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President’s
Message

Thomas Westerheim

Three Amenities 
Topping Home 

Buyer Wish Lists
Preferences in home styles and features have evolved signifi-
cantly over the years. But even though the wants and needs 
of home buyers vary widely among different demographics, 
a majority of buyers – regardless of their age – are looking 
for similar community amenities.

A recent study conducted by the National Association of Home Builders shows which 
community characteristics are the most sought after. The study, Housing Preferences 
of the Baby Boomer Generation, captured the opinions of more than 4,300 recent 
and prospective home buyers and compared the wants of baby boomers (born be-
tween 1946 and 1964) to those of seniors (born before 1946), Gen-Xers (born 1965 to 
1979), and millennials (born after 1979).

Though the priority rankings vary slightly between generations, the study reveals 
these different age groups actually have very similar tastes. Among the top four most-
wanted amenities, three were the same for every age group: A community that is:
	 • typically suburban,
	 • close to parks, and 
	 • has access to walking trails.

All of the groups – except millennials – 
ranked “close proximity to retail space” 
in their top four. Millennials, instead, 
chose playgrounds as their fourth-most-
wanted community amenity. (Gen-Xers 
ranked playgrounds at No. 8.) The other 
most desirable community amenities 
listed by all of the age groups included: 
a swimming pool, lake access and an 
exercise room.

When comparing the groups’ lists of their top eight amenities, only two items varied:
	 • Playgrounds – Not surprisingly, the majority of seniors and boomers have 
  	    very little interest in these kid-focused recreation areas. 
	 • Outdoor maintenance service – Apparently, the younger two generations 
	   prefer to do their own yard work.

In addition to community amenities, the survey identified many other items, including 
preferences in home size and layout. Sixty-four percent of all prospective buyers said 
they want a single-story home, but that figure is largely driven by seniors and baby 
boomers. Less than half of Gen Xers and barely a third of millennials are interested 
single-story living.

Across all generations, however, the majority of consumers can agree on at least one 
thing: Lugging laundry up and down stairs is a hassle. Most say they want the laundry 
room on the first floor.

“Across all 
generations, 
however, the 
majority of 
consumers 

can agree on 
at least one 

thing: Lugging 
laundry up and 
down stairs is 
a hassle. Most 
say they want 
the laundry 
room on the 
first floor.”
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NAHB NEWS

Overtime Bill Would Help 
Businesses and Workers
NAHB today commended Rep. Kurt Schrader 
(D-Ore.) for introducing legislation that 
helps small businesses and their workers by 
mitigating the effects of the U.S. Department 
of Labor’s unprecedented doubling of the 
overtime threshold.

“The nation’s home builders applaud Rep. Schrader for sponsor-
ing this important bill that represents a balanced approach to 
raise the overtime threshold for workers while minimizing the 
impact on small businesses,” said NAHB Chairman Ed Brady.
This spring, the Department of Labor issued its final overtime 
rule that will double the current overtime salary limit of $23,660 
to $47,476 on Dec. 1, 2016. NAHB and others small business 
leaders have warned that such a huge jump in such a short time 
frame could actually hurt many of the workers the rule was meant 
to help by forcing small business owners to scale back on pay and 
benefits, as well as cutting workers’ hours.

Many Republican leaders in Congress have expressed similar con-
cerns, and this legislation is a sign of growing bipartisan momen-
tum against the rule, said Brady.

The Overtime Reform and Enhancement Act would raise the 
overtime salary threshold to the Department of Labor’s $47,476 
rate under the following timetable:
	 • Dec 1, 2016 — $35,984
	 • Dec. 1, 2017 — $39,814
	 • Dec. 1, 2018 — $43,645
	 • Dec. 1, 2019 — $47,476

Moreover, the legislation would eliminate a provision in the rule 
that requires automatic increases to the overtime salary threshold 
moving forward.

“The vast majority of home building firms are small businesses 
that employ fewer than 10 workers,” said Brady. “By gradually 
ramping up the overtime salary threshold, this legislation will 
ensure that the law remains relevant for today’s workforce. It also 
allows small businesses operating on tight budgets sufficient time 
to adjust.”

For more information, email Suzanne Beall at NAHB or call her 
at 800-368-5242 x8407. 

Courtesy of NAHBNow.com
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FEATURE STORY

Cantwell-Hatch Bill Would Boost 
Low-Income Housing Tax Credit
Before adjourning for the 
Senate’s summer recess, Sens. 
Maria Cantwell (D-Wash.) 
and Orrin Hatch (R-Utah) 
introduced the Affordable 
Housing Credit Improvement 
Act (S. 3237), legislation that 
would increase the annual 
housing credit allocation by 
50%, in addition to a number of critical 
improvements to the Low-Income Hous-
ing Tax Credit. Sen. Ron Wyden (D-Ore.) 
is a cosponsor of the bill.
	 The bill would make permanent 
the 4% credit rate for acquisition and 
bond-financed existing projects. In addi-
tion, the legislation would allow energy tax 
incentives to be used in combination with 
Low-Income Housing Tax Credits and 
help combat local opposition to affordable 
housing projects by prohibiting local ap-
proval and contribution requirements.

“The Low-Income Housing Tax Credit is 
the most successful affordable housing pro-
gram in the nation,” said NAHB First Vice 
Chairman Granger MacDonald, a tax credit 
developer from Kerrville, Texas. “This bill 
will provide the program with the resources 
necessary to meet the nation’s affordable 
housing needs.”

The bill would also:
• Provide a new incentive for projects that 
target homeless or extremely low income in-
dividuals and families. These projects would 
be eligible to receive a 50% credit boost, 
allowing them to remain financially feasible 
while targeting the neediest populations.
• Repeal the Qualified Census Tract popula-
tion cap, enabling properties in more areas 
to receive a basis boost.
• Include relocation expenses in rehabilita-
tion expenditures.
• Allow states to determine the definition 
of a community revitalization plan to give 
them flexibility to determine local criteria.

• Increase the amount of housing cred-
its that developments serving extremely 
low-income tenants can receive in order to 
make developments serving the lowest-
income tenants more financially feasible.
• Allow states to award a basis-boost to 
housing bond-financed developments to 
provide additional equity when needed.
• Provide for a purchase option that would 
allow non-profit and government spon-
sors to acquire Low-Income Housing Tax 
Credit properties when the current 15 year 
compliance period expires.
• Require states to consider the needs of 
Native Americans when allocating hous-
ing credits and provide additional sup-
port to projects located in Indian areas by 
automatically making them eligible for an 
additional 30% credit boost if necessary 
for financial feasibility.
•Permit broader income-mixing within 
housing credit developments in order to 
preserve rigorous targeting while provid-
ing more flexibility and responsiveness to 
local needs, while maintaining a 60% area 
median income average.
	 NAHB will work with its coali-
tion partners to build support for this bill.

Courtesy of NAHBNow.com
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HBA NEWS

hba members: first tee needs your help
help the first tee of northwest florida bring back
3924 west navy boulevard - site of the former “goofy golf”

The First Tee of Northwest Florida, a 501C3 Non-Profit dedi-
cated to teaching Golf Skills and Life Skills to kids ages 5-18, 
has purchased a permanent home for to provide administra-
tive office space as well as storage space for equipment and 
donated clubs.  

The 1.41 acre “Goofy Golf ” property in Warrington was selected by our Chapter 
because it presents a unique opportunity to quickly move into an office and storage 
facilities within the ~3800 sf. under roof in the three extant on-site buildings some-
time between August and October--replacing our currently rented offices and storage 
facilities.  Our goal in the year to follow is to create a comprehensive golf and life skills 
education facility by building a full swing practice area by converting the four extant 
batting cages into full-swing netted hitting bays; to create a short game practice area at 
the rear-center of property by installing a nine-hole artificial practice green capable of 
receiving chip, pitches and bunker shots; and in the final phase to renovate and reopen 
all 36 holes of miniature golf.  Our long-term goal is to convert the property into a first-
class golf instruction and training facility while also restoring and maintaining the 1958 
mini-golf courses as both a model of historic preservation and as an asset for our kids 
and our community.

We need your help! I am writing to ask our friends at the HBA to consider supporting 
this project with the donation of new and/or surplus items that we need for our Phase 
One short-term renovation.

For more information or to donate, please call Marty Stanovich, Executive Director at 
456-7010 or mstanovich@thefirstteenwfl.org

• Two Exterior Single-Bulb House  
   Fixtures
• Three Dual Flood Photocell Day/
   Night Exterior Fixtures
• Three Dual Flood Motion Exterior   
   Fixtures
• One LED Large Exterior Area 
   Lamp
• One Low-Profile Flush-Mount 
   Interior Ceiling Fixture
• One 36x96 Steel Door
• ~70’ of 6’ Privacy Fence Segments/
   Boards
• ~60’ of 6’ Chain Link Fencing
• ~60 lf of Aluminum Gutter Spout
• Interior Primer and Paint
• Exterior Primer, Paint and 
   Polyurethane
• Exterior Rust proofing Chemicals
• 2 ~ 24”x36” Bathroom Mirrors
• ~30 2x4 Acoustic ceiling tiles
• ~140 lf of synthetic or wooden 
   baseboard
• ~400 SF of non-skid 
   (Bathroom) tile
• Assistance with HVAC equipment 
   acquisition and renovation

Additionally, funds are needed for 
the property acquisition & operation: 
Individual and Corporate sponsor-
ships are available as well as a Com-
memorative Brick Program.
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N E W  I D E A S  A N D  I N N O V AT I O N  
O N  D I S P L AY  AT  T H E  2 0 1 6  
H O M E  &  P R O D U C T  E X P O 

A much anticipated event for area homeowners and home-
buyers, the 2016 West Florida Home & Product Expo, set 
for August 19-21, at the Pensacola Bay Center.
	 Over 20,000 square-feet of building, remodeling, products and services are on 
display from over 95 local and regional businesses. 
	 “If you are looking to remodel or if you’re thinking about building a new  
home, then this is the show for you,” said Expo Show Manager Vicki Pelletier. “In  
addition, attendees can learn a lot about new products and services from knowledge-
able exhibitors that will enable them to make wise decisions when it comes to buying 
products for their home.”
	 The Home & Products Expo is a one-stop source for information from air 
conditioners, ICF construction and flooring materials to homes insulation, energy  
efficient windows and doors, pool and patio furniture, garage doors, and green products 
and services, just to name a few.
	 “The Expo had built a solid reputation for providing the best in building  
products and services, said Expo Volunteer Chair Ron Castner of Castner Construction. 
“For people interested in reaching building professionals who treat you with courtesy, 
and will take time to answer questions, then the Expo is the place to be.”
	 The Expo is brought to you by: WEAR TV 3, My 35 WFGX, Cox Commu-
nications, Pensacola News Journal, Pensacola Home & Garden, Cat Country 98.7 and 
News Radio 1620.
	 For more information, contact the Home Builders Association of West Florida 
at 476-0318 or go to www.HomeExpoPensacola.com.

1st Choice Home Improvements
ACME Brick, Tile & Stone/aka Jenkins
Acorn Fine Homes
ADT Security Service
Advanced Space Concepts
Advantage Security
Air Tech Filters
Alpha Closets & Murphy Beds
Alpha Foundation Specialists
American Alarm & Audio Inc
ARS
Arthur Rutenberg Homes
B & C Nursery
Bath Fitter
Better Business Bureau
Blue Haven Pools
Border Magic/Boulder Design
Cabinet Depot
Central Credit Union of Florida
Chief Purifications Inc. 
COX
DBPR Bureau of Investigations
Defined Interiors, Inc.
Dirt Cheap Building Supplies
DMR Woodworks, LLC
Doodlebuggers Service Network
Economy Appliance Heating & Air
EcoView Sunrooms

EcoView Windows (A Sunbelt Company)
Emerald Coast Utilities Authority
Escambia County Housing Finance 
Authority
Ferguson Enterprises, Inc.
Fireplace Concepts, Inc.
Florida Dept. of Ag and Consumer Svcs
FoamSeal Insulation Systems, Inc.
Folkers Window Company
Force 5 Walls
Freedom Boat Company
Graniteworx
Gulf Coast Advantage Insurance Inc
Gulf Coast Air Care
Gulf Coast Pool & Spa, Inc.
Gulf Power
Home Depot
Hometown Contractors, Inc.
ICoat Emerald Coast
J.W. Dunnwright Construction, LLC
Jansen Quality Construction, Inc.
Jones Flooring Center
Kay’s Prestige Kitchen & Bath
Kitchen Craft by Americraft
Lee Mechanical & Plumbing
Lumber Liquidators
Lunsford Air Conditioning and Heating
Majors Home Improvement, LLC

Mathes Lighting & Lamp
Martin’s Seamless Gutters
One Hour Heating and Air
Panhandle Alarm & Telephone
Panhandle Garage Doors
Pen Air Federal Credit Union
Pensacola Energy
Pensacola News Journal
Pro-Tech Concrete Coatings
Relevant Energy Solutions
Residential Energy Specialist Assoc
Russell Home Builders
Scentsy
Sears Home Services
Select ICF
Selectricity LLC
Seville Power Equipment
Sleep Number Pensacola
SunFarm Energy
Tarbuck Insurance Service
Titan Specialty Construction, Inc.
Touch of Purple
Trustmark National Bank
Tuff Shed
USAA Bank Real Estate
Venture Realty and Venture Construction
W. R. Taylor & Co.
Window World

Expo Exhibitors as of 7/20/16

EXPO 2016
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EXPO AWARDS  
LUNCHEON &  

SILENT AUCTION
August General Membership Meeting

Friday, August 19th
11:00 a.m. - 12:30 p.m.
Pensacola Bay Center
$20.00 per attendee

The first hour will be dedicated to the 
Silent Auction and lunch.  

We will also present the Outstanding 
Exhibit Awards!!

Visit www.westfloridabuilders.com for  
a printable RSVP form OR Email  

attendee & payment information to 
vicki@hbawf.com

Thank You 
to our 

Sponsors!
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EXPO 2016

Vicki Pelletier
Expo Show Manager

Ron Casnter
Expo Chairman

SHOW TIMES
FRIDAY, AUGUST 19 

1:00 p.m. – 6:00 p.m.
SATURDAY, AUGUST 20  

10:00 a.m. – 6:00 p.m.
SUNDAY, AUGUST 21  
12:00 p.m. – 5:00 p.m.

 Free Parking
Entry fee: $5.00. Kids Free. 

Sunday only from 3-5 p.m.  

Free Admission

August 2016 | www.westfloridabuilders.com 13
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EXPO 2016

MAKE THE 2016 HOME 
& PRODUCT EXPO A 
LEARNING EXPERIENCE
By Ron Castner

Enter the exhibit area at the 2016 Home & 
Product Expo and look around.  You’ll see 
booth upon booth – over 90 of them. It’s easy 
to spend your time meandering through an 
exhibit hall chatting with friends, and only 
occasionally interjecting some purposeful 
business with an exhibitor when you happen 
upon a booth of particular interest to you.
	 But there’s another alternative. You can parlay your time in 
the Pensacola Bay Center (August 19-21) into a genuine learning and 
networking experience. With a little attention to planning, you can get 
a tremendous return on the time you 
spend there. Here’s how:

• Plan your stops. Pick up a map 
of the exhibit area before you begin 
browsing. Then identify a selection of 
booths that might offer especially use-
ful information.	
• Divvy up the work. If you are at-
tending the Expo with a colleague and 
you have a lot of booths to visit, split 
the booths up between the two of you, 
either by interest area or by section.
• Know when to browse. Take the 
tempo of the trade show. When exhibit 
traffic is light, make your high-priority business-oriented visits. You’ll be 
able to spend more time with exhibitors this way. When traffic is heavier, 
you can browse through the lower-priority booths more casually.
• Set goals. Decide what you want out of each exhibit even before you 
start making the rounds. Do you want help with a thorny service prob-
lem? Want to learn about a new line of products? Want to save money? 
Keep these goals in mind as you visit each booth. You might even want 
to develop a list of stock questions to ask each exhibitor you visit.
• Understand the goals of exhibitors. They vary. Some exhibitors want 
to foster an image or impart positioning statements. Others want to 
build prospect lists. Others want to gather qualified leads. You can often 
discern an exhibitor’s purpose with a quick glance or a brief conversation. 
Ask yourself: is the exhibitor’s goal compatible with yours?
• Stick to your agenda. Approach each booth with your agenda in mind. 
Stop, look around, introduce yourself, and then move directly to the busi-
ness at hand.
• Look for the quick message. When you approach a booth, look and 
listen for the “quick message” – the exhibitor’s key points. The signs, 
posters or demonstrations often display this message at a glance.
• Bring your specs. Bring along specifications for products you’ll need 
in the months and years ahead. Refer to them when talking to exhibitors 
and don’t hesitate to pass copies along to exhibitors who may help to fill 
your product needs later on.
• Ask for help. Pose questions and problems – perhaps from a ready-
made list to exhibitors. Specifically – ask for help with problems you’re 
having on the job. They frequently know what’s happening in your 

industry, and can offer valuable 
solutions and recommendations.
• Ask for high-value materials. 
What relevant brochures, maga-
zine reprints and case studies can 
exhibitors give you? If an exhibitor 
does not have what you are looking 
for, ask him to place your name on 
a follow-up call or mailing list.
• Ask about free seminars. Many 
exhibitors offer seminars or dem-
onstrations during the convention, 
or throughout the year. Ask for  
a schedule of events, and note  
topics, dates and times that are 
right for you.
• Learn about the competition. Chat with exhibitors about the competi-
tion. You might discover clues about their recent successes and problems.
• Let them sell you. When you visit a busy trade show booth, you often 
have the opportunity to see the various representatives of various firms in 
action – giving information, answering questions, attempting sales, man-
aging the booth – in short, juggling a myriad of details. It’s a great time 
to test the capabilities of the exhibitors, the quality of their products, and 
their ability to serve you.

• Kick the tires. Participate in demonstrations. Try your 
hand at surveys, exercises or evaluations offered by ex-
hibitors. Do you have a product or service suggestions for 
an exhibitor? Don’t hesitate to throw in your two cents 
before you leave.
• Offer advice. Have you used an exhibitor’s products in 
the past? If so, can you offer examples of effective and 
ineffective performance? Offer your insights. Exhibitors 
take these suggestions very seriously and often forward 
them to their home offices. 
• Become a customer. If you’re pretty sure you’re going to 
be doing business with an exhibitor, give them whatever 
information they need to begin a successful sales relation-
ship – right then and there. This information might 
include company background, credit references, products 

used now, quantity information and purchasing resources available.
• Evaluate. Make a handwritten note after you leave each exhibit.  
Jot down the key points you’ve learned, product problems you’ve  
encountered, or issues you’d like to raise in a return conversation  
with the exhibitor.
• Develop company contacts. Exhibitors often know the companies 
they represent inside and out. They may be able and willing to furnish 
you with the names and telephone extensions of key training, accounting 
and technical people in the company. If you’re conscientious in gathering 
this information, you can often leave the convention hall with a treasure 
trove of new contacts.
• Organize information. Carry a portfolio or bag with pockets so that 
you can sort and file printed materials as you receive it. If you indiscrimi-
nately dump everything handed to you in an oversized bag, chances are 
most of the material will be too heavy to carry and eventually end up in 
a junk pile.
• Talk to other visitors. You can often learn about their needs and prob-
lems, and pick up valuable tips from them. Better yet, you can build new 
professional acquaintances that make your job easier over time.
• Look for benefits. Yes you can get free promotional items and refresh-
ments in the convention hall. But look for benefits of lasting value such 
as technical literature.  Literature can influence your profitability and 
offer lasting value long after you return home.

Ron Castner, Chair of the 2015 Home & Product Expo, is a building and 
remodeling  professional his company, Castner Construction Company.

Ron Casnter
Expo Chairman
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NAHB NEWS

FHA Issues Mortages with PACE Loans
On July 19, the Federal 
Housing Administration 
(FHA) issued Mortgagee Let-
ter 2016-11 providing – for 
the first time – guidelines 
to allow FHA insurance of 
mortgages on properties with 
Property Assessed Clean En-
ergy (PACE) liens, if certain 
requirements are met. At the 
same time, the Department of Veterans 
Affairs (VA) issued similar guidance for its 
Loan Guaranty Program.

PACE programs provide home owners fi-
nancing to make energy-efficient improve-
ments to their homes. PACE programs 
are available in states that have adopted 
specific legislation allowing local govern-

ments to fund home energy improvements 
and structure repayment by assessments 
collected through homeowners’ property 
tax bills.  The liens generally travel with 
the property when the home is sold and 
subsequent homeowners continue to pay 
for the improvements in their tax assess-
ments.

The lack of FHA and VA guidance has 
been an impediment to greater use of 
PACE programs, as has the Federal Hous-
ing Finance Agency’s prohibition on the 
purchase by Fannie Mae and Freddie Mac 
of  mortgage loans on properties with 
PACE financing where the PACE obliga-
tion has a super-lien status ahead of the 
Fannie Mae- or Freddie Mac-guaranteed 
mortgage.
The new FHA and VA guidance is in-
tended to address mortgage underwriting 
and consumer disclosure issues as well as 
concerns that the tax lien priority and the 
continuation-beyond-property-transfer 
nature of the PACE obligation impair the 
first-mortgage lender’s ability to recover 
the outstanding loan obligation in the 
event of foreclosure.

FHA’s guidance states that the PACE as-
sessment cannot have a superior lien status 
ahead of the FHA-insured mortgage. 
However, the guidance will allow PACE 
loans to retain superior lien status for 
delinquent payments, although this status 
may be waived or relinquished.

NAHB policy supports using PACE pro-
grams to finance energy retrofits as long as 
the programs do not impair the housing 
finance system. NAHB is reviewing the 
PACE guidelines issued by FHA and VA 
and will work with these agencies and 
housing and finance industry groups to 
seek any needed program modifications.
For more information, contact Becky 
Froass at 800-368-5242 x8529. 

Courtesy of NAHBNow.com
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FEATURE STORY

Final Lead Paint 
Recertification Rule 
Wide of the Mark, 
NAHB Says
	 EPA needs to rethink its new require-
ments for remodelers and other contractors 
who need to renew their Lead-Safe Certifica-
tions under the Lead: Renovation, Repair and 
Painting Rule, according to comments NAHB 
sent the agency this week.
	 In its first draft, EPA had said its goal in recertifying 
experienced lead-safe remodelers was to simplify a potentially 
cumbersome and expensive process. Instead, the agency did a U-
turn and made it worse, NAHB comments said.
	 Requiring different tracks depending on how the 
remodeler chooses to take the training is too complicated and 
discouraging to certified renovators who now will need to con-
template taking time away from their businesses to do hands-on 
training, something that EPA said was not as important for 
contractors who already have five years under their belts.

	 It’s a situation that could have been avoided had the 
agency sought the public’s input, NAHB said. “Without notice, 
and with an immediately effective implementation date, NAHB 
has scrambled to try to assist its members in deciphering EPA’s 
intent,” the comments said.
	 NAHB has clarified for its members the recertifica-
tion process in a series of fact sheets and infographics that spell 
out the different paths remodelers may choose, depending on 
whether they think getting a longer period between recertifi-
cations is worth the extra time and expense of repeating the 
in-person training.
	 But frankly, EPA’s new rules are too complicated to 
begin with and should be rethought all together — even if there 
is little chance that the agency will take up the matter again.  
“NAHB calls on EPA to reconsider the recertification rule and 
remedy [its] substantive and procedural failings,” the NAHB 
comments said. Courtesy of NAHBNow.com

Federal Fines to 
Jump August 1st

It always pays to follow 
the law. But after Aug. 1, 
it’s going to be even more 
expensive not to.

NAHB already reported that penalties 
for non-compliance assessed by the Oc-
cupational Safety and Health Adminis-
tration are slated to rise next month for 
the first time in 25 years. But OSHA is 
not the only federal agency that plans to 
up its fines.

Last November, President Obama 
signed into law the Inflation Adjust-
ment Act to ensure federal agencies 
regularly update the monetary levels of 

civil penalties to keep pace with inflation. 
The act required these agencies to raise 
their penalties by Aug. 1 based on guid-
ance issued by the White House Office of 
Management and Budget, which looked at 
inflation rates and other factors affecting 
costs before advising the agencies.

The maximum amount civil penalties can 
increase is 150% of the prior amount – but 
moving forward, these agencies must make 
this adjustment annually and base it on the 
current Consumer Price Index.

That means builders need to pay even 
closer attention to how they’re follow-
ing the letter of the law. Here’s two more 
examples:

• The Environmental Protection Agen-
cy’s maximum civil penalty for violat-
ing the Clean Water Act’s stormwater 
permitting requirements will increase 
to a maximum of $51,570 per violation 
from a prior maximum civil penalty of 
$37,500 per violation – an increase of 
nearly 40%.

• Meanwhile, the Fish and Wildlife 
Service has set its maximum civil pen-
alty for violating the Endangered Spe-
cies Act’s “take” prohibition increases 
from $25,000 to $49,467 per violation: 
an increase of 98%.

Make sure to take advantage of the 
compliance materials NAHB main-
tains for its members on regulations 
as diverse as silica, lead paint and 
stormwater. For additional information, 
contact Tamra Spielvogel at 800-368-
5242 x8327. 

Courtesy of NAHBNow.com
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NAHB NEWS

Housing Starts Rise 4.8% in June
Nationwide housing starts rose 4.8% in June 
to a seasonally adjusted annual rate of 1.19 
million units, according to newly released 
data from HUD and the Commerce Depart-
ment. Overall permit issuance increased 1.5% to a seasonally 
adjusted annual rate of 1.15 million.

“This month’s uptick in production is an indicator that the hous-
ing market continues to move forward,” said NAHB Chairman 
Ed Brady. “At the same time, builders are adding inventory at a 
cautious pace as they face lot shortages and regulatory hurdles.”

“The June report is consis-
tent with our forecast for 
a gradual but consistent 
recovery of the housing 
market,” said NAHB Chief 
Economist Robert Dietz. 
“Single-family produc-
tion should continue to 
strengthen throughout the 
year, buoyed by job growth, 
new household formations 
and low mortgage interest 
rates.”

Single-family housing starts rose 4.4% to a seasonally adjusted 
annual rate of 778,000 units in June while multifamily production 
ticked up 5.4% to 411,000 units.

Regionally in June, combined single- and multifamily starts in-
creased in the Northeast and West, with respective gains of 46.3% 
and 17.4%. The Midwest registered a 5.2% loss and the South fell 
3.4%. However, single-family production rose in all four regions.

Both sectors posted permit gains. Single-family permits edged up 
1% to a rate of 738,000 while multifamily permits rose 2.5% to 
415,000.

Permit issuance increased 
9.4% in the Northeast and 
8.3% in the South. Mean-
while, the Midwest and 
West registered respective 
losses of 2.8% and 10.1%. 

Courtesy of NAHBNow.com

Our Association Works Because 
Our Association Works

The HBA along with FHBA sponsored  
Operation Rebuild: Building Florida Back 
Better Construction Fair in Escambia and 
Santa Rosa Counties to enable citizens the 
opportunity communicate with building officials, 
state officials, FEMA, and local contractors on important details 
involved with rebuilding after Hurricane Ivan. The HBA also 
donated $100,000 to Rebuild Northwest Florida to help people 
who cannot afford to repair their homes in the aftermath of  
Hurricane Ivan.
	 The HBA has prudently spent over $60,000, over the 
past two years, on legal and consulting fees to fight for issues that 
affect your business in Escambia and Santa Rosa Counties.
	 We engaged the Tallahassee-based accounting firm of 
Purvis Gray and Company to audit the Escambia County Build-
ing Inspections Fund to make certain that your building inspec-
tions fees are being spent in accordance with Florida law. The 
action caused the county to reimburse the Building Inspections 
Fund $1,847,068 over time.
	 The HBA is working to find an equitable solution for 

more densities for development in the MU-6 zoning district that 
is located in the central part of Escambia County. Without the 
zoning change, Escambia County will not have land available for 
the foreseeable future, thus putting many people out of business.
	 We succeeded in keeping proposed user fees down in 
Escambia County by forming a coalition with other allied  
industries such as the Associated General Contractors (AGC), 
American Institute of Architects (AIA), and the National As-
sociation of Industrial and Office Properties (NAIOP) to offer 
realistic fee increases, but the county must have better service for 
users of the system.
	 We worked with FHBA to pass a Construction Defect 
bill into law. The bill will ensure that home builders receive notice 
and have the opportunity to inspect and repair any alleged con-
struction defect before the home buyer can take legal action and 
sue a builder.
	 We saved members thousands of dollars by supporting 
the adoption of the International Building Code, modified with 
Florida-specific amendments, as the basis for the Florida Build-
ing Code. rida-specific amendments, as the basis for the Florida 
Building Code. 
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2016 
Home & Product Expo

Presented By:
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Bring a 
friend to 
our next 
meeting!

MEMBERSHIP NEWS

Architectural Concepts International LLC
33 SW 12th Way, Boca Raton, FL 33486

Specializing in Car Wash Designs

Licenses: NCARB, Florida
AR-0007424, ID-0003692, CGC-008183

561.613.2488
www.car-wash-architect.com | www.paintconceptsplus.com

For future  

upcoming 

events, please 

call the HBA 

office at 

850.476.0318 

Welcome New Members
Builders
Gary H. Brown Custom Homes, Inc.
Gary H. Brown
1252 Browns Circle
Gulf Breeze, FL 32563
PH: (850) 712-4748
Spike: John Hattaway

Associates
Extreme Pumping and Septic, LLC
Joseph F. Nelson, Jr.
1300 E. Olive Rd.
Pensacola, FL 32514
p (850) 999-7800
Spike: Blaine Flynn

Pensacola Glass Company
Woody Watters
3901 N. Palafox St
Pensacola, FL 32505
p (850) 433-8348
f (850) 435-9029
Spike: Jon Pruitt

1. They support the industry at 
the local, state and national 
levels.

2. They volunteer time, talent 
and treasure to help the asso-
ciation accomplish its goals.

3. They recruit their  
colleagues and business  
contacts to become members.

4. They serve on committees 
and councils gaining valuable 
networking opportunity while 
helping to advance the  
association’s mission.

5. By doing so, you increase 
the value proposition for all 
membership in our HBA.

TOP 10 REASONS TO DO BUSINESS 
WITH AN ACTIVE ASSOCIATE MEMBER

6. They are strong supporters of 
local and state PACs and BUILD-
PAC.

7. They are a major source of 
non-dues revenue through  
sponsorships, advertising, etc.

8. As industry partners, they are 
a valuable resource for business 
and management tips.

9. They are heavily invested in 
your business success:  
You win, they win!

10. Why wouldn’t you do business 
with a member?

Thank You 
For Renewing
Builders
Arthur Rutenberg Homes
Gulf Coast Construction of NWFL, Inc.
Joe-Brad Construction, Inc.
John Williams Construction, Inc.
Panhandle Homes, Inc
Southland Builders, Inc.

Associates
Air Design Systems, Inc.
Bobcat of Pensacola
Boutwell’s Air Masters, Inc.
CORT
Fireplace Concepts, Inc.
Majors Home Improvement, LLC
Mathes Electric Supply Co. Inc.
Mathes Lighting & Lamp
McDonald, Fleming, Moorhead
McElhany Electric Co., Inc.
Pensacola Bay Realty
Sears Commercial Sales
Seville Power Equipment, Inc.
Southern Site & Utility Design, Inc.
Synovus Mortgage Corp
Trustmark National Bank
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Advertiser’s Index
Green Spike		  50 Credits
Ron Tuttle		  96.5 

Ricky Wiggins		  96

David Holcomb		  85.5 

Doug Sprague		  84.5

John Harold		  76

Kenneth Ellzey, Sr.	 66

Bob Price, Jr.		  55.5

Newman Rodgers IV	 53

Life Spike		  25 Credits
Russ Parris		  49 

Thomas Westerheim	 49

West Calhoun		  48.5

Wilma Shortall		  48

Darrell Gooden		  43

Eddie Zarahn		  41.5

John Hattaway		  33

Garrett Walton		  31

Doug Whitfield		  26.5

Blue Spike 		  6 Credits
Bill Daniel		  24

Keith Swilley		  20.5

Towana Henry		  20.5

Luke Shows		  20

Steve Moorhead		  16.5

Brent Woody		  15.5

Doug Herrick		  13

Larry Hunter		  13

Dean Williams		  10.5

Bernie Mostoller		  10.5

Doug Henry		  10.5

Kim Cheney		  9

In construction, a spike is a steel object 
that is essential to making a building 
strong.  As in construction, the HBA 
of West Florida sees a Spike as some-
one that works to keep our association 
strong.  Spikes work on the recruitment 
and retention of members in addition to 
keeping members active with the associa-
tion.  Anyone is eligible for Spike status.  
On Spike credit is awarded for each new 
member recruited and an additional credit 
is awarded for that new member’s renewal 
on or before their anniversary date.  If you 
help to retain a member, you are eligible to 
receive a half point for each member.  

Spike Club Levels
Spike Candidate		  1-5 credits
Blue Spike		  6-24
Life Spike		  25-49
Green Spike		  50-99
Red Spike		  100-149
Royal Spike		  150-249
Super Spike		  250-499
Statesman Spike		  500-999
Grand Spike		  1000-1499
All-Time Big Spike	 1500+

Spike Club Members and their credits 
as of 05/31/16.
Statesman Spike	 500 Credits
Harold Logan		  511.5

Super Spike		  250 Credits
Rod Hurston		  412

Jack McCombs		  289.5

Royal Spike		  150 Credits
Ron Anderson		  201.5

Rick Sprague		  199 

Edwin Henry		  197.5

Bob Boccanfuso		  162

Red Spike		  100 Credits
William “Billy” Moore	 149 

Charlie Rotenberry	 151.5

Lee Magaha		  127.5

Oliver Gore		  111.5

Please Support  
Our Advertisers!

INSURANCE & BONDING SOLUTIONS SINCE 1911

Rod Hurston, AAI
Vice President

(850) 444-7613 PHONE
(850) 438-4678 FAX
(850) 982-7300 MOBILE
rhurston@fbbins.com

1701 W. Garden Street • P.O. Box 711, Zip 32591 • Pensacola, FL 32502

Architectural Concepts International, LLC	   21
561-613-2488
jrd@paintconceptsplus.com
www.paintconceptsplus.com

Bonded Builders 			   11
www.bondedbuilders.com
wenzeldo@att.net	
866.440.7271

Fisher Brown Insurance 		    22
o 850.444.7613
c 850.982.7300
Rod Hurston, AAI
rhurston@fbbins.com

Florida Home Builders Insurance 	   8
888.513.1222
www.fhbi.com

Gulf Power 		       Back Cover
877.655.4001
850.429.2761
www.GulfPower.com

Norbord 				      23
www.norbord.com/na

Pensacola Energy 			       2
850.436.5050			 
www.espnaturalgas.com		

REW Building Materials, Inc.		    11
o 850.471.6291 
c 850.259.7756 
www.rewmaterials.com
bbatting@rewmaterials.com

RKN Publishing & Marketing 		    15
561.843.5857
rknichent@aol.com
www.rknicholson.com

Tubs &  More 			   7
www.dougstubs.com
800.991.2284
954.423.2250

warren wight - graphic designer 		    15
407.920.1478
www.warrenworld.com

If you would  
like to join the 

Spike Club  
or Desire  

Additional  
Information, 
please contact  
Vicki Pelletier 

(850) 476-0318
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