety and soundness of financial institutions.”

Last year, federal regulators increased the appraisal threshold for
commercial real estate loans. NAHB sent a letter of support for
this action and also asked the regulators to consider doing the
same for residential transactions.

Residential real estate transactions exempted by the threshold
will still require an evaluation consistent with safe and sound
banking practices.

The rule generally applies to loans held in a bank’s portfolio, and
does not apply to loans insured or guaranteed by the Federal
Housing Administration, the Department of Veterans Affairs, the
U.S. Department of Agriculture or loans purchased by Fannie Mae
and Freddie Mac.

For more information, contact Curtis Milton at 800-368-5242 x8597.

NEWS - FOR IMMEDIATE RELEASE
FRSA MEMBERS ELECT RIP HANKS TO BOARD OF DIRECTORS

Florida Roofing & Sheet Metal Contractors Association, Inc.
(FRSA)

P.O.Box 4850

Winter Park, FL 32793
800-767-3772, €xt. 100
www.floridaroof.com

RSA

MEDIA CONTACT: Lisa Pate, Executive Director, FRSA
PHONE: 407-671-3772, €xt. 157
EMAIL: lisapate@floridaroof.com

FRSA MEMBERS ELECT RIP HANKS TO

BOARD OF DIRECTORS

WINTER PARK, Fla. - During their Fall Board of Directors and
Committee meetings held September 26-28, 2019 at Saddlebrook
Resort, Wesley Chapel, the FRSA Board of Directors unanimously
voted to approve Rip Hanks to serve on the Board representing
District 1. Hanks is owner of Weather Shield Metal Roofing
Incorporated, Gulf Breeze and will begin his three-year term
effective immediately.

FRSA, a state trade association, has been representing the roofing
industry in Florida for 98 years on everything from Florida
building code, legislative interests, education, licensing and
workers’ compensation. “To best represent our industry
throughout Florida, we divide the state into eight different
geographical districts,” said Lisa Pate, FRSA Executive Director.
Hanks will represent District 1, the largest district, covering
Escambia, Santa Rosa, Okaloosa, Walton, Holmes, Washington,
Bay, Gulf, Calhoun, Jackson, Liberty, Franklin, Wakulla, Leon,

HOME BUILDERS ASSOCIATION OF WEST FLORIDA | NOVEMBER 2019

Jefferson, Taylor, Madison, Hamilton, Suwannee, Lafayette, Dixie
and Gadsden Counties.

“Rip came highly recommended from one of our officers and
brings with him, not only years of experience in the roofing
industry, but expertise in running successful business as well.
We’re always looking for involvement from members who have a
fresh perspective and a willingness to serve the industry,”
continued Pate.

For more information on FRSA, please contact Lisa Pate, Executive
Director at 800-767-3772 or by email at lisapate@floridaroof.com.

ABOUT FRSA

The FRSA is a 501(c) (6) not-for-profit association of roofing and
sheet metal contractors, and industry-related professionals and
companies. The association keeps its members informed of
building code and other technical roofing-related issues as well as
representing the member’s interests with lawmakers and
regulators in Florida, and informing the public of the importance
of doing business with licensed professionals. The association
provides its members with assistance in the cooperative
purchasing of workers’ compensation insurance, among other
services. The association also supports the FRSA Educational and
Research Foundation and the FRSA Credit Union. The subsidiary
FRSA Services Corporation is a for-profit entity that publishes
Florida Roofing Magazine.

For more about the FRSA, visit www.floridaroof.com. Also find FRSA
on Facebook at: www.facebook.com/flroof and on Twitter at @firoof.
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p 407.920.1478 | warren@warrenworld.com

Architectural Concepts International LLC
33 SW 12th Way, Boca Raton, FL 33486
Specializing in Car Wash Designs

Licenses: NCARB, Florida December

AR-0007424, 1D-0003692, CGC-008183
2019

561.613.2488
www.car-wash-architect.com | www.paintconceptsplus.com
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O — INSURANCE Life = Health
ALEX Location: 2302 North 9th Avenue  Bus: B50-434-5526
RIEDERMAYER | Mail to: PO Drawer 9575 Fac B50-438-0330
AIP, CMIP Pensacola, FL 32513-85T8 Cell: 850-572-4838
AGENT Email: alax @ underwoodandarsan.com

RKNICHOLSON.COM

www.underwoodanderson.com
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HERS or HES”? A Breakdown of

Different Energy
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The amount of money a home owner spends
on utility costs to operate their house can have
a significant impact on their monthly budgets
and what they can comfortably afford, so it’s
important to be able to speak to how energy
efficient your buildings are to potential clients.
With several energy rating systems out there,
however, let’s take a look at how to decipher
what each number means.
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Rating Scales

You can get a general sense of how energy efficient the home
might be using the following rating systems.

Residential Energy Services Network (RESNET) created the
Home Energy Rating System (HERS), which is based on an
index where the lower the number, the more efficient the house.
By conducting blower door and duct leakage tests, the HERS
Rater compares the home to areference home (a model home
thatis the same type, size and shape) for a relative score.

As an example, a HERS Index Score of 0 is a net-zero energy
home that produces as much energy as it uses. Ahome
compliant with the 2006 International Energy Conservation
Code (IECC) would receive a score of 100. In comparison, a
home with a HERS Index Score of 60 is 409 more efficient than
the 2006 IECC-compliant home.

The Department of Energy (DOE) developed the Home Energy
Score (HES) as alow-cost way to estimate a home’s energy
usage. The HES scale is typically used for existing homes
(whereas HERS is often used for new homes) and ranges from 1-
10, with a higher score indicating lower energy use. HES
estimates the home’s total energy use, not energy use per
square foot, so a larger home will most likely score lower on the
scale than a smaller home. The score is a gauge of how much
energy the home might use, and is determined after a walk-
through of the home. The assessor collects around 50 data
points, such as insulation grade, window type, and information
on the heating/cooling system.

Why do these scores matter, and how do they fit into the
broader market? The HES can help Federal Housing
Administration (FHA) borrowers take out a larger loan if the
home has a higher score, indicating that the house is more
energy efficient and, therefore, the owner is expected to have
lower utility costs.

Although the HES is alow-cost and reliable way to get an idea of
ahome’s energy usage, it cannot be used to comply with the
IECC. The Energy Rating Index (ERI) is used as a performance
path to comply with the IECC. The HERS Index can be used for
this performance path, so while more expensive than HES, it
can be advantageous to builders in order to comply with the
IECC.

For more information about NAHB’s sustainable and green
building programs, contact Program Manager Anna Stern. To
stay current on the high-performance residential building
sector, follow NAHB’s Sustainability and Green Building team
on Twitter.

NAHB
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When it comes to the size of a
home that a buyer seeks, age
matters.

The median square footage millennials
(those bornin 1980 or after) wantina
home is 2,407 square feet, slightly higher
than the Gen X generation (2,280 sq. ft.),
and significantly more than baby boomers
(1,913 sq. ft.) and seniors (1,869 sq. ft.).

Millennials are most likely looking for
larger spaces because they are at the age
most associated with starting a family.

Boomers and seniors, on the other hand,
are most likely empty nesters or retirees,
looking to downsize.

These are among the findings in the latest
NAHB report, What Home Buyers Really
Want (2019 edition), whichis based on a
survey of prospective and recent home
buyers and asks them about the features
they want in ahome and a community.

(Figure 1)

Moreover, millennials are the generation
most likely to want a brand new home
offered by a builder, with 41% expressing
this preference, significantly higher than
the share seniors (31%), boomers (29%)
and Gen Xers (28%). However, as Figure 2
below shows, millennials are the least likely
generation to prefer a custom built home
on their own lot. (Figure 2)

The report also shows that millennials
expect to pay a median of $260,400 for
their home, second only to seniors who

square foot among the generations ($108
per sq. ft.). Gen Xers would pay $109 per sq.
ft., boomers $131 per sq. ft. and seniors the

expecttopaya highest at $145 per sq. ft.
Igmre 1: ledian (Ceguars | el YWanled by ieneradionin & lleme median Of$271,953.
GenXers ($250,629)  This is consistent with other results from
and boomers the survey showing that millennials are
L oy ($252,498) expectto  more willing than other generations to
pay similaramounts  accept less expensive finishes and fewer
LET) T for theirhomes,but  amenities, but notless square footage, to
less than millennials. make the home more affordable. (Figure 3)
Interestingly,
combining the price
buyers expect to pay
for ahome with the
amount of space that
they want shows that
millennials would
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to our next

WELCOME NEW MEMBERS
Belfor Property Restoration Ginger French - Bookkeeper
Stacie Taylor Post Office Box 2746
351 Crighton Rd., Unit C-3 Pensacola, FL 32513
Pensacola, FL 32504 (850) 435-7696 (work)

P: (850) 476-5501

Besaw Construction, LLC
Christopher Besaw - Owner
5654 Beale Ford Rd

Pace, FL 32571

(407) 968-5085 (work)
http://Besawci.com

KW Custom Homes LL.C
Kevin Ward - Pres

1304 E Brainerd St
Pensacola, FL. 32503

P: (850) 449-2221
http://kwhomes.com

Sunchase Construction
Kyle McGee

913 Gulf Breeze Pkwy Unit 42
Gulf Breeze, FL 32561

P: 850-450-0891 (work)
ANCHOR PEST CONTROL

http://www.anchorpestcontrol.com

GreenCalcs For Sustainable
Building, LLC

Kim Casson - Owner

4218 Lynn Ora Dr.

Pensacola, FL 32504

(845) 797-9016 (work)

Joiner Electric Company, Inc
Steve Joiner

6728 Mobile Hwy

Pensacola, FL 32526

P: (850) 450-6799
http://joinerelectric@bellsouth.net

HBA
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___.-;'_;:_-.-:'-':P INSURANCE & BONDING SOLUTIONS SINCE 1911
-
Fisher Brovwwn Bottrell

Chris Thomas

Business Insurance

Consultant

INSURANMEE, ING, '_':

(850) 444-7611 DIRECT
(850) 525-1237 MOBILE
(850) 438-4678 FAX
cthomas@fbbins.com

19 West Garden Street « Suite 300 * Pensacola, FL 32502
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ASSOCIATES

31-W Insulation Co., Inc.

ABC Supply Co. Inc.
Appleyard Agency, Inc.
Florida Pest Control & Chemical Co.
Gulf Breeze Plumbing
Hattaway Home Design
ProClean Restoration & Cleaning
Surety Land Title of Florida, LLC
Vertechs Elevators Inc of Florida
Williamson Electrical Co., Inc.

BUILDERS

Bennat, Inc.
Flynn Built - Flynn Building Specialist
Holiday Builders

Johnson Construction of Pensacola, Inc.

Kyle Watson Homes, Inc.
Whitesell-Green Inc.

HBA
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In construction, a spike is a steel object
that is essential to making a building
strong. As in construction, the HBA
of West Florida sees a Spike as some-
one that works to keep our association

strong. Spikes work on the recruitment
and retention of members in addition to

keeping members active with the associa-

tion. Anyone is eligible for Spike status.
On Spike credit is awarded for each new

member recruited and an additional credit
is awarded for that new member’s renewal
on or before their anniversary date. If you
help to retain a member, you are eligible to

receive a half point for each member.

Spike Club Levels

Spike Candidate 1-5 credits
Blue Spike 6-24

Life Spike 25-49
Green Spike 50-99

Red Spike 100-149
Royal Spike 150-249
Super Spike 250-499
Statesman Spike 500-999
Grand Spike 1000-1499
All-Time Big Spike 1500+
Spike Club Members and their credits
as of 09/30/2019.

Statesman Spike 500 Credits
Harold Logan 519.5

Super Spike 250 Credits
Rod Hurston 421

Jack McCombs 296.5

Royal Spike 150 Credits
Rick Sprague 204

Edwin Henry 199.5
William “Billy” Moore 167

Bob Boccanfuso 163.5

Red Spike 100 Credits
Charlie Rotenberry 148

Oliver Gore 112.5

Ron Tuttle 104.5

Green Spike 50 Credits .
Ricky Wiggins 00.5 ADVERTISER’S INDEX
David Holcomb 94 .
Alpha Closetsand Cabinetry & MurphyBeds 23
Doug Sprague 87 %o éiulf Br%eLze Highway
reeze,
Newman Rodgers IV 815 Sec PRaCloset.com
Kenneth Ellzey, Sr. 775 A6rcl6litectl§18'al Concepts International, LLC 18
. 1,613.24
Russ Parris 66 ngw.ge}intconcepts lus.com
Bob Price. Jr 58 jrd@paintconceptsplus.com
,JT.
. Bonded Builders 16
Thomas Westerheim 53 www.bondedbuilders.com
wenzeldo@att.net
866.440.7271
) . . 800.749.0381 x4700
Life Spike 25 Credits Fisher Brown Insurance 21
Wilma Shortall 50.5 o 5064;2‘;71621317
Chris Thomas
Darrell Gooden 48 Business Insurance Consultant
Bill Daniel 40.5 cthomas@fbbins.com
Florida Home Builders Insurance 16
John Hattaway 39 888.51 2222
www.fhbi.com
Doug Whitfield 34
Home Mortgage of America, Inc o8
Garrett Walton 32 850.332.5221, Office
850.332.2416, Cell
bcarpenter@hmoal.com
i i Norbord Back Cover
Blue Spike 6 Credits NORBORD/COM/NA
Luke Shows 235 Pensacola Energy o2
Keith Swilley 20.5 m%ésggg?uralgas.com
Steve Moorhead 20.5 Rew Building Materials, Inc 13
850.471.6291, Office
Brent Woody 19 850.259.7756, Cell
. www.ecbmfl.com
Karen Pettinato 18 bbatting@rewmaterials.com
Larry Hunter 17 ;%Iglgﬁ}rfl;uslélsi;hing and Marketing 19
: tknic ént@aol.com
Doug Herrick 145 www.rknicholson.com
Lorie Reed 14 Tubs and More 14
Taylor LOHgSWOI’th 13 mgglzlgzgtubs.com
Karen Pettinato 18 Underwood Anderson Insurance 18
. 0850.434.5526
Dean Williams 11 850.572.4838
Alex Niedermayer,AIP,CMIP Agent
Doug Henry 11.5 www.underwoodanderson.com
o . email:alex@underwoodanderson.com
William Merrill 1 Warren Wight Creative Services 18
Bill Batting 10 A
www.warrenworld.com
Kim Cheney 10
If you would like to join the Spike
Club or Desire Additional P I ease S u p po l't
Information, please contact O ur Adve I'tl sers |
Vicki Pelletier - (850) 476-0318
RKNICHOLSON.COM
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Closet and Murphy Bed Showroom
Call for a design consultation today! 850.934.9130
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build fearlessly, in any weather.

Introducing Durastrand pointS1X premium subfloor. Proven in the Pacific Northwest, its patented tapered edge holds the
line on all four edges, A proprietary blend of resins and waxes blocks moisture, meaning subfloors go down Bat and stay
that way. Engineerad far strength, durability, cverall performance, and backed by cur 1-year no-sand guarantee,

nathing can hold you back.

1YEAR NO-SAND GUARANTEE DURASTRAND
NORBORD.COM/DURASTRAND point SIXCTEZIITTI



