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Impact Fees Renewal Rears fts Rl Ll
Ugly Head in SantaRosaCounty  [lkeaasacs

Santa Rosa County Commissioners are evaluating whether
to reinstate impact fees on new residential and commercial

construction. The Commissioners have been very fair to the housing industry,
especially during the downturn. They are well meaning, but they need to find a
better solution than taxing the one industry that is providing jobs in a delicate
housing market.

Impact fees are additional taxes on new construction that is passed on to the
consumer. In an effort to make the "other guy" pay for all the needs and wants
of our communities, impact fees have been imposed for everything from schools
and roads to art museums and helicopters across Florida. These new taxes add
thousands of dollars more to the cost of a new home.

Some say that "growth does not pay its fair share," that these taxes are simply
paying for the impact new homes have on the
community. Blindly, these folks would also
have the public believe that impact fees will
solve all of their "wants."

Inherent in the cost of a new home is the cost Edwin Henry, of Henry

of the road it is built on, the property tax that Company Homes, address-
has been paid on the home site, the sales tax
paid for the material to build the home, the
fees and taxes to build and buy the home, and
ultimately the property tax and millage fee the housing industry is
charged on that home forever more. important to the area’s

es that Santa Rosa County
Commission telling them

Unfortunately, each time an impact fee is SRR O T U D

either imposed or increased, local govern- an additional burden on
ments effectively squeeze out hundreds of homebuyers.

people from qualifying for a home. The "other
guy" quickly becomes you, your children or
your grandchildren. Now is the time for you

to contact the Santa Rosa County Commis-
sioners and let them know that solutions to
challenges of the past will not be found in one
solution.

It's everyone's responsibility to provide for parks, schools, roads and law enforce-
ment. There's simply no free lunch. Perhaps that means broadening the tax base
to help ensure each resident pays his fair share — not just new home buyers.

FOR FUTURE
UPCOMING EVENTS,
PLEASE CALL THE
HBA OFFICE AT
850.476.0318
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COVER STORY

Nearly Half of Young
Millennials Boomerang

By JosH MILLER, NAHB EYE oN THE ECcoNOMY

Recent analysis of a survey of a segment of
millennials, those born between 1980 and
1984, found that 90% moved out of their par-

ents’ household by age 27. 0f those moving out, how-

ever, over 50% returned. This return is sometimes referred as
“Boomeranging,” moving out of a parental home and back.
This experience has implications for household formation
that are at this point unknown but worth exploring.

BLS research by Judith Dey and Charles Pierret takes a step
in furthering our understanding of boomerang households.
The authors use data from the National Longitudinal Study
of Youth 1997 (NLSY97) to examine differences in the return
to the parental home by gender, educational attainment, and
parental household income. The NLSY97 is a panel survey

of a nationally representative sample of nearly 9,000 youths.
The youth were surveyed on an annual basis from 1997
through young adulthood.

The analysis of Dey and Pierret reveals that the share of
women returning to the parental home (50.9%) is slightly
higher than the share of men returning to the parental home
(47.7%). There are, however, two important considerations.
The first is that men are less likely to leave the parental
home in the first place. For men, 12% never left the parental
home, whereas 7.6% of women never left the parental home.
Secondly, although women are more likely to boomerang,
they are also more likely to leave again.

Another interesting result from the research is that nearly
one in four men born between 1980 and 1984 lived at the
parental home at age 27. For women, the share of women
born between 1980 and 1984 living at the parental home at
age 27 was lower at 18.9%. One plausible explanation for the
observed differences by gender is the persistent difference
in age at first marriage by gender. Marriage is often a critical
component of household formation and leaving the parental
home. The median age at first marriage has increased steadi-
ly for men and women since the 1960s, however, the median
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age at first marriage for men is about 2 years older than the
median age at first marriage for women.

In terms of leaving the parental home and educational attain-

ment, the study reveals differences but no clear relationship.
Instead, those born between 1980 and 1984 with a Bachelor’s
or higher had the highest share returning to the parental
home at 55.5%. This was largely driven by the large share
(45.7%) with Bachelor’s or higher that leave the parental
home, return, and leave again. An example of this could be

a millennial graduating and
living at home for a short

COVER STORY

largely driven by the large
share (42.9%) that leave the
parental home, return, and
leave again. Those in the
second lowest quartile of
parental household income
had the lowest share return-
ing to the parental home at
44.7%. The bottom half of the
income distribution, however,
had a higher share that never
left parental home in the first
place.

Although this age group is de-
laying household formation,
millennials represent a key
demographic for the housing
market. Several attitudinal
surveys show that the desire
to own a home remains strong
for millennials despite com-
ing of age during the Great
Recession. Understanding the
make-up of those that return
home could shed light on the
timing of the release of this
pent-up demand for housing.

If anything, the study by Dey and Pierret show that many
who return to the parental home leave again. Those leav-

ing again tend to be educated and from the highest income
distribution. Thus the data may indicate that while these in-
dividuals delay in terms of achieving typical life milestones,
the combination of resources and education, plus typical
housing preferences, suggest growing housing demand in the
years ahead.

period of time while looking
for employment and leaving
again.

Those in born between 1980
and 1984 with a high school
degree had the lowest share
returning to the parental
home at 42.1%. This group
also had the highest share
that left the parental home
and never returned (44.7%).

In terms of returning to the
parental home and parental
household income, the study
reveals differences and a
positive association between
the two. Those parents in
the top half of the income
distribution experienced a
higher occurrence of boo-
merang children than those
in the bottom half. Those in
the highest quartile had the
highest share returning home
at 54.4%. Again, this was
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FEATURE STORY

From Pioneering

NASCAR

Winning Roots to
Building
Fences,
The Rollins

Family’s Proud
Family Tradition

Strong

By AMANDA GEROW

Amanda Gerow, a junior at the University of
West Florida, is currently majoring in Jour-
nalism and minoring in Political Science. A
Pensacola native, Amanda is working to build
her professional career within the area.

“We deal with each
customer on an
individual basis ...
they look to us to tell
them what’s the best.”

MONTE ROLLINS
Home Builders Association of West Florida | March 2015
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Running a
business means early
morning openings;
late nights of paper-
work, and countless
hours spent working
towards a brighter
and more fortunate

future. For Monty and
Tommy Rollins, this holds es-
pecially true. After over fifty
years of operation, A-1 Hur-
ricane Fence still holds strong
to being the best at what they
do while always keeping fam-
ily in focus.

Lloyd George Rollins,
known to many as Shorty,
began A-1 Hurricane Fence

after making his mark in the
racing industry. He won the
very first Inaugural Qualifier
held at the Daytona Speed-
way, as well as the first stock-
car race. Shorty was the first
NASCAR Rookie of the Year in 1958.

Shorty and his family were
originally from Texas, but after his
racing days ended, they moved their
lives to Pensacola. A friend of Shorty’s
worked for a fencing business in Texas,
and he helped lead the Rollins family
to the fencing industry.

After living a life of travel and
racing, it was time to find a new outlet
to provide for his family. In 1959, Shorty
opened A-1 Hurricane Fence on Pottery
Plant Road, which is now Fairfield.

Today, the company has grown
from its’ original standings and is now
located on Massachusetts Avenue. With
experienced installation crews and over
200,000 fences installed in the area, it
is not hard to see that greatness has
grown from humble beginnings.
Brothers Monty and Tommy Rollins
took over the business after the pass-
ing of their father. When asked what
really drives them to keep going, Monty
said, “It’s about making a living, but
just it being my dad’s business makes it
special.”

Services include everything
from commercial chain link to decora-
tive aluminum. The family owned and
operated business prides itself on being
the best. The quality crews that work
for the company are well trained, and in
turn work hard to make sure that each
job receives quality installations.

“Make sure to deal with a
reputable contractor,” Monty said when
speaking of advice for the general
public. A-1 Hurricane Fence insures

From left, Tommy and Monte Rollins, of A-1 Hurricane
Fence, continue the family tradition of building over
200,000 quality fences.

client property during construction
and all employees are bonded. This
means they have the certificates for
workers’ compensation that will keep
homeowners safe should any issues
arrive. Ultimately, the brothers agree
that homeowners should always know
whom they are dealing with before
business begins.

A-1 Hurricane Fence knows
it’s business and is public. They still
play by the old school rules where they
always try to do what they say and
help the customer.

“You’re not a number when
you come here,” Monty said, “We deal
with each customer on an individual
basis...they look to us to tell them
what’s the best.”

A-1 Hurricane Fence is a trust-
ed source when it comes to the area.
They do the work for multiple repu-
table businesses. By being a reputable
business, they have figured out the
dependable cliental in the area.

The business holds its custom-
ers in high regard. They are straight-
forward from the beginning and
expect that from all clients. Clients
go through a qualifying process in the
beginning. However, Monty sticks to
the saying that “most people are good
people.”

After over fifty years in busi-
ness, it’s obvious that A-1 Hurricane
Fence and the family behind it let the
work speak for itself. Family and the
drive for a better future started the
business, and family and the same
drive keep it going today.




HBA SPRING GOLF CLASSIC

Thursday, March 26th at Marcus Pointe Golf Club
12:00 p.m. Registration
1:00 p.m. Tee-Off

Prizes, Contests, Great Food and Fun

The HBA’s Golf Committee, led by David Redmond of Supreme Lending, is working

| hard to bring you a fantastic golf tournament at Marcus Pointe Golf Club. Be on

the lookout for your opportunity to register or sponsor this event, with a mailing
and email from the HBA, in the near future.

Above: HBA Golf Committee from right, Alex D’Amico of All Risk Insurance; Chair David Redmond of Supreme
Lending; HBA’s Vicki Pelletier; Gus Uebelsteadt of Sherwin Williams; Wayne Blalock of United Lighting; Rosa
Roberts of University Lending Group; Carmen Handrahan of Beach Community Mortgage; Larry Pursell of Hancock
Bank and Carlin Bennett of ProBuild.

NEW RESTROOM PROJECT AT
THE HOME BUILDERS ASSOCIATION

Their generous

contributions
have made this

Restroom
Renovation
possible
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HBA NEWS

The Luck of the Irish
March Membership
Networking Meeting

Thursday, March 12, 2015
Ferguson Enterprises
8813 Grow Road, Pensacola, FL 32514

5:30 pm. - 7:00 p.m.

Great Food, Fun and Door Prizes

H.r!ﬂ' -Wes

}.

Emerald Coast Real Estate Photography

Kick Off Event:
Thursday, May 7th at 5:30 p.m.
Sanders Beach Community Center

Parade of Homes begins:
May 9 - 17, 2015

Central Site: Huntington Creek located
on Mobil Hwy, just East of Beulah Road
www.HuntingtonCreek.com

|"‘"°"""g

Gy

Custom Homes

850-944-6805

www.ClassicHomesofPensacolaLLC.com

American Dream Home Builde
Classic Homes of Pensaco

April 2015

RKNICHOLSON.COM
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HBA NEWS

HBA February Membership
Meeting Highlights

Pensacola Energy hosted a fantastic membership net-

working meeting at its meeting room where Culinary Productions pre-
pared magnificent food. Special thanks to Don Suarez and Jill Grove and
the team from Pensacola Energy for your spectacular work on this event.
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Folkers Window Company RuRBir

In 1972 Folkers Window Company began serving the Gulf
Coast with the installation of replacement windows. Over the years
our product line has grown to include a wide variety of exterior home
improvements including hurricane shutters, exterior doors and patio
enclosures. Qur commitment to our customers and community con-
tinues to grow as well. We offer quality home improvement products
and services with guaranteed installation and service after the sale.
Let us show you why we are “The Folks You Can Trust.”

The owners of Folkers Window Company consist of three
armed services veterans, including a retired Army and Iraq War
combat soldier, a Marine combat veteran and a US Navy sailor. The
training, discipline and attention to detail gained from the Armed
Forces is applied to the business, further supporting the objective of
offering the highest quality craftsmanship and customer service.

Our mission is to provide our customers and neighbors with
superior levels of customer satisfaction through project excellence.
In addition, we strive to ensure that our team members are treated

with respect and provided a safe work environment. Lastly, the com-
pany and its team members are in a unique position to act as good
corporate citizens.

We are proud to be licensed professionals in the states, coun-
ties and cities we serve. Before we begin work on a project, we make
sure that all building permits and occupational license requirements
have been met. We are bonded and insured. If you are considering
a remodeling project, make sure you’re working with a properly li-
censed and insured contractor like Folkers. Folkers provides services
to the Gulf Coast Area Counties including Mobile, Baldwin, Escam-
bia, Santa Rosa, Okaloosa, Walton, Bay, Washington counties and
more.

The Folkers team is interested in being involved in the
communities we serve and enhancing the name of the contracting Folkers Window Company
industry in the markets we serve. 5030 Commerce Park Circle
My personal interest consist of spending time with my two Pensacola. FL 32505
teenaged children, fishing, camping and most other outdoor activities. 850- 47’7_1772

Jennifer Hubbell

Keller Williams

We are a full service Real Estate Company. Created as a
grand experiment, Keller Williams operates on the premise that if
the company focuses all its resources on building its agents’ busi-
nesses, the agents in turn will build the company beyond all expec-
tations. With that philosophy, we are reshaping the global industry
landscape. Today, more than 110,000 associates and nearly 700
market centers across the globe are affiliated with Keller Williams.

Our perspective is that real estate is a local business driven
by individual associates and their presence within their communi-

ties. It’s a perspective that stems from our deep conviction that the
agent, not the company, is the brand that matters most. Our primary
role is to help agents grow their own businesses — beyond simply
selling real estate. That’s why we stand behind our agents, not in
front of them.

There’s a reason why Entrepreneur magazine recently
ranked Keller Williams as the No. 1 real estate franchise, and why
we were the only major real estate franchise company to report an

Keller Williams Realty Gulf Coast increase in both the number of associates and the number of closed
800 Langley Ave, Pensacola, FL 32504 transactions for both the 2011 REAL Trends 500 and the RISMedia
850-471-5000 Power Broker Reports.
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NEW MEMBER PROFILES

Italiano Insurance Shelia Billingham

Italiano insurance is a full service insurance agency which has
been in business for more than 50 years specializing in commercial
insurance. We offered general liability, workers comp, commercial auto,
and builders risk policy to contractors. Italiano Insurance was estab-
lished in 1960 by Nelson A. Italiano and has grown into a thriving, full
service agency.

Italiano Insurance boasts a staff of 31 insurance profession-
als with a combined total of 550 years of experience in the insurance
industry. The Italiano team is dedicated to providing the individual
attention that every client deserves.

Should you need information in connection with any type of
insurance coverage, please do not hesitate to call us. I am prepared
to provide you with a no-cost, no-obligation review and comparison of
your insurance. Restaurants, Country Clubs, Resorts and waterfront
properties are just a few of our specialties.

Our mission at Italiano Insurance Services is committed to the
expansion of its client base through family-style, personalized service, a
highly trained and motivated staff, and the newest technology advances
available. Italiano Insurance Services is expanding its risk management
to select markets and will become one of the most efficient and profit-
able insurance agencies on the Gulf Coast.

I have been a member of the Home Builders Association for
over 10 years. It’s a great way to meet people, make friends and it helps
build strong business relationships.

Some of my favorite things to do here on the coast are going to Italiano Insurance Services

the beach, boating, diving, snorkeling and spending time with family office 850-733-9715
and friends. cell 850-501-7983

Buddy Godwin Simply Blinds

At Simply Blinds we specialize in custom window treatments for
homes and commercial locations. We carry the latest products available
such as Solar Shades, Shutters, and “Green Products”. We are locally
owned and operated. Our Sales team has over 25 years of combined expe-
rience. We also have a large, beautiful showroom so our clients can view
the latest products available to them. Our dedicated team proudly ser-
vices Northwest Florida and Southeast Alabama with sheers, shadings,
and shutters. Receive personal attention paired with friendly service.

Add value to your home or business with designer window treat-
ments. Receive high-quality blinds that are both practical and stylish.
Find the perfect colors that match your decor. Help reduce your utility
bills with energy efficient shades. Control your light, privacy, and sound
absorption with ease thanks to our high-tech designs.

Simply Blinds believes in community involvement, fellowship
with contacts in the construction industry and because of that we look
forward to forming great relationships with our fellow HBA members.

When I’m not involved in my business, I enjoy getting out and

Simply Blinds, Inc. doing some fishing, enjoying some sports activities and breaking away to
6231 West “W? Street do some camping.
Pensacola, FL 32505

850-465-0036
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NEW MEMBER PROFILES

C I car T itl C Stephen Moorhead

Clear Title is locally owned and operated, we provide closing
services for both residential and commercial properties. We have
locations in Santa Rosa and Escambia counties. Together our team
has over 147 years of experience4. The McDonald Fleming Moorhead
firm has Clear Title of Northwest Florida, LLC, to handle residential
closings. This gives clients and customers the best of both worlds: the
speed and efficiency of a title insurance agency and the expertise of
a Board Certified Real Estate Attorney. Title insurance protects your
property and investment so it is essential to work with a title insur-
ance company you trust.

Our team understands the importance of having closing
documents done accurately and in a timely manner. We have years of
experience with closings, and we strive to make sure your real estate
transaction goes smoothly.

When I’'m away from the office I enjoy spending time with
my family, hunting, fishing and Auburn Football.

Clear Title of Northwest Florida, LL.C
Pace, FL Office | 4636 Summerdale Blvd. | Pace, FL 32571
850- 994-3838

Pensacola Office
2115 W. Nine Mile Rd., Ste. 15 | Pensacola, FL 32534
850-202-8518

Angela Lane Gulf Winds FCU

Gulf Winds Federal Credit Union, formerly Chemstrand
Employees Credit Union and Monsanto Employees Credit Union,
was organized April 9, 1954. The Credit Union is directed by a vol-
unteer Board of Directors presently composed of thirteen members.
The Board of Directors, elected by the general membership, ap-
points a Supervisory Committee of four individuals who watch over
the financial soundness of the Credit Union. The Board also hires a
management team, composed of the President/CEO and others, who
manage the daily activities of the Credit Union.

Gulf Winds is a full-service financial institution with a

vision, mission, and commitment to member service. Our pledge

to you is “Service That Soars Above”, which you will experience
through friendly, reliable service with a smile at Gulf Winds. Our
community charter allows persons who live, work, or worship in Es-
cambia or Santa Rosa. Founded on the philosophy of people helping
people.

In my spare time I enjoy family time, biking and hiking at
UWEF, getting in some baking and cooking time are all activities I
have a passion for.

Gulf Winds Federal Credit Union
200 E. Nine Mile Rd.,
Pensacola, FL 32534
850-479-9601 Ext. 472
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SENATOR SEEKS TO ELIMINATIE
BURDENSOMIE DRI PROGRAM

CONTRIBUTED BY: SENATOR WILTON SIMPSON

As history has so of-
ten shown, government pro-
grams, once created, can be
very difficult to terminate no
matter how costly, ineffective

or duplicative they may be.
The Development of Regional Impact
(DRI) program, originally enacted as an
interim growth management measure
intended to be replaced by comprehen-
sive planning and permitting programs,
is one such program. The DRI program
has tenaciously clung to life despite
repeated attempts to eliminate it, never
mind that those intended successor
programs were enacted long ago. Since
1980, five blue ribbon commissions have
examined Florida’s growth management
scheme and each commission issued an
increasingly strong recommendation
that the DRI program be scaled back,
culminating in the Growth Management
Study Commission’s (2001) opinion that
the program should be completely re-
pealed and replaced. Let’s examine the
comprehensive planning program and
the DRI program and see why.

Almost thirty years ago, the
Florida Legislature passed the land-
mark Growth Management Act of 1985
that required every city and county to
create a “blueprint,” or comprehensive
plan, for growth. This plan maps out
future roads, neighborhoods, parks,
schools, commercial and industrial
centers and water and sewer facilities.
New development must either conform
to the existing comprehensive plan or
seek an amendment to the plan. State
law requires three public hearings to
be held during the comprehensive plan
amendment process (one before the
local planning board and two before
the city or county commission) and
provides two opportunities for state
agencies, regional planning councils
and neighboring local governments to
review the proposed plan amendment
and voice any concerns, including con-
cerns about extra-jurisdictional impacts
and impacts on significant regional
resources or facilities.

The DRI program creates
another layer of bureaucracy on top
of the comprehensive planning pro-
gram to look at the exact same issues.
However, the DRI program is controlled
by a regional planning council rather
than the permitting local government,
moves at a much slower pace and only

results in an advisory recommendation
- a recommendation that the host local
government has legal authority to com-
pletely ignore. The DRI program selects
projects for this additional review by
coupling very specific (and arbitrary)
statutory and administrative thresholds
with an ever-expanding list of statutory
exemptions. For example, under current
law 243, cities and eight large counties
are exempted from the DRI process.
Contrary to the conventional wisdom,
the DRI program may actually worsen
environmental problems. Developers,
anxious to avoid bureaucratic red tape
and costly delays, plan their proj-
ects to slide just under the statutory
thresholds, leading to a proliferation of
smaller, uncoordinated developments
spread over a larger area rather than
one dense development that would
encourage internal vehicle trip cap-
ture. Furthermore, some of the project
types targeted by the DRI program are
exactly those projects best able to com-
bat urban sprawl, including mixed-use,
transit-oriented developments.
Defenders of the DRI program
claim that it provides the only venue for
neighboring jurisdictions to raise their
concerns about extra-jurisdictional
impacts. But that is not true. As dis-
cussed above, the comprehensive plan
amendment process provides opportu-
nities for adjoining local governments,
the regional planning council and
state agencies to raise their concerns
to both the host local government and
later to the state land planning agency.
In addition, current law, outside and
unaffected by the DRI statute, requires
every local government to have adopted
an Intergovernmental Coordination
Element (ICE) into its comprehensive
plan. Through their adopted ICE, local
governments are required to consider
the effects of development that they
permit “upon the development of ad-
jacent municipalities, the county, and
adjacent counties.” The ICE is required
to provide procedures for identifying
and implementing joint planning areas
and provide for a dispute resolution
process for bringing intergovernmental
disputes to closure in a timely manner.
Importantly, the ICE also mandates
that local governments formalize inter
local agreements with each other. These
agreements are designed to lay out how
the local governments will mutually ad-
dress the extra-jurisdictional impacts of
development.

FEATURE STORY

Senator Wilton Simpson

Finally, transferring the review
of comprehensive plan amendments
related to DRI-sized projects from the
Expedited State Review Process to the
State Coordinated Review Process pro-
vides for a more lengthy and thorough
review period. It requires the state
land planning agency to coordinate the
various agency reviews and comments
and to issue a formal written report to
the host local government. This is the
same process that other comprehensive
plan amendments related to large scale
developments (such as sector plans
and rural land stewardship areas) are
required to undergo, and provides a
more appropriate level of review for
DRI-sized projects.

In sum, my proposal promotes
anti-sprawl development, maintains en-
vironmental safeguards, and eliminates
duplicative bureaucratic reviews by
eliminating the DRI program and trans-
ferring review of DRI-sized projects to
the more comprehensive State Coordi-
nated Review Process. Eliminating the
DRI review process will avoid costly
delays and remove regulatory barriers
that discourage projects most likely to
apply smart growth policies. Under cur-
rent law, DRI-sized projects must first
undergo the DRI review process, then
the comprehensive plan amendment
process and finally the permitting pro-
cess. Growth is going to occur in Florid,
and the Legislature is committed to
ensuring a system exists to promote
growth in a rational and well-designed
manner which protects the environ-
ment. I hope the other members of the
Legislature and the Governor support
me in eliminating this unnecessary and
burdensome program.
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COUNCIL NEWS

L From left Green Building Council
Chair Jeff Hatch of Gulf Power,
welcomed the team from Doodle-
buggers Service Network includ-
ing owners Tom and Tonia LaMon-
tagne and customer representative
Will Clause. Tom gave an informa-
tive presentation on Mold inspec-
tions and mold testing to identify-
ing indoor mold problems. Tom is
a Florida licensed Mold Assessor
# MRSA1710, a Florida licensed
Mold Remediator # MRSR1042,

a NADCA (National Air Duct
Cleaners Association) Air Sys-
tems Cleaning Specialist (ASCS),
Certified Indoor Environmental
Consultant (CIEC) # 0703110, a
Certified Mold Remediator Super-
visor (CMRS) #0703102 through
the ACAC (American Council for
Accredited Certification) and a
Certified Building Science Ther-
mographer (26506).

Kick Off Event:
Thursday, May 7th at 5:30 p.m.
Sanders Beach Community Center

Parade of Homes begins:
May 9 - 17, 2015

Central Site: Huntington Creek located
on Mobil Hwy, just East of Beulah Road
www.HuntingtonCreek.com

American Dream Home Builder:
Photo by Emerald Coast Real Estate Photography Classic Homes of Pensacola

APRIL 2015

RKNICHOLSON.COM
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WELCOME NEW MEMBERS

Builder & Developer Members

HandyGuyz, LLC
Timothy Jason Norris
7304 Saint John’s Circle
Milton, FL 32583
(850)-304-6004

Heseman Builders Group, Inc
Eric Heseman

1213 E. Cervantes St.
Pensacola, FL 32501
(850)-529-8950

Associate Members

David W. Fitzpatrick PE, PA
David Fitzpatrick

10250 North Palafox Street
Pensacola, FL 32534
850-476-8677

Doodlebuggers Service Network
Tom and Tonia LaMontagne

7555 Hwy 98 W. Ste. B
Pensacola, FL 32506
(850)-477-1151

Gulf Winds Federal Credit Union
Angela A. Lane

400 West Garden Street

Pensacola, FL 32502
(850)-479-9601 ext. 472

KJM Land Planning
Kenneth Monie

2828 Venetian Ct.
Gulf Breeze, FL 32563

Keller Williams Realty Gulf Coast
Jennifer Hubbell

800 Langley Ave.

Pensacola, FL 32504

850-471-5000

Italiano Insurance, Inc.
Shelia Billingham

1788 Brantley Dr.

Gulf Breeze, FL 32563
(850)-733-9715

Sandy Sansing

David Dilauro

6200 N. Pensacola Boulevard
Pensacola, FL 32504
850-476-2480

Wayne’s Family Diner
Sherry Gallagher

100 Hoblolly Lane
Pensacola, FL 32526
(850)-944-5354

THANKS FOR RENEWING!

Builder & Developer Members
Bob Price Jr. Builder Group

Charter Development Group

Hemmer Consulting Inc

JBL Properties Ltd.

Newman Rodgers Construction, Inc.
Mitchell Homes

Omega Construction and Design Inc
Paragon Custom Homes / Celebrity Homes
Timberland Contractors

Residential Renovation Co., Inc.

Southern Building Specialties, Inc.

Wible & Wible, Inc.

Associate Members

Berney Office Solutions

Builders Specialties Supply, Inc.
Coastal ICF Concrete Wall Systems
Fairway Independent Mortgage
FoamSeal Insulation Systems, Inc.
Home Mortgage of America, Inc.
Lee’s Glass and Window Works, LLC
PaintMart

Pensacola Energy

ProSource of Pensacola

Ruben Surveying & Mapping

* % Y %
GET INVOLVED

IN HBA

CouNcCILS

—— AND
COMMITTEES!

P G s G A A ¢

MEMBERSHIP NEWS

If you do
business with
previous
members, please
give them
a call and
reinforce

the value of
membership as
well as the
importance of
Members Doing
Business with
Members.

ZRIHBA

Home Builders Association of West Florida

April

2015

RKNICHOLSON.COM
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In construction, a spike is a steel object that is
essential to making a building strong. As in
construction, the HBA of West Florida sees a
Spike as someone that works to keep our as-
sociation strong. Spikes work on the recruit-
ment and retention of members in addition

to keeping members active with the associa-
tion. Anyone is eligible for Spike status. On
Spike credit is awarded for each new member
recruited and an additional credit is awarded
for that new member’s renewal on or before
their anniversary date. If you help to retain a
member, you are eligible to receive a half point
for each member.

Spike Club Levels

Spike Candidate 1-5 credits
Blue Spike 6-24

Life Spike 25-49
Green Spike 50-99

Red Spike 100-149
Royal Spike 150-249
Super Spike 250-499
Statesman Spike 500-999
Grand Spike 1000-1499

All-Time Big Spike 1500+

Spike Club Members and their credits
as of 12/31/2014

Statesman Spike 500 Credits
Harold Logan 507

Super Spike 250 Credits
Rod Hurston 408

Jack McCombs 284.5
Royal Spike 150 Credits
Ron Anderson 200.5
Edwin Henry 196

Rick Sprague 194

Bob Boccanfuso 161

Red Spike 100 Credits
William “Billy” Moore 134

Collier Merrill 129

Lee Magaha 127

Don Suarez 117

Oliver Gore 111.5

22  Home Builders Association of West Florida | March 2015

Green Spike
Ricky Wiggins
Ron Tuttle

Doug Sprague
David Holcomb
John Harold
Kenneth Ellzey, Sr.
Wayne Underwood
Millie Carpenter
Chris Pate

Kevin L. Ward
Bob Price, Jr.

Life Spike

West Calhoun
Thomas Westerheim
Wilma Shortall
Newman Rodgers IV
Russ Parris

Eddie Zarahn
Darrell Gooden

John Hattaway
Garrett Walton

Blue Spike
Doug Whitfield
James Dillaha
Bill Daniel

Keith Swilley

Ed Wonders
Steve Moorehead
Luke Shows
Todd Stafford
Brent Woody
Doug Herrick
Dean Williams
Towana (Rudd) Henry
Larry Hunter
Bernie Mostoller
Doug Henry
Kim Cheney
Kenneth Witt

If you would
like to join the
Spike Club
or Desire
Additional
Information,
please contact
Vicki Pelletier

50 Credits
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Architectural Concepts International LLC
33 SW 12th Way, Boca Raton, FL 33486
Specializing in Car Wash Designs

Licenses: NCARB, Florida
AR-0007424, ID-0003692, CGC-008183

561.613.2488
www.car-wash-architect.com | www.paintconceptsplus.com
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