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By Eric Witt

Visiting With HBA 
Members Continues

	 Keeping with my quest to 
visit our Home Builders Associa-
tion members, Executive Direc-
tor David Peaden, in our latest 
adventure, visited McCombs 
Electrical Company, Henry Com-
pany Homes, Milton Truss and 
Arcadia Culverts respectively. 
	 Many of you know 
that Jack McCombs of Mc-
Combs Electrical who has 
been a fixture in Pea Ridge 
since the early 1970s. Jack, 
who was inducted into the 
Florida Housing Hall of Fame 
in 2011, has always believed 
that the home building indus-
try is of the best industries 
in the nation. Knowing the 
importance supporting his 
industry, he became active 
with the HBA of West Florida 
in the early 1960s. He served 
as the Florida Home Builders 
Association (FHBA) Second 
Vice President in 1981, and 
was also active with National 
Association of Home Builders 
(NAHB). He was one of the first Associate 
National Directors and is a member of the 
prestigious NAHB Hall of Honored Associ-
ates, which recognizes outstanding associates 
in the United States. Jack said he knew that he 
wanted to give back to an industry that sup-
ported his livelihood. He felt like he needed to 

pay his dues and get involved. One of the last-
ing attributes McCombs brought to the housing 
industry was his firm belief that hard work and 
honesty is the only method to approach daily 
life. McCombs, who was named the HBA of 
West Florida Associate of the Year in 1977 and 
FHBA Associate of the Year in 1985, respec-
tively, still has a burning desire to help the 
housing industry and that desire has instilled a 
sense of lasting volunteerism to many. As I sat 

in his office, looking at the vibrant 79 year-old 
who is still very much active in his business, I 
was humbled by his optimism and passion for 
the construction industry. Jack paved the way 
for many and his legacy is one that 
will never be matched by others. 
	 From respiratory techni-

cian to residential builder, 
Edwin Henry has taken Henry 
Company Homes from a 
small operation that grew 
out of his back bedroom into 
one of Northwest Florida’s 
largest residential builders. 
Edwin has always given back 
to our industry by serving 
as HBA of West Florida 
President in 1993, and Florida 
Home Builders Association 
President in 1999. He is still 
passionate today about the 
future of our industry. Edwin 
has a lot on his plate, with 
his company, and his family 
… wife, Susan, has been an 
integral part of the com-
pany. And his daughter Lauren, and son, 
Stephen are “all grown up” as he put it. 

But he makes time for other things, including 
devotion and attention to his church and help-
ing pay back the community for his success 
through local sponsorships and events such as 
Habitat for Humanity. Over the years, Henry 
has been a steadfast supporter of the program 
and was honored when Habitat asked him to 
build its 50,000th home years ago. Edwin was 
a pleasure to visit, and to pick his mind about 
what the HBA could be doing for the industry. 
	 Reliable, Quality and Service are 
the key ingredients to the success of David 
Miller of Arcadia Culverts. David is a longtime 
member of the HBA and served on the Board 
of Directors for over 10 years. On this day, 

1993 HBA President and 1999 FHBA 
President Edwin Henry and HBA  
President Eric Witt.

Florida Housing Hall of Famer 
Jack McCombs with HBA 
President Eric Witt.

At Arcadia Culverts,  
David Miller with HBA 

President Eric Witt.
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we found David at his office on Hwy. 90 taking a quick break 
from the sweltering heat. Arcadia Culverts provides galvanized, 
coated and plastic pipe. David is also a licensed contractor who 
is a native Northwest Florida. Life has been good, David says. 
Even though the economy has been tough, he still feels blessed 
to have the opportunity to operate a business. It keeps him busy, 
he says. It was great to catch up with him and I am glad he’s do-
ing well.
	 We stopped in to see longtime HBA member Charlie 
Smith of Milton Truss. Unfortunately he was out at an appoint-
ment, but we were able to visit with Andy Czuprynski and Chris 
Johns who are designers for the company. Andy and Chris said 
that they are staying busy, which is a good thing for our industry. 
Lumber prices have fluctuated but have stabilized over the last 
few weeks. I will always be appreciated to the help that Charlie 
Smith gave us with the addition the HBA built for the Council 
on Aging last year. The truss system was donated and we could 
not have done it without him. 

Visiting With HBA Members Continues
from page 5

from left, Andy Czuprynski and Chris Johns with 
HBA President Eric Witt

	 As the Senate examines 
existing tax policies as part of its 
“blank slate” approach to tax 
reform, and as the House Ways 
and Means Committee contin-
ues its review of the tax code, it 
is appropriate to keep in mind 
the importance of the mortgage 
interest deduction (MID) as a 
middle-class tax provision that 
makes it possible for many fami-
lies to achieve homeownership. 
It is also useful to review some of the claims 
against the MID to determine if those claims 
are valid. Economists at the National Associa-
tion of Home Builders (NAHB) have analyzed 
data from the IRS and the Census Bureau, as 
well as estimates from other sources, to assess 
the validity of these claims.

Claim #1: The wealthy get most of the ben-
efit from the mortgage interest deduction.

Fact: The majority of the tax benefits from 
the MID go to middle-class households. Data 
from the Congressional Joint Committee on 

Taxation shows that 86 percent of households 
who benefit from the mortgage interest deduc-
tion have incomes of less than $200,000. It is 
also useful to keep in mind that the majority of 
home owning households are married couples, 
so the household income measure will often 
include two incomes.

Claim #2: Repealing the mortgage interest 
deduction would not damage the economy or 
individual households.

Fact: Almost all studies examining the elimina-
tion of the mortgage interest deduction find that 
it would reduce demand for housing by raising 
taxes on prospective home buyers. This reduc-
tion in housing demand would also lower home 
values for existing home owners who would 
experience a significant loss in wealth. 
	 A 1 percent decline in home prices 
would result in a loss of $185 billion to Ameri-
can households. Just a 6 percent decline would 
eliminate $1 trillion in household net worth. 
If repealing the deduction lowered prices by 
10 percent or more, Americans would lose 
trillions of dollars in household net worth.  
If home values fall, then more families will 
find themselves under water, in default and in 
foreclosure. Eliminating the mortgage interest 

deduction would reduce the financial resources 
families can draw on for education, entrepre-
neurship and retirement. And if home values 
fall, then state and local tax revenues fall, 
making it harder to fund schools, infrastructure, 
public safety and other important government 
functions. Repealing the MID would have seri-
ous economic consequences.

Claim #3: Only a small percentage of home 
owners claim the mortgage interest deduc-
tion. 

Fact: The mortgage interest deduction is broad-
ly claimed. Seventy percent of home owners 
with a mortgage claim the MID in a given year, 
and almost all home owners benefit from the 
deduction at some point during their homeown-
ership lifecycle.  
	 The argument that only an estimated 
“quarter of taxpayers” claim the deduction 
is misleading because it ignores the lifecycle 
element of homeownership. Of the two-thirds 
of households who are home owners, one-third 
own free-and-clear with no mortgage. And of 
those with a mortgage who claim the standard 
deduction in lieu of the MID, many are in the 
final years of a mortgage and are paying small 
amounts of interest and greater amounts of 

Setting the Record 
Straight on the Mortgage 

Interest Deduction
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principal. In the early years of their mortgage 
when much greater amounts went to interest, 
those home owners very likely claimed the 
mortgage interest deduction.

Claim #4: Repealing the mortgage interest 
deduction would make the tax code more 
progressive.

Fact: A progressive tax system is one in which 
taxpayers with lower incomes pay a smaller 
share of their earnings in taxes than higher 
income households. Repealing the mortgage in-
terest deduction would result in larger tax hikes 
– as a share of household income – for the 
middle class. For example, for households with 
less than $200,000 in adjusted gross income 
(AGI), the typical mortgage interest deduction 
is worth 1.76 percent of that family’s AGI. For 
taxpayers reporting more than $200,000 in 
income, the benefit falls to 1.5 percent of AGI. 
Thus, in the event of repeal, middle-class home 
owners face a larger tax hike as a share of their 
income, making the tax system less progres-
sive.

Claim #5: The mortgage interest deduction 
incentivizes buyers to purchase a larger 
home.

Fact: While the mortgage interest deduction 
is sometimes connected with larger homes, 
evidence shows that it is more often the case 
that the tax benefit reflects family size and 
underlying housing demand. Larger families 
require a larger home, which in turn means a 
greater amount of mortgage interest paid and a 
larger tax benefit. And NAHB analysis of IRS 
data confirms this. Taxpayers with two personal 
exemptions (a measure of family size) who 
claimed the MID had an average tax benefit of 
$1,500. Taxpayers with four personal exemp-
tions had an average benefit of approximately 
$1,950. In fact, the benefit increased corre-
spondingly from one dependent to five-plus 
personal exemptions, which is consistent with 
the notion that larger families require larger 
homes.   

Claim #6: Renters do not support the mort-
gage interest deduction.

Fact: Public opinion polling has generally 
found the MID to be popular with renters, most 
of whom hope to become home owners. Given 

that recent home buyers receive the greatest 
tax benefits from the deduction, such renters 
would have much to lose in case of repeal. A 
2012 poll found that a majority of renters were 
opposed to eliminating the mortgage interest 
deduction.

Claim #7: Because mortgages on second 
homes also qualify for the mortgage interest 
deduction, taxpayers are subsidizing vaca-
tion homes for the wealthy.

Fact: The rules relating to second homes are 
complicated, and often apply to situations 
that do not involve a vacation home.  The rule 
allows owners who sell their home and buy an-
other – those who own more than one primary 
residence in a tax year – to claim the MID for 
both homes on their annual tax return. The 
rules also allow home owners who are building 
a new home to claim construction loan interest 
as a deduction.  
	 And the rules support investment in 
seasonal residences that provide an economic 
foundation for many parts of the country.  In 
fact, 49 states in the U.S. have at least one 
county where more than 10 percent of the 
housing stock fits the tax definition of a second 
home. But we are not talking about million-
dollar homes on the beach, which are usually 
paid for in cash or claimed as rental property. 
According to an analysis of the Consumer 
Expenditure Survey, the average income of a 
household with a mortgage on a second home 
is $71,344.

Claim #8: While the mortgage interest 
deduction supports homeownership, federal 
policy neglects renters.

Fact: Housing policy support, in dollar terms, 
is roughly proportional to the total population 
living in renter- and owner-occupied homes. 
For example, the report of the Housing Com-
mission of the Bipartisan Policy Center, which 
looked at all of the tax and spending programs 
for rentership and homeownership, found that 
about one-third of housing policy spending is 
attributable to rental housing, which is equal to 
the share of the population living in that form 
of housing. Such analysis is important because 
it shines a spotlight on important housing pro-
grams for affordable rental housing, including 
the Low-Income Housing Tax Credit (LIHTC).

Claim #9: Since not all home owners itemize, 
a credit would be better for the market.

Fact: Identifying winners and losers from mov-
ing from an itemized deduction to a credit de-
pends on a number of factors, most importantly 
the tax credit rate. For example, the Simpson-
Bowles report recommended a 12 percent tax 
credit, meaning a tax benefit of 12 cents for 
every dollar of qualified mortgage interest paid. 
A revenue-neutral tax credit would be approxi-
mately 20 percent. Thus, such a low rate as 12 
percent would represent a significant tax hike 
for home owners. Moreover, it is important 
to remember that under most MID tax credit 
proposals, the property tax deduction (worth 
on average about one-third of the value of the 
MID) would cease to exist, further increasing 
the tax burden on home owners.

Claim #10: There is too much policy support 
for housing.

Fact: At the federal level, much of the focus on 
housing tax policy is centered on important and 
long-standing policies like the MID and the LI-
HTC, but this focus ignores the fact that home 
owners pay property taxes that are not collected 
on other forms of investment. For example, 
owners of owner-occupied and rental housing 
pay approximately $300 billion a year in prop-
erty taxes to local and state governments. Such 
tax burdens should not be ignored in federal tax 
debates when considering the overall effective 
tax rate on housing.
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Don’t Throw It Away, 
Think of the Habitat ReStore 

Pensacola ReStore
5810 N. Palafox St., Pensacola 
(just behind Pensacola Honda) 
850-476-0001

Milton ReStore
6606 Elva St., Milton 
(behind Hall’s Hardware)
850-981-0009

Both stores are open 
Wednesday-Saturday, 10am-6pm

	 Habitat for Humanity ReStore is proudly owned and operated 
by Pensacola Habitat for Humanity to serve our mission of building 
homes, communities and hope. At the Habitat ReStore, our staff and volunteers hap-
pily accept donations of new and gently used items. We sell those items to treasure hunters and 

bargain shoppers alike to raise money for our mission of eliminating 
substandard housing. The Habitat ReStore provides a more afford-
able avenue for home improvement projects, all while keeping tons of 
perfectly good items from ending up in the landfill.  

History of the Habitat ReStore 
	 The Habitat ReStore concept started in 1991 as Habitat affiliates 
began to receive donations of building materials and household goods 
that donors thought could be used in Habitat homes. Though the 
generosity was greatly appreciated, it proved impractical to rede-
sign blueprints to fit the dimension of specific doors, windows and 
cabinet sets that had been donated. Instead, Habitat affiliates began 
selling these donated items to the public and using the proceeds to 
cover costs of homebuilding. Currently, there are nearly 800 Habitat 
ReStores in the United States. The Penscola ReStore location was 
opened in 2006 and the Milton ReStore in 2008.

How can you help?
	 Remodeling, cleaning out, downsizing or just getting organized? 
Consider donating your excess household goods and building materi-
als to the Habitat ReStore. We’ll gladly take new and gently-used 
items off your hands and you’ll get the satisfaction of knowing they 
helped support local families and didn’t end up in the landfill. All of 
your donations are tax-deductible. 
For businesses, donating to the Habitat ReStore is a great way to 

move discontinued or excess stock, deal with gently used returns and show your customers that 
you care about the environment and your community. Plus, we’ll pick up your donated goods, 
which will save you time and money.  

Schedule a Pickup
	 If your donation is too large for you to bring to the store, call our donation hotline 
at 850-332-6747 and choose option 1- Pensacola or option 2-Milton ReStore location. Please be 
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sure to give a clear description of the items and their condition.  We are happy to pick up gently 
used items which can go directly to our sales floor without any repairs or major clean up.  Our 
shoppers are extremely happy when we receive donations in good condition which they can take 
directly into their homes.  ReStore profits benefit the local community by building affordable 
homes and diverting usable materials away from our landfills.

	 Pensacola Habitat for Humanity is a non-profit, ecumenical, Christian ministry 
whose purpose is to build homes and improve communities in partnership with low income 
families. Through the use of donations, in-kind gifts and volunteer labor Habitat builds and 
sells the homes at no-profit and financed with a NO-INTEREST loan to those who qualify.  
This year, Pensacola Habitat for Humanity launched a new program called Neighborhood 
Revitalization Initiative (NRI). NRI was established to enable Habitat to serve more families, 
increase volunteer opportunities, and expand their role in revitalizing the appearance of 
neighborhoods plagued with blight and dilapidated housing.  Projects go beyond Habitat’s 
traditional new home construction to include activities such as sidewalk repair, curbside ad-
dressing, garbage and debris removal, construction, and cleanup of empty lots.  

	  Visit pensacola.habitatrestores.org and pensacolahabitat.org to learn more  
and get involved!
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	 During a July 18 meeting hosted by the White House and the U.S. Department of Hous-
ing and Urban Development, the Appraisal Institute (AI) asked that policy revisions be made to 
the Federal Housing Administration’s lender guidelines as they relate to “green” and energy-effi-
cient features. 
	 AI reported that some underwriters have asked appraisers to remove income approach 
adjustments for green or energy savings and to replace the information with comparable sales that 
do not exist in the market. AI expressed concern about how much authority underwriters have 
to question an appraiser’s professional judgment when appraisals that include green or energy-
efficiency adjustments are being reviewed. AI recommended clarification on this important issue. 
The FHA said it will review those issues and others related to lender participation in FHA energy-
efficiency mortgage and rehabilitation loan programs that are a part of President Obama’s Climate 
Change Initiative.  

Appraisal Institute Asks for ‘Green’ 
Revisions To FHA Guidelines

News and Notes

How Green Building Is
Affecting the Marketplace

	 According to the Navigant Research firm, with offices in North America, Europe and 
the Pacific, overall, green construction materials worldwide are anticipated to generate substantial 
market value. This market is expected to grow from $116 billion in 2013 to greater than $254 
billion in 2020. Europe is forecast to be the largest of the regional markets in 2020, accounting for 
approximately 50 percent. [More]
	 Navigant also recently released its "Materials in Green Buildings" report that reviews 
the key market and regulatory trends contributing to the growing green building market, along 
with the commensurate growth in green building materials. It indicates that moving forward, mar-
ket growth for green buildings and commensurate growing use of green materials will be driven 
by a mixture of:
•	 Strengthening policy and regulatory environments that prioritize energy efficiency and green 

design
•	 The growth in voluntary certification programs for green buildings, particularly in emerging 

markets
•	 Additional evidence that green buildings confer quantifiable market advantages
•	 Cost reductions in green design and green materials that come from better industry knowl-

edge and experience and prodution economies of scale, respectively
•	 Consumer perceptions toward energy and resource efficiency

	 An Executive Summary of the report is available for free download at 
www.navigantresearch.com/wp-assets/uploads/2013/04/MGB-13-Executive-Summary.pdf

Florida Home Price Changes Mostly 
Better Than National Average

	 CoreLogic, a leading residential property information and analytics 
provider, recently released an analysis of home price trends during the first quarter 
of 2013 in more than 380 U.S. markets. Early estimates show that home prices 
increased by 10.2 percent, nationally, in the first quarter of 2013, the first double-
digit gain since the peak of the housing bubble seven years ago. Record levels of 
affordability, a slowly improving job market, and very small inventories of new and 
existing homes for sale will continue to drive U.S. home price appreciation during 
the summer, the report stated. Florida metro area data is reflected in the table (left). 
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FHBA Salutes 
21 Housing 
Champions

	 When you have the kind 
of successful legislative session 
that the Florida Home Builders 
Association just enjoyed, it comes 
as no surprise that 21 members of 
the 160-member Florida Legisla-
ture earned A+ grades for their 
support of FHBA’s Legislative 
Priorities. An A+ performance earns legis-
lators the title “Housing Champion” and puts them at the top of the list for 
our industry’s loyalty and support. 
	 We’re pleased that our champions include House Speaker Will 
Weatherford as well as FHBA members Keith Perry, Steve Precourt, and 
Steve Crisafulli who serve with Weatherford in the Florida House. Rep. 
Daniel Davis earned his second A+ score and carried our building code 
bill again until it took on an unfavorable amendment that threatened its 
passage. 
	 When a key bill goes in the ditch, that’s when you really need 
your friends in the Legislature and we’re pleased that freshman lawmaker 
Halsey Beshears took our building code language onto one of his bills, and 
helped guide it to passage. 

By Suzanne Graham
FHBA President

See Our 
Expo Booth 

Winners 
and

 Thank You 
Sponsors on 

Page 16
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Housing Starts 
Rise 5.9 Percent  
in July
	 Nationwide housing starts rose 5.9 
percent to a seasonally adjusted annual rate of 
896,000 units in July as multifamily construc-
tion rebounded from a dip in the previous 
month, according to newly released figures 
from HUD and the U.S. Census Bureau. Mean-
while, single-family construction recorded a 
modest decline from a rate that was upwardly 
revised for the previous month.
 	 “Builders are making every effort 
to keep up with the rising demand for new 
homes and apartments, and construction in 
both sectors is running well ahead of the pace 
we saw at this time last year,” noted Rick 
Judson, chairman of the National Association 
of Home Builders (NAHB) and a home builder 
from Charlotte, N.C. “However, ongoing issues 
with accessing credit and limited supplies of 
finished lots and labor are making it tough to 
do that, particularly for single-family builders.”
 	 “Today’s report is in line with our 
forecast for continued, gradual strengthening of 
housing starts and permit activity through the 
rest of the year,” said NAHB Chief Economist 
David Crowe. “The double-digit bounce-back 
on the multifamily side was in keeping with 
typical month-to-month volatility in that sec-
tor,” he noted, “while the sideways movement 
in single-family was a result of unusually wet 
weather in the South and West.”
 	 Single-family housing starts declined 
2.2 percent from an upwardly revised pace in 
June to a seasonally adjusted annual rate of 
591,000 units in July. Meanwhile, a 26 percent 
gain to a 305,000-unit pace on the multifamily 
side offset a similar dip in the previous month.   
 	 Regionally, combined housing starts 
activity posted solid gains of 40.2 percent in 
the Northeast, 25.4 percent in the Midwest and 
7.2 percent in the West, respectively, in July, 
while the South posted a 7 percent decline.
 	 Issuance of building permits, which 
can be an indicator of future building activity, 
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rose 2.7 percent to a seasonally adjusted annual 
rate of 943,000 units in July. Single-family per-
mits dipped 1.9 percent to 613,000 units from 
a strong pace in the previous month, while mul-
tifamily permits gained 12.6 percent to 330,000 
units.
 	 Regionally, combined permit issu-
ance increased across the board in July, with 
gains of 1 percent, 2.8 percent, 1.1 percent and 
7.1 percent in the Northeast, Midwest, South 
and West, respectively.

Higher Mortgage 
Rates Prompt 
Pause in New-Home 
Sales in July
	 Sales of newly built, single-family 
homes declined 13.4 percent to a seasonally 
adjusted annual rate of 394,000 units in July as 
higher mortgage rates prompted a temporary 
pause in buying activity, according to newly 
released data from HUD and the U.S. Census 
Bureau.  
	 “The drop-off in sales in July is in 
part a reflection of buyers’ reaction to the re-
cent uptick in mortgage rates as people reassess 
their budgets to determine how much house 
they can afford,” said Rick Judson, chairman 
of the National Association of Home Builders 
(NAHB) and a home builder from Charlotte, 
N.C. “Consumers just need a little time to 
adjust to the new parameters of the market.”
	 “New-home sales figures refer to 
newly signed contracts to purchase a home, 
rather than a completed sale, and it’s likely that 
the higher rates caused some buyers to delay 
putting pen to paper,” explained NAHB Chief 
Economist David Crowe. “However, there is 
still a great deal of pent-up demand for homes 
in markets nationwide, and builders continue 
to report improving consumer interest. This 
suggests that what we’re seeing is a temporary 
pause, and that buyers will return to the market 
once they are confident that the higher mort-
gage rates are here to stay.”

	 Every region recorded lower new-
home sales in July, with declines of 5.7 percent, 
12.9 percent, 13.4 percent and 16.1 percent 
reported for the Northeast, Midwest, South and 
West, respectively. Meanwhile, the inventory of 
new homes for sale edged up to 171,000 units 
in July, which is a 5.2 month supply at the cur-
rent sales pace. 

“Today’s report is  
in line with our 
forecast for con-
tinued, gradual 
strengthening of 
housing starts and 
permit activity 
through the rest of 
the year”
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Alecia Overman
Expo Show Manager

Ron Casnter
Expo Chairman
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Thank You 
to our 

Sponsors!

	 The 2013 HBA Home 
and Product Expo proved to be 
a well-attended success for the 
Northwest Florida area.  Ninety-one 
vendors did a fantastic job of displaying their 
products at the Pensacola Bay Center. The 
Expo Awards luncheon and silent auction was 
a big hit thanks to the donations of the exhibi-
tors. The proceeds will contribute to the many 
local charities and causes the HBA supports 
throughout the year. Show Manager Alecia 
Overman, who continues to do a great job for 
the HBA, deserves a lot of credit for making 
this event a premier event that thousands of 
area consumers attend every year. We also 
appreciate Expo Chairman Ron Castner of 
Castner Construction, for his time and effort 
during the show. His volunteer service is much 
appreciated and unmatched at the Expo.

Category I (6x8)
Honorable Mention: Batteries and Bulbs
Winner: Fireplace Concepts

Cat II (8x8)
Honorable Mention: Jenkins Brick & Tile
Winner: The Cabinet Barn

Cat III (10x10)
Honorable Mention: Mathes Lighting  
and Lamp
Winner: Cabinet Depot

Category IV (8x16) (6x16)
Honorable Mention: Compass Solar 
Energy
Winner: Chief Purification

Category V (10x30) (10x20) (20x20)
Honorable Mention: Dean's Kitchen and 
Bath
Winner: Woerner Landscape Source

Best In Show: Woerner Landscape Source

Expo Booth

Winners
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HBA
News

Wednesday, October 23, 2013
New World Landing

1:00 p.m. to 5:00 p.m.
   

What is it?
Meet the Builder is a “Hi-Speed” networking event providing Associate members 

direct contact with you, the builder. This event allows builders to gain valuable 
knowledge on a variety of products and services offered by HBA members. It also 

lets the builder verify whether or not his current vendor prices are competitive!   
 

How does it work?
Builder Representatives will be stationed in a separate room and Associates will be 
divided into groups outside that room. Each group will enter the room at different 
times and will be allowed three minutes to discuss their products and services. A 
whistle will blow at the three minute mark and they will move to another station.

 

Why should I attend?
This is a great opportunity to support your HBA and expand your list of vendors. It 

will give you the opportunity to increase your industry knowledge and stay competi-
tive. This event is FREE to all participating Builder Representatives and it’s FUN!!

Please contact David Peaden at 476-0318 for more information.

Meet the Builder 
A Hi-Speed Networking Event

Food Sponsor-$500
Two complimentary tickets to event.
Opportunity to do a “Table Top” display at the event.
Your company will be in the first group to Meet The Builder.
Company name and logo on event information.
Verbal recognition during the event.
Recognition in the HBA’s Cornerstone publication.
Recognition on the HBA website. 

Beverage Sponsor-$500
Two complimentary tickets to event.
Opportunity to do a “Table Top” display at the event.
Your company will be in the second group to Meet The Builder.
Company name and logo on event information.
Verbal recognition during the event.
Recognition in the HBA’s Cornerstone publication.
Recognition on the HBA website. 

Bronze Sponsor-$150
Company name on event information.
Verbal recognition during the event.
Recognition in the HBA’s Cornerstone publication.
Recognition on the HBA website.

Please contact David Peaden at 476-0318 for more information.

Sponsorship 
Opportunities
DON’T MISS THIS 
OPPORTUNITY TO 
BE IN FRONT OF 
THE BUILDERS 

AND YOUR 
COMPETITION!

� Wednesday,  
October 23, 2013

New World Landing
1:00 p.m. to 5:00 p.m.

Platinum Sponsor - $800
Four complimentary tickets to event.
Name & Logo as Presenting Sponsor on all event information.
5 minutes at the podium to address the attendees.
Opportunity to do a “Table Top” display at the event.
Your company will be in the first group to Meet The Builder.
Verbal recognition during the event.
Recognition in the HBA’s Cornerstone publication.
Recognition on the HBA website. 

Gold Sponsor-$500
Two complimentary tickets to event.
Opportunity to do a “Table Top” display at the event.
Your company will be in the second group to Meet The Builder.
Company name and logo on event information.
Verbal recognition during the event.
Recognition in the HBA’s Cornerstone publication.
Recognition on the HBA website. 

Silver Sponsor-$250
One complimentary ticket to event.
Your company will be in the third group to Meet The Builder.
Company name on event information.
Verbal recognition during the event.
Recognition in the HBA’s Cornerstone publication.
Recognition on the HBA website. 
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Governmental
Affairs

State to Offer Rebates 
for Conversion to 

Natural Gas
	 HB 579, as signed by Gov. Rick Scott in June, provides a re-
bate of $25,000 per vehicle for conversion of commercial fleet vehicles 
to natural gas. Supporters said the legislation would encourage the development of refueling 
stations for the cleaner domestically produced fuel. The proposed state rules would provide re-
bates for vehicles placed into service after July 1 for fleets of three or more vehicles. Applications 
must be filed by June 30 of each year that funding is available. The initial application period for 
the current fiscal year will be established during the rule-making process taking place now. The 
department expects to adopt the rules by Dec. 10 so they can be in place by Dec. 31 as required by 
the legislation.
	 Rebate applications will be reviewed in the order received. The rule that would cut off 
review of applications once the annual funding limit has been reached appears may help avoid the 
controversy that arose over a recent solar energy rebate program. The solar rebate program ended 
in 2010 with a backlog of 8,720 approved applications totaling $47.9 million. The Legislature 
agreed in 2010 to pay about half of the backlog, leaving some applicants saying the state reneged 
on its promise.

“Supporters said  
the legislation  
would encourage  
the development of  
refueling stations  
for the cleaner  
domestically  
produced fuel.”

Compass Solar Energy, Inc.

Coastal Insulation

Doug Whitfield Residential Designer, Inc.

Gateway Lighting and Design

Glenn H. Lubel, LLC

Gulf Breeze Natural Gas

Gulf Power

Habitat for Humanity - ReStore www.GBCPensacola.com 20
13

 M
EM

B
ER

S

Hattaway Home Design

Johnson Construction of Pensacola, Inc.

Keller Williams Realty

Lennox Industries

Pensacola Energy

Rock Solid Surfaces LLC

Today’s Homes of Northwest FL

Waste Management Of NWFL
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FHBA
News

For future  

upcoming events, 

please call the HBA 

office at 850.476.0318 

Auxiliary Council 
Meet Quarterly

Custom Builders Council  
Meet Quarterly

Green Building Council 
Meet on the last Wednesday  

of each month.

Membership Committee
Meet on the 3rd Wednesday  

of each month.

Remodelor’s Council
Meet on the 1st Thursday  

of each month.

Board of Directors
Meet on the 3rd Tuesday  

of each month.

Get Involved  
in HBA 

Councils &  
Committees!

If you do business 
with or know  
anyone in the  

“Time To Renew” 
section, please give 

them a call and  
reinforce the value 

of membership  
as well as the  
importance of  

Members Doing 
Business with  

Members. 

NEXT CORNERSTONE ISSUE 

October 2013
To advertise, contact Richard Nicholson 

561.843.5857 | rknichent@aol.com

rknicholson.com
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Builder & Developer Members
1st Choice Home Improvements

Gulf Coast Construction of NWFL, Inc.

Joe-Brad Construction, Inc.

John Williams Construction, Inc.

McCoy Construction Services, Inc.

MJW General Contracting, LLC

Ricky Wiggins Builders, Inc.

Southern Home & Construction, Inc.

Southland Builders, Inc.

Urban Infill Corporation

Associate Members
ARC Gateway, Inc.

Classic Design

Coastal Insulation Company

Cox Communications

D & M Truss Company, Inc.

Emerald Coast Building Materials

Fireplace Concepts, Inc.

Florida Tile

Force 5 Walls, Inc.

Hual Electric Inc.

Main Street Properties

McDonald Fleming Moorhead

Mobile Lumber & Millwork

Panhandle Elevators, Inc.

Pensacola Area Chamber of Commerce

Pensacola News Journal

Primary Residential Mortgage, Inc.

Remarkable Renovations, LLC

The Mostoller Group Realty, LLC

University Lending Group

THANKS FOR RENEWING!

Membership
News

Associate Members

WELCOME NEW MEMBERS

Builder & Developer Members

31-W Insulation Co., Inc.

Adams Homes of Northwest Florida, Inc.

Alston Electric Supply

Bennat, Inc.

Boyett’s Portable Toilets, Inc.

Bright House Networks

Bucco Construction Company

Carter & Sons Septic Tank Service

Columbia Construction, LLC

Digital Now Reprographics

Johnson Construction of Pensacola, Inc.

Kyle Watson Homes, Inc.

Pella Windows & Doors

Rock Solid Surfaces LLC

Snellgrove Construction Inc.

Terhaar & Cronley General Contractors

Williamson Electrical Co., Inc.

TIME TO RENEW
October 2013 Renewals (Re-
newal invoice to be mailed 3rd week  
of September)

Creek Indian Enterprises Development 

Authority

Kevin Rackard

100 Brookwood Road

Atmore, AL 36502

T: 251-368-0819  F: 251-368-0824

www.creekindianenterprises.org

Mark Taylor Construction, LLC

Mark Taylor

1719 N. 9th Avenue

Pensacola, FL 32503

T: 850-417-7934  F:  850-417-7935

www.marktaylorconstruction.net
1. They support the industry at 
the local, state and national 
levels.
2. They volunteer time, talent 
and treasure to help the asso-
ciation accomplish its goals.
3. They recruit their  
colleagues and business  
contacts to become members.
4. They serve on committees 
and councils gaining valuable 
networking opportunity while 
helping to advance the  
association’s mission.
5. By doing so, you increase 
the value proposition for all 
membership in our HBA.
6. They are strong supporters 
of local and state PACs and 
BUILD-PAC.
7. They are a major source of 
non-dues revenue through  
sponsorships, advertising, 
etc.
8. As industry partners, they 
are a valuable resource for 
business and management tips.
9. They are heavily invested in 
your business success:  
You win, they win!
10. Why wouldn’t you do busi-
ness with a member?

Top 10 Reasons 
to Do Business 
with an Active 
Associate  
Member

NONE TO REPORT
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Advertiser’s
Index Anchor Pest Control 		  12

850.435.7696
ginger@anchorpestcontrol.com     
www.AnchorPestControl.com	

Bonded Builders Home Warranty 	 20
800.749.0381, ext. 800
www.bondedbuilders.com		

Containers, Inc. 			   23
850.471.2964
tim@containersincorporated.com
www.containersincorporated.com

Emerald Coast Building Materials	 14
850.471.6291, Office
850.259.7756, Cell
www.ecbmfl.com
bill@ecbmfl.com

Florida Home Builders Insurance 	 13
888.513.1222
www.fhbi.com

Glenn Lubel, e-PRO Green Realtor	 23
850.677.8040, Office
850.572.5575, Cell
glenn@glennlubel.com
www.GlennLubel.com

Gulf Power 		  Back Cover
877.655.4001
850.505.5338
www.GulfPower.com

Norbord 				   11
www.NORBORD.COM/NA

Pensacola Energy 			    2
850.436.5050			 
www.espnaturalgas.com

RKN Publishing & Marketing 	 23
561.843.5857
rknichent@aol.com
www.rknicholson.com

Tubs & More 			   13
954.423.2250
800.991.2284
doug@dougstubs.com
www,dougstubs.com

warren wight creative services 	 9
407.920.1478
www.warrenworld.com

Advertiser’s Index
William “Billy” Moore	 125.5
Don Suarez		  117
Dan Gilmore		  113.5
Oliver Gore		  111.5

Green Spike		  50 Credits
Ricky Wiggins		  93 
Ron Tuttle		  86
Doug Sprague		  83
David Holcomb		  77
John Harold		  76
Kenneth Ellzey, Sr.		 64.5 
Wayne Underwood		 58.5
Millie Carpenter		  56.5
Chris Pate		  55.5
Kevin L. Ward		  55.5 
Bob Price, Jr.		  53

Life Spike		  25 Credits
West Calhoun		  48.5
Thomas Westerheim	 44.5
Wilma Shortall		  43.5
Eddie Zarahn		  40
Darrell Gooden		  37
Russ Parris		  36
Newman Rodgers IV	 35
Garrett Walton		  28.5
John Hattaway		  27

Blue Spike 		  6 Credits
Doug Whitfield		  23 
James Dillaha		  21.5
Doug Herrick		  18.5
Keith Swilley		  18.5
Ed Wonders		  18 
Steve Moorehead		  16
Bill Daniel		  16
Todd Stafford		  14.5
Brent Woody		  13
Luke Shows		  13 
Dean Williams		  10.5
Towana (Rudd) Henry	 10
Larry Hunter		  9  
Bernie Mostoller		  9 
Doug Henry		  8
Beth Shoemaker 		  7

If you would  
like to join the 

Spike Club  
or Desire  

Additional  
Information, 

please contact  
Alecia Overman 

(850) 476-0318

In construction, a spike is a steel object that is essen-
tial to making a building strong.  As in construction, 
the HBA of West Florida sees a Spike as someone 
that works to keep our association strong.  Spikes 
work on the recruitment and retention of members 
in addition to keeping members active with the 
association.  Anyone is eligible for Spike status.  
On Spike credit is awarded for each new member 
recruited and an additional credit is awarded for that 
new member’s renewal on or before their anniversary 
date.  If you help to retain a member, you are eligible 
to receive a half point for each member.  

Spike Club Levels
Spike Candidate		  1-5 credits
Blue Spike		  6-24
Life Spike		  25-49
Green Spike		  50-99
Red Spike		  100-149
Royal Spike		  150-249
Super Spike		  250-499
Statesman Spike		  500-999
Grand Spike		  1000-1499
All-Time Big Spike	1500+

Spike Club Members and their credits 
as of 07/01/2013

Statesman Spike		  500 Credits
Harold Logan		  505.5

Super Spike		  250 Credits
Rod Hurston		  406.5
Jack McCombs		  280.5

Royal Spike		  150 Credits
Mike Blanton		  213
Ron Anderson		  200
Edwin Henry		  195
Rick Sprague		  193
Carlton Bowers		  160.5
Bob Boccanfuso		  160.5
Betty Evans		  153.5

Red Spike		  100 Credits
Thomas Kennedy		  145
Alan Brock		  131.5
Collier Merrill		  129
Lee Magaha		  126.5

YOUR AD HERE!
Business Card Sized Ads

(ad will be actual size of this promo)

Contact Us For Special  
Promotional Rates

Richard Nicholson  
561.843.5857 / rknichent@aol.com
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